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Exquisite New Bride's Ghes 
Most Outstanding Packaging Idea in Years 


Transparent Kodaloid cover built in a natural wood chest. NEW COLOR DISPLAY reproducing June magazit 


advertising, free with every order. Also, free display ea 
with each set. 


THE NEW BRIDE’S CHEST, NO. 58, IS OFFERED Will 
Air-tight . . . dust-proof... lined with fade-proof prevent- ANY OF THE FOLLOWING SET COMBINATIONS: 26 # 
tarnish fabrics. 30 piece Services for 6, 34 and 40 piece Services for’ 


Transparent material remains smooth. Distortion of silver- 


ware eliminated. 


Now Ready for Delivery ... Order from Your Approved Wholesale Distributor 


1847 ROGERS BROS. 


FOR 90 YEARS AMERICA’S FINEST SILVERPLATE 
A PRODUCT- OF M8 INTERNATIONAL SILVER CO., MERIDEN, CONNECTICI 











| MAKE WAY FOR THE BRIDES 


THREE 
BIG 
WEDDING 
GIFT 
MONTHS 
AHEAD 
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USE 
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In marriage Licenses June leads all the months with more than 13 per cent 
of those for the entire year; July has more than 8 per cent and August has 
10 per cent. Nearly one-third of the brides of the year will be married in 
these three months. 


From the engagement ring, the wedding ring, to personal gifts, clocks, table 
silver and ornamental pieces—all these can best be selected from the new, 
smart, distinctive merchandise shown in the Benj. Allen & Co., 1937 cata- 
logue. 





Serving Retail Jewelers Only For Over 60 Years. 


BENJ. ALLEN & CO.), inc. 


The Silversmiths Building 
10 SOUTH WABASH AVE. CHICAGO, ILLINOIS 
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Jean Parker, Columbia star, 
with a glorious collection of 
emeralds and diamonds. The 
brooch can also be split into two 
clips. The ring is a square cut 
emerald solitaire of unusual 
color and the bracelet is an ex- 
quisite combination of baguette 
diamonds and emeralds. The 
emeralds were loaned by B. D 
Howes & Son, Los Angeles. 





——ut® 


HE emerald is the birthstone for the month of May. It de- 

notes hope and joy and is the emblem of perfect happiness, 
success in love and immortality. It is the stone for spring and 
youth. 

There is an old saying that an emerald should be worn on 
the index finger, thus giving the wearer marvelous memory. 

Cardano declared the emerald sharpens the wits and quickens 
the intelligence, making people also more honest and true. It 
conferred riches upon its owner and the power of predicting the 
future, but only, so the legend says, if the light green emerald 
were used and placed under the tongue. 

In love affairs, says Mystic Gems, the emerald was an in- 
valuable help to those smitten by Cupid’s shaft for it revealed 
the truth or falsity of lovers’ oaths in short order. Even though 
assigned to Venus it stood for the highest form of love and 
testified to the fidelity of lovers, the color waxing deeper or 
waning paler as love came and went. 
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Says a Middle Western 


jeweler: 


“Jewelers here expect to sell a 
great many watches as Commence- 
ment gifts. Their optimism—or re- 
solve, you might call it, springs partly 
from a questionnaire submitted re- 
cently to university seniors in this 
city. 

“The ‘possessions quotient’ test laid 
bare an amazing lack of modern, ac- 
curate timepieces among members of 
the graduating class. Thirty-five per 
cent of all the seniors admitted either 
that they had no watch at all or that 
their watch needed repairs in order 
to run. 

“Moreover, 60 per cent of the 
seniors with a watch said that their 
watch had been purchased 10 or more 
years ago. 


“Of these young men and women 
who are leaving our campus in May 
many soon will enter the business 
world—where the time element is of 
such importance that a good, depend- 
able watch that combines style with 
performance is a ‘must’ possession.” 


© © 


A study of unemployment 
and prospects for reemployment in 
Massachusetts, under the joint au- 
spices of the Harvard Professors’ 


Committee on Unemployment Studies 
and the commissioner of the Massa- 
chusetts Department of Public Wel- 
fare predicts: 


“Presumably business recovery will 
see more wage earners on the pay- 
rolls of concerns manufacturing jew- 
elry and related products than in 
1929.” 

In 1929, the report continues, 
these industries gave employment to 
a little more than 10,000 wage earn- 
ers and 1800 salaried workers, and 
the losses sustained in 1931 and 1933 
were more pronounced in _ other 
states than in Massachusetts, with 
the result that the percentages reflect- 
ing the proportion of the business 
done in Massachusetts rose from 9.67 
in 1929 to 11.65 in 1933. 

This prospect of growing employ- 
ment in the jewelry, silverware and 
allied manufacturing industries is 
notwithstanding such phenomena in 
Massachusetts as these, recorded in 
the study: (1) The population of 
Massachusetts is approaching stabil- 
ity, with a current rate of growth 
substantially lower than that of other 
large states; (2) Massachusetts con- 
tains a larger percentage of older 
persons and a smaller percentage of 
children than the United States as a 
whole, and (3) the loss of 126,000 
in the population of Massachusetts 
during the twenties. 


50 


Speakin > of 
THe 
EWELRY 


TRADE. 





p reparations 
for the coronation of King George VI 
are bringing ornament back into 
jewelry, Sankey Park, Bryan, Texas, 
secretary of the Texas Retail Jewel- 
ers’ Association, said while attending 
the organization’s convention in Dal- 
las April 6. 

“Yellow gold and the revival of 
ornamentation are the marked char- 
acteristics of the season’s jewelry 
styles,” he said. “Seventy to 80 per 
cent of all new jewelry made today 
is wrought of natural yellow gold. 

“The coronation can largely be 
given credit for reviving strings of 
pearls and pendants which have not 
been worn for several years. Brooches 
like the one worn by the English 
Queen are coming back. The whole 
trend in jewelry is away from the 
starkness, the classic modernism which 
has dominated styles of the past few 
years.” 

Most jewelry styles are set in Paris 
and London, the diamond market of 
the world, according to Mr. Park. 
They are affected by style changes in 
clothing. The recent use of cuff but- 


. tons increased emphasis which men 


have placed on dress in the past five 
years, in his opinion. 


© © 


iamonds 
are a safer investment than any coun- 
try’s gold bullion, under existing 


THE JEWELERS’ CIRCULAR-KEYSTONE 
for May, 1937 

















monetary conditions, according to 
R. J. Slagle of Houston, president of 
the Texas Retail Jewelers’ Associa- 
tion, which held its two-day annual 
convention in the Baker Hotel April 
5 and 6. 

That is one reason for an increase 
in United States diamond imports 
from $7,000,000 to $30,000,000 since 
1932, Mr. Slagle said. He predicted 
that diamond prices would rise from 
25 to 30 per cent within the next 
year. 

“The large importation was indica- 
tive of American dealers’ desires to 
get much of the world diamond sup- 
ply in this country while prices were 
depressed by economic conditions,” he 
said. 

“Prices are certain to go up. There 
has already been a 15 per cent increase 
in the manufacturers’ selling price. 

“The jewelers industry in Texas 
during the last year has reflected gen- 
eral prosperity of the state in the 25 
to 30 per cent increase in trade over 
the previous good year.” 
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Why can’t we develop a 


price-estimate system for watch re- 
pairs like service stations have for 
automobile repairs?” asked a Pitts- 
burgh jeweler recently. “You take 
your car to the service station, they 
inspect it, make up a form, itemize 
the materials requited and cost of 
labor for installing same, and you 
know just exactly what the total 
charge will be before the work is 
started. 

“Personally, I feel that the retail 
jeweler should work out some stand- 
ard system for handling this business. 
Possibly the manufacturers should 
give us a complete list of their watch 
materials, with cost of labor figured 
in for installing the same. 


“Frequently, the customer thinks 
it has only been a month or two 
since he had his watch repaired and 
the facts are that it was several years 
ago. Moreover, if we first gave him 
an itemized list of materials and cost 
of labor for installing same, the cus- 
tomer would have a better apprecia- 
tion of just what is required and in- 
volved in the matter of watch repairs. 
We could work out a regular job 
ticket and by inscribing our own num- 
ber on the inside of the case, and 
taking record of the repairs, be in a 
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position to tell the customer the facts 
in connection with the last repairs on 
any particular timepiece. 


“The problem is one that has given 
me a lot of concern and I would 
appreciate the viewpoint of others on 
this subject.” 


© © 


I, the course 
of a recent radio talk by Milton H. 
Schlosser, Washington, D. C., for the 
Vocational Guidance Committee of 
the Kiwanis Club, he made the fol- 
lowing statement: 


“Never has there been a time when 
it was more necessary for the jeweler 
to become a real merchant than at the 
present time. The day of the shop- 
keeper passed with the advent of the 
buyer’s market several years ago. The 
present competitive conditions — the 
branching out of mail order houses— 
the phenomenal growth of the chain 
stores—the competition of big depart- 
ment stores—all of these things are 
forcing the intelligent jeweler to the 
realization and conclusion that he can- 
not compete on a price basis alone, 
and, that if he is to succeed, he must 
become a specialist and an authority— 
that he may command and retain the 
confidence of his clientele. Without 
doubt, the dependability of the con- 
sumer on the jeweler’s word, is at 
least as great as the faith necessarily 
reposed in your banker, and oftimes, 
even greater.” 


© © 


dd 

Now that women 
are requiring that their watches keep 
good time, we are experiencing a de- 
cided trend toward the middle sizes 
and for the semi-baguettes,” says 
Harold Lewis, Long Beach, Calif. 
“Of course when a person is buying 
a diamond watch which sells for $150 
or better, they are looking more at 
the case and the number of diamonds 
than they are at the time keeping 
qualities. So in this case, we are 
showing representative watches in 
both sizes. Sterling hollowware sales 
are keeping up, while the flatware is 
still somewhat quiet. The reason for 
this is that someone in the Navy is 
always getting married and wedding 
presents are usually of sterling hol- 
lowware.” 
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Atuunniyeud copper-bronze 
clock, eight feet high, with a minia- 
ture racetrack circling the base is 
drawing attention to the new branch 
of Joseph E. Seagram & Sons, Ltd., 
the whisky people, in Toronto, 
Canada. 

Four toy horses race thrice around 
the track every 15 minutes, the mech- 
anism being so geared that the speed 
of each horse varies irregularly and 
the “winning” of the races is alter- 
nated at random between the four. 

Brokers’ clerks from the near-by 
Stock Exchange have been heard 
picking their favorite horses as they 
hurry up the street to be on time for 
the next “race.” The winner of each 
15-minute race is indicated by a num- 
ber flashed on a miniature bulletin 
board at the “finish line.” 


Besides its appearance, the arrest- 
ing notes of three sets of chimes draw 
attention to the clock. Operation of 
the clock and chimes is controlled elec- 
trically from a master clock inside 
the building. 


© © 


ch. of the big problems 


among jewelers in most cities is to 
get people into their stores, but once 
the prospect is attracted and enters 
the store then its up to the jeweler 
whether he makes a sale or not. 


During the past three years more 
effort on the part of jewelry firms 
has been noted to get people into 
their stores than ever before. The 
small town jeweler and even the high 
class jewelry stores are going in for 
aggressive advertising and selling 
ideas. 


One of the best examples of what 
can be accomplished by a small ad in 
a local paper was the one put over by 
Kaufman Jewelers’ in Boise, Idaho, 
which sold some 40 waffle-irons in 
one afternoon. 


“The big idea,” said Mr. Kauf- 
man, “was to get good new credit 
customers and in order to accomplish 
this we had to get the customer into 
the store. By using this method we 
secured a goodly number of names 
and by checking with the Credit As- 
sociation list we were, by the process 
of elimination, able to secure many 
new desirable credit customers. This 
is only the beginning of our adver- 
tising program as we are planning a 
series of such sales.” 
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Commencement Day 
at Syracuse University. 


Medievally costumed, in the 


academic tradition, with black robes and tasseled mortar 
boards, approximately two hundred thousand young men 
and women will receive diplomas this month and next 
month from America’s colleges and universities, and in 
addition somewhere in the neighborhood of a million boys 
and girls will be graduated from the public and parochial 
high schools. 

This huge army of young people is an eager, ready-to- 
receive gift market for jewelers’ merchandise Diamond 
rings, sterling silverware, wrist watches—charms, toilet 
sets, compacts—leather goods, stationery and giftwares— 
all these and everything else in jewelers’ stocks will sell 
readily at this time to friends and relatives of the legions 
being graduated. 

The following promotional methods were used success- 
fully by jewelers at graduation time last year. Many of 
the plans can be improved by altering them to meet local 
conditions. 

1—Obtain from the school department a list of names 
of members of the graduating classes in your trading area, 
and from this list make up another list, giving the names 
of parents and relatives. To the latter send a friendly 
note of congratulation, mentioning the student by name 
and suggesting graduation gifts. 

2—lInvite the graduating class of one or more schools 
to send a committee to your store to select merchandise 











by 
ALBERT SOUTHWORTH 


from your stock that they consider especially attractive as 
gifts. Use their selections for a window display and as 
a guide in preparing newspaper advertisements. 

3—Make your store “graduation headquarters” through 
timely window displays. Use a cap and gown, diplomas, 
school or college or class colors and photographs of the 
campus and buildings as authentic background material 
that rings true. Old photographs of the campus or build- 
ings as they were 10, 25 or 50 years ago win attention. 

4—Most graduating classes engage a photographer to 
take individual pictures of the graduates in May. Obtain 
a complete set of photographs from the photographer and 
paste these with rubber cement on a piece of wallboard 
for a window background. The photographer may pro- 
vide the pictures without charge, if you show a small 
credit card. 

5—Today’s “sweet girl graduates” are the brides of 
the near future. Some jewelers have started extensive 
“hope chest” businesses by presenting a sterling silver 
spoon or a piece of chinaware, of her own choosing, to 
each girl member of the graduating class. Many grad- 
uates continue the pattern and gradually fill out the 
service. 

6—Induce sales by telephone. Offer parents and rela- 
tives two or three gift suggestions. 

7—One hundred per cent of their classmates admire 
Henry Johnson, Jr., who is president of the class and 
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Persuasive as watch merchandising aids 
are these timely graduation advertise- 
ments, by Donavan & Seamans Co., Inc., 
Los Angeles, and Lambert Bros. Jewelers, 
Inc., New York 


was captain of last Fall’s football team, and Mary Ander- 
son, who was voted the most popular girl. Hire one or 
both of them as salespeople, especially on two or three 
Saturdays prior to Commencement, paying them a flat 
salary, plus commissions. 

$—Remember that grammar school graduation, as well 
as college and high school graduation, is a gift-giving 
occasion. Families whose boys and girls do not intend 
to continue their studies through high school are most 
ready to make much of the youngsters at this time. 

9—What about a popularity contest, with a chest of 
silverware or a fine wristwatch as the first award? The 
contest may be open to all members of the graduating 
class, may run 30 to 60 days, with “votes” on the basis 
of ten for each dollar spent in the jewelry store. Less 
valuable gifts are suggested as consolation prizes for per- 
sons winning the second and third greatest number of 
votes. 

10—This attention-creator may be novel in your com- 
munity: Paste small photographs of class members so 
that they make a circle on a section of wallboard, set a 
large clock in the center of the circle with the face of 
the clock even with the wallboard, and announce that a 
wristwatch, a diamond ring or some other attractive prize 
will be given the boy or girl before whose photograph 
the minute hand of the clock stops, when the clock halts. 

11—Build up good will in the schools and colleges in 
your area, throughout the year. Trophies may be given 
occasionally to winners of athletic and popularity con- 
tests and as testimonials to the faculty advisers of student 
organizations. Not a few jewelers insert changeless, 
wooden “business cards” as advertising in school news- 
papers and magazines and charge it up to charity—but 
when one Massachusetts jeweler last Fall substituted 
small half-tones or line cuts of the right merchandise, 
priced right, and changed the copy each month, the “‘pull’’ 
that resulted jolted the ads out of the charity ledger. 

12—College students are buyers of gifts for friends 
graduating from their own and other colleges. Some 
jewelers in college communities send a representative to 
visit the various fraternity and sorority houses, with the 
result that their May sales volume has increased consider- 
ably from this hitherto undeveloped field. 

13—Have you ever tried a graduation-time “catalog” 
ad, listing say 20 suggestions “For Her” and as many 
more “For Him?” This type of advertising usually em- 
phasizes a wide price range, appealing alike to persons 
with $1 or $200 or more to spend. 

14—A Wisconsin jeweler last spring developed a large 
number of graduation gift sales by sending a carefull; 
prepared brochure to approximately 500 prospects. First, 
he made a special effort to compile a list of all the young 
people throughout his trading area who were being gradu- 
ated from a large number of colleges and universities, 
some of them in distant states, and then prepared a mail- 
ing list of the parents and relatives whom he considered 
would probably be most receptive to gift suggestions. 
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GRADUATION 
TIME PIECES 
of the Better Type 


Almost half a century's deq]- 
ing in fine watches makes 
this house Particularly apt in 
elping you choose just the 
Tight watch. We es 

recommend Hamilton " - 
Ica’s finest wich” aa 


Omega "St 
Weare andard of the 














Just as we were the fj 

show Hamilton voicurt 
the west coast, we had the 
distinction of supplyiny the 
official Omega timers for the 
X Olympiad in Los Angeles, 











Hamiltons from... $37.50 ta $259 


Omegas from... .. $25.00 to $200 
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STORE ASSETS 


Best features of the 
Modern and Empire 
styles are combined 
to make the beautiful 
interior (left) of 
Helzberg’s in Des 
Moines, lowa. A di- 
rect, but even, fi 
is supplied the , 
plays by the ceiling 
louvre lights. 


A commanding impulse to walk to” 

the second and largest floor of the” 

Loftis Jewelry Co. store in Chi 

is given by the graceful circ 
stairway shown at right. 


from LIABILITIES 


Pp roblems that arise 
in the preparation of modernization plans are manifold, 
each renovation bringing its own set of peculiar complexi- 
ties. Construction limitations which under inexpert 
handling might prove insurmountable, can often be de- 
veloped into actual advantages by careful, experienced 
planning. 

First off, a jewelry store should be planned and built 
to sell jewelry and allied goods~-and all construction, 
fixturization and decoration must be in terms of the 
store’s selling needs. The ways to reach this end can 
never be standardized, but are always ruled by the prob- 
lems belonging to each store. 

The approach to the modernization of a jewelry store is 
primarily conditioned by the objective of applying the mer- 
chant’s modernization monies, so that they yield him the 
maximum of merchandising advantages and facilities, ex- 
pressed in the concrete terms of store lay-out, equipment, 
lighting, displays and decorative scheme. 


Advanced store design has departed from the customary 
use of wall cases back of the show cases, with their usual 
exhibition of a profusion and variety of merchandise, 
serving only to distract the customer’s attention from the 
immediate merchandise in hand. For these have been sub- 
stituted unit displays, which radiate a luxurious and glam- 
orous atmosphere. 

For jewelry stores where radios and allied merchan- 
dise are carried good design indicates that the unsightly 
miscellany and confusion, characteristic of their usual 
presentation, be done away with and an effort be made 
to departmentalize and dignify this type of merchandise, 
so that it does not lose caste in itself, nor detract from 
the store. 

Likewise the optical department should be made a 
special feature, so that it is not treated as an orphan, but 
is given its due prominence and rightful dignity. 

In the planning of windows every effort should be made 
to obviate the confusion of one type of merchandise over- 
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1 Beenstrection faults and 
| fimitations are not to be 
Speed: in renovation plans 
but converted into actual 
advantages. 




































A construction fault, an ob- 
Structing corner column, was 
made into a real asset by the 
thoughtful development of the 
corner of the store shown at 
right. The circular marquee and 
the tall vertical sign surmount- 
ing it command attention from 
all directions. 





.apping the other; sometimes through the creation of 
small, individual windows, this arrangement making for 
the most effective presentation of the merchandise to be 
featured. 

The Loftis Jewelry Co. store, at 32 N. State St., Chi- 
cago, presented three problematical considerations when 
it was to be remodeled. It had an extremely small first 
floor area; a very high rental, and an extremely large 
second floor area. The problem was successfully solved 
by carrying the minimum of merchandise on the first floor, 
and drawing traffic to the second floor by fitting into it 
a spectacular, inviting, circular stairway. 

By this clever device of design a second floor was con- 
verted into what appeared to the customer’s eye to be 
an inviting and accessible mezzanine. As a result, this 
store did a large Christmas business and later further 
increased its selling space on the second floor by removing 
partitions and doing away with non-selling departmets. 

By merchandise-planning and handling this apparent 
handicap was developed into an asset and a revenue was 
gained from this location in the only feasible way, since 
the first floor was too small to make the payment of a 
high rent logical. 

A structural liability in an obstructing corner column 
was incorporated as a feature of a circular marquise in the 
new Helzberg’s Diamond Shop, of Des Moines, Iowa. 
By including a circular name sign in this marquise, and 
the erection of a powerful stick-up sign, perpendicular 
with the exact corner of the building, the store dominates 
visibility and attention from three directions. By the use 
of bent glass an approach is achieved which subtly induces 
the shopper into the interior. 

The spectacular store front takes advantage of height 
and creates an effect of impressive spaciousness. This 
effect is aided by a facade of white marble, against which 
is silhouetted a bronze name sign. 

So it is to be borne in mind that the physical and archi- 
tectural problems must be considered in relation to mer- 
chandising, toward the objective that in the remodeled 
store all defects of the original layout will have been con- 
verted into assets. 
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ALAN PHILLIPS 


Rosalind Keith 
Columbia Player 

p ersonal interest 
is the key which has probably opened more doors to wed- 
ding sales than any other that the jeweler has at his 
disposal. 

Store appeal, complete stocks, liberal advertising, liberal 
credit and other factors certainly are big considerations 
but none of these have as much significance in the closing 
of sales of silver, china and other gifts for the June bride 
as the element of personal interest. 

“The success of our wedding business can be attributed 
in great measure to the fact that we handle this type of 
business on more of a personal plane than most stores 














do,” says H. M. Goldstein, head of the progressive Peoria, 
Ill., jewelry store bearing his name. 
“We take a personal interest in the bride-to-be and her 


fiancé. We become, in most cases, their confidants as 
well as their counsellors. 

The unlimited service to the prospective bride and her 
circle of relatives and friends has established this enter- 
prising store as wedding gift headquarters in the minds 
of hundreds who have had friendly dealings. 

“We watch the daily newspapers for announcements 
of engagements of Peoria’s young ladies, be they society 
debutantes or business women,” says Mr. Goldstein in 
explaining the workings of the system he has developed 
for procuring his share of this business. 

“Appropriate letters are then written, wishing them 
happiness and congratulating the fiancé. We also send 
them a leather-bound bride’s book, containing useful ideas 
for wedding plans, correct table settings, pages on which 
to record wedding and engagement gifts, etc. 

“These letters stress our offer of unlimited services, in- 
vite the young lady to step into our store on her next 
shopping trip, so that we may have the privilege of show- 
ing her all of the various makes and patterns of silver- 
ware, china, and crystal. 

“When the bride-elect comes into the store we usually 
succeed in having her select one of our patterns of silver- 
ware. We encourage the bride’s parents to purchase the 
flat silver at least, as this seems to us to be a very lovely 
custom of former generations that should be revived today. 

“An effort is usually made which often results in the 
bride selecting one of the china patterns, as well as a 
pattern in crystal stemware. ‘This done we set a table, 
using the silver, china and crystal she has chosen. In this 
way we have already formed a very good idea of her taste. 
We are then in a position to suggest authoritatively to 
her friends just what gifts would be most acceptable 
to her. 

“The jeweler should first try to see that the bride 
receives her silver flatware and hollowware; then her 
china and stemware, and lastly the bric-a-brac and 
novelties.” 

The element of personal interest shines brightest when 
it comes to the matter of guidance in the selection of 
merchandise, not only by the bride but by her well-inten- 
tioned but often misguided friends. 

“The social and financial standing of the prospective 
bride is always taken into consideraton,” Mr. Goldstein 

continues. “We never attempt to sell bone china, sterling 
silver hollowware and expensive rock crystal to a girl 
whose fiancé is on a very limited salary. For this girl 
we try to match her sterling flatware in a good plated 
hollowware, sell her distinctive earthenware instead of 
bone china, and match this up with lovely etched glass- 
ware or an inexpensive crystal cutting. 

“Nevertheless we give the same thought and attention 
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to each and every bride, but, naturally, we try to supply 
the brides sensibly with what they can use in their par- 
ticular station of life, 

“For example we had one customer who wanted to 
buy an exceptionally lovely gift for a little bride who was 
marrying a man earning $30 a week. Nothing would do 
for the gift but a dozen Russian coffee cups in bone china. 

“This couple did not even know what an after dinner 
coffee cup was, much less a Russian coffee cup. However, 
we sold the cups and whispered to the bride that they might 
be exchanged for anything she decided. This enterprising 
young lady returned them and in exchange got almost 
her entire set of earthenware. The customer was satis- 
fied, and the bride was not only satisfied but has been 
grateful to us ever since.” 

The Goldstein company keeps a record in its store 
for each bride, listing the items purchased for her so that 
there will be no duplications. 

She does not have to have the comparison drawn to the 
duplication of gifts and the heterogeneous nature of the 
pieces received by some of her friends, to appreciate the. 
value of this personal service extended by this firm. 

The bride is offered the freedom of the store to browse 
at her will. A salesperson may be at her side to make 
mental notes of certain pieces which strike her fancy, 
which later can be suggested to friends. Besides putting 
the young lady at her ease this method makes shopping 
by her friends much simpler, for any reservations one 
might have about a selected piece is removed by the assur- 
ance of the salesman that the object in question was one 
seen and admired by the bride just a few days before. 

Although there should be no pressure on the part of 
the salesperson suggestions may be offered. 

A friendly gesture of the Goldstein store is the offer 
to exchange for the bride a gift received from outside 
the city which does not conform to her furnishings, pro- 
viding, of course, that the gift is.one carried in the store’s 
stock. 

While the young lady is on her first visit to the store 
the time is ripe to suggest the matter of wedding invita- 
tions and announcements; and to suggest gifts for her 
groom and attendants. 

“A member of the staff acquainted with the groom 
might contact him at his club or even on the street and 
suggest a particularly nice gift for his betrothed. It is to 
be remembered that he will also be needing cuff links, 
a pen knife or lighter for his best man and ushers. 

“very bride-to-be is to us a prospective ‘family’ cus- 
tomer when we anticipate serving even unto the third 
generation, just as some of these brides of today represent 
the third generation of their family,” Mr. Goldstein 
contends. Therefore we treasure the opportunity to serve 
our brides and derive genuine pleasure from such con- 
tacts.” 


























by 
DONALD S. 


One hundred and thirty-five 


years ago, nearly a generation before the Erie Canal 
opened America’s path to empire, a retail jewelry store 
was established near historic Bagg’s Tavern in Utica, 
N. Y. The site, in lower Genesee St., was not far from 
a ford on the Mohawk River, across which thousands of 
westward-bound settlers made their way. 

Today the lineal descendant of that pioneer jewelry busi- 
ness, the W. B. Wilcox Co., Inc., at 246 Genesee St., en- 
joys a splendid reputation for high-grade jewelry mer- 
chandise throughout Central New York, and attributes 
perhaps its greatest number of friends to an active fine 
social stationery department. 

Direct-by-mail promotion, newspaper advertisements, 
window displays that “tell a story,” and wall and counter 
displays in the rear portion of the sales floor are employed 
by this veteran concern to keep the stationery department 
flourishing and profitable. Despite a tendency on the 
part of many customers to economize here and there on 
expenditures for social niceties, says Clarence W. Miller, 
head of the stationery department and co-manager of the 
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STATIONERY DEPARTMENT 


McNEIL 





Wilcox business, the department last year brought in 15 
per cent of the store’s sales volume. 

“We have our own engraver and plate printer and 
have in the shop several thousand plates, dies, crests and 
coats of arms, filed in metal boxes, belonging to our cus- 
tomers,’ Mr. Miller pointed out. ‘“The fact that we en- 
courage the plates to be left in our care causes repeat 
business and customers know that the plates are in safe- 
keeping and that stationery may be imprinted after a very 
short time on order by telephone, letter or even telegraph. 
We have filled orders for engraved stationery from people 
in nearly every state of the Union as well as Central and 
South America, former residents of Utica who either are 
on extended tours or are permanently making their homes 
in distant places.” 

The Wilcox store has a stationery window about half 
the time, and one window frequently used for that pur- 
pose is on the side facing the Y.M.C.A. and West- 
minster Presbyterian Church buildings. Whenever pos- 
sible, emphasis is placed on timely appeal, wedding win- 
dows, for instance, in May, June, late August and Sep- 
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tember, and Christmas card windows, frequently changed, 
for all of November and December up to the holiday. 

“Material furnished by the makers of fine social sta- 
tionery makes you fairly hum the Wedding March when 
you see some of these displays. We have tall columns of 
wedding stationery stock trimmed with white ribbons 
and imitation lilies-of-the-valley or some other flower 
that may be carried or worn by the bride and her atten- 
dants as a background, and exhibit engraved specimens of 
invitations, announcements and at home cards in front. 

“We have shown as many as 30 different styles of 
wedding stationery engraving. Script is tasteful and 
because it is simple it sells for the lowest price per hun- 
dred to the bride’s family, and is ordered perhaps twice 
as often as any other style. Shaded Old English is a peren- 
nial favorite.” 

Both news and science are found in some of these dis- 
plays, the former when the wedding stationery of socially 
prominent persons is shown in the window after the 
ceremony. This never fails to draw. The question, how’s 
it done? is answered by displaying one or more finely 
engraved, highly polished copper plates side by side with 
the stationery imprints, and also an address die or a coat- 
of-arms cut in steel. 

“When a bride leaves her order, we are prepared to 
deliver the wedding envelopes immediately and let her 
address the envelopes a long time before the wedding. 
When she comes in to talk about engraving, she may not 
have selected her pattern of sterling silver, and we in- 
variably use that opportunity to try to interest her family 
in a pattern. This does not mean that we always sell a 
full order, but we have the pieces on display and suggest 
them to her friends as gifts.” 

The stationery department, besides being an essential 
part of the business in its own right, acts as a feeder in 
this and other ways for other departments. A customer 
whose sole purpose is stationery cannot help seeing items 
of jewelry and silverware en route to and from the sta- 
tionery floor and wall display. 

“Besides fine papers, during the last two years we have 
been selling inexpensive printed stationery and this is ad- 
vertised by fliers inserted each month with customers’ 
statements. Newspaper ads for stationery have never 
failed to bring some new business to us, but these inserts 
often cause the sale of some of the better papers, as well 
as an order for the inexpensive kind advertised.” 

Among the several advantages of employing an engraver 
and a plate printer in the shop, Mr. Miller said, is the 
time factor. For instance, if a bride discovers that she 
requires 25 or 100 more wedding announcements than she 
had ordered in the first place the Wilcox company can 
furnish these within a few hours’ time, although a firm 
without its own engraving and press and dependent on 
out-of-town service would possibly require several days 
to fill the order. 

Besides social stationery, the Wilcox department solicits 
and receives orders for high grade commercial stationery, 
often from executives of banking and large commercial 
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enterprises, law firms, physicians and clubs. Discriminat- 
ing business men who realize the prestige of correct sta- 
tionery, especially for particular occasions, are regular 
purchasers of die-stamped papers. 

Greeting cards, displayed in a compact leather-covered 
counter rack, round out the department. They are sold 
with little additional sales effort, for special occasions 
throughout the year. 

Associated items, such as fountain pens, automatic pen- 
cils, combination pen and pencil sets, desk sets, and even 
lamps and boudoir clocks are displayed in cases and on 
small tables close to the stationery department. Some- 
times a pen and pencil set, for instance, is shown beside 
a fine box of stationery, and this not only heightens the 
opportunity of a double sale but adds further brightness 
to the stationery case. 

Monogramming of playing cards has been a profitable 
item, carrying the Wilcox reputation for fine engraving 
and stamping into the homes of many Central New York 
socialites. Guests at card parties seldom fail to ask how 
and where their hostess was able to obtain such personal- 
ized bridge equipment. 

Mr. Miller has been associated with W. B. Wilcox Co., 
Inc., since 1912, at which time the stationery department 
had been functioning for a number of years. 

Approximately 150 items in ream goods and pound 
papers are carried. 
























EVERTS Co. SHOWS 


By J. RODMAN KEAGY 





Medieval silverware and jewelry 






Modern adaptations of 17th century 
rings . . . Beauteous Norma Shearer's 
movie gown . feature tie-up with. °* 






“Romeo and Juliet” 
















The Dallas jewelry store showed historic and modern jewelry and stills from the movie in this 
effective window display. Left, above, Miss Virginia Russ as ‘“‘Juliet.” 

Bee world-famous lovers ears, were adorned with a jewelled diadem. A heavy, 
of Verona, reincarnated for the moving picture “Romeo natural gold necklace, set with colored stones, graced her 
and Juliet,” recently stopped over at the Arthur A. Everts throat and bosom. For her chair she had another prop- 
Co., jewelers, 1616 Main St., Dallas, Tex., to pay a erty used in the movie production, a velour-covered copy 
courtesy call while the film was being shown in the Rialto of an old Italian chair of the period. 

Theatre there. Everts collected for the exhibition over 150 importa- 
The reception, one of the most successful tie-ins with tions of Italian and Spanish-Italio pieces of silver, most 
the movies yet made by a retail jewelry house, succeeded of which were wrought in the 17th century, and a superb 
in greatly increasing store traffic, stopped throngs at cap- collection of jewelry created in the 15th and 17th cen 
tivating window displays and resulted in considerable valu- turies. Three large display tables were tastefully ar 
able newspaper publicity. ranged in the manner of the day to show the silver to its 
Considerate of Juliet’s feeling in the matter, these en- best advantage. 
terprising Southern jewelers went to great pains to put “We feel that the display as a promotion feature paid 
the fair lady at her ease in this 20th century, going so far for itself,” is the comment of the store management. This 
as to procure for her a gown such as she may have worn statement, considering the fact that many of the display 
centuries ago, and setting before her a wedding table such pieces were shipped half-way across the continent for the 
as she may have wanted before she came to her untimely 10-day show, is worthy of consideration by the jeweler 
end. who has been pondering the value of movie tie-ups. Many 
Juliet for a day was the comely Miss Virginia Russ, such arrangements can be made with little or no expense 
one of the most popular debutantes of Dallas, who put to him, having everything in stock or near at hand. 
aside her modest street clothes for the flowing gown of “We gave ample publicity to the theatre and the theatre 
embroidered satin and lace — the same gown worn by reciprocated by giving the display ample publicity, the re 
Norma Shearer, leading lady in the Metro-Goldwyn- sult being heavy traffic through our store for 10 days. 
Mayer movie production. _ The various newspapers of the city each carried several 
Her chestnut-brown tresses, carefully combed over her stories on the exhibition.” Reader interest was aroused 
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in various pieces. “The gown worn by Miss Russ was a 
focal point of interest throughout the tie-up. 

Generous use was made of newspaper advertising, each 
layout featuring a cut of the screen lovers, Norma Shearer 
and Leslie Howard, and modern adaptations of antique 
wedding rings. Some of the advertisements carried illus- 
trations of these rings, with prices. 

Several of the individual silver pieces were used in ad- 
vertising for a post-exhibition sale. 

The centerpiece on the principal one of the three flower- 
bedecked tables was a magnificent hand-wrought silver 
tureen, resting on a massive elevated sterling tray. The 
cover of this piece bore the coat-of-arms of a nobleman of 
those days, surmounted by the ducal coronet. The finial 
of the cover is a lion of St. Mark’s resting on the coronet. 

Flanking the tureen were two gorgeous covered urns, 
with tall, richly chased bands of fruits alternated with 
heads of Bacchus. At the right end of the central table 
in the picture below is a chased silver coftee service, orna- 
mented with flowers and scrolls. At opposite ends of this 
table were two tall, exquisitely modeled silver candelabra, 
the base and stem entwined with scrolls and acanthus 
leaves. A rare antique coffee urn had chased egg and dart 
borders. 











On the second table, shown in the foreground below, 
stood a tall fruit holder surrounded by four old silver 
service plates and four massive silver-gilt sauce dishes. 
Two heavy meat compotes were supported by four swans 
on a gilded base. An exquisite rare flower holder, replica 
of one found in Pompeii, made by the king’s jewelers in 
Italy, was another interesting piece on this table. Two 
Florentine sauce boats and a fruit basket completed this 
table. 

In the jewelry collection was a rare Italian watch of 
the 17th century which struck the hour and quarters by 
a melodious tinkle. Other unusual pieces were Italian 
eardrops of jason and old gold which fall from the ears 
in approximately three inches of magnificence. Pearls, 
emeralds and sapphires were used in a ring. A spangle 
of the time, rose-cut diamonds nestled in old gold, was 
shown. Jewelry worn by men of the 17th century in 
Italy was offered in the emblem of the Golden Fleece 
created in diamonds and blue enamel, and an intricately 
carved cross of gold, both of which were worn around the 
neck. 

Wide gold bracelets beaten into rosebud designs and 
an adaptation of Juliet’s wedding ring embellished by love 
knots and love birds was also in the jewelry display. 


epee esa? 


















The Capulets’ ban- 
quet tables were re- 
created in the Everts 
store. 
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International Congress 


N this issue of THE JEWELERS’ 

CirRCULAR-KEYSTONE attention is 
called to the Sixth International 
Jewelry Congress to be held in Paris, 
France, June 14-18 next, under the 
patronage of the Paris Chamber of 
Commerce. 

A conference was held at Aix La 
Chapelle on Jan. 9 last as a prepara- 
tory meeting to the Paris Congress 
at which time a number of questions 
were discussed and prepared for sub- 
mission at the Paris meeting. 

So far as known none of these in- 
ternational gatherings have had a 
representative in attendance from any 
of the jewelry trade associations in 
the United States. In the past the 
leading countries of Europe have been 
represented and many important ques- 
tions in relation to the jewelry trade 
have been considered. This year’s 
meeting, which occurs following the 
coronation in London and during the 
international exhibition in Paris, 
should attract adequate representation 
from this country in support of the 
program that the Congress has out- 
lined. 


© 


Silver Design Exhibit 


HE exhibition of silverware which 

opened in the new gallery of spe- 
cial exhibition at the Metropolitan 
Museum of Art, New York, on April 
11 and will continue through May 
23, is attracting much attention from 
the public as well as from craftsmen, 
designers and silverware manufactur- 
ers. The exhibit consists of examples 
of contemporary design in both ster- 
ling and plated wares. 

Until a few years ago little was 
added to the designing of silverware 
that was expressive of the modern 
trend of today. This condition has 
changed and it is such exhibitions as 
the one now being held at the Metro- 
politan Museum of Art that have 
gone a long way in encouraging this 
change. 


From 1925 to 1929 manufacturers 
were trying to establish a modernistic 
trend in silverware without marked 
success. The first showing of con- 
temporary American design in 1929 
at the Metropolitan Museum of Art 
consisted of only a few pieces. The 
exhibition has grown until the pres- 
ent one includes over 60 craftsmen, 
designers and cooperating firms. 

Through these exhibits the mu- 
seum is doing excellent work in bring- 
together the latest work in silverware 
designing and is serving as a direc- 
tion finder in pointing the way to 
better silverware design. The current 
exhibition does not by any means 
present a complete picture of design 
but it is helpful in many ways. 


© © 


Your State Convention 


AY is the month during which 

the greatest number of retail 
jewelers’ conventions. are held and 
this month’s schedule of these events 
promises many excellent gatherings. 
With the passing of the depression 
renewed interest is being shown in 
these State Association meetings and, 
if one can judge from the conventions 
held thus far this year, the long list 
of May meetings will be of unusual 
interest. 

It is at these state association con- 
ventions that many problems of in- 
terest to the entire retail jewelry 
trade are taken up for consideration 
and at times referred to the conven- 
tion of the American National Retail 
Jewelers’ Association to be held in 
New York City in August. Other 
matters are settled by the various 
state associations to best meet condi- 
tions in the various states. New bills 
are considered and approved, if found 
desirable, and committees appointed 
to see that they are introduced into 
the state legislatures. Selling plans 
are discussed and experiences with 
them interchanged. The state conven- 
tions are always productive of excel- 
lent suggestions for the jewelry trade 
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and in addition serve to direct the 
attention of the public to jewelry 
through the publicity obtained in the 
newspapers. 

All this is accomplished through the 
work of loyal jewelers who devote 
their time and energy to this work 
for the general good of the trade. 
The industry needs more such 
workers. 

Plan now to attend your state con- 
vention and take an active part in 
the work which is being done for 
trade betterment. 


© 


“Wholesale” at Retail 


HE Boston Better Business Bu- 

reau is sending out to over 150 
co-operating publications a series of 
service messages designed to protect 
the public. 

One of these messages issued a short 
time ago is written under the caption 
“Wholesale Prices’ are Wholesale 
Bunk.” We are glad to give this 
message prominent mention. It is as 
follows: 

“When a so-called ‘wholesaler, 
with a retail salesroom, offers you 
‘wholesale prices,’ he misrepresents. 

“No one can sell at retail and es- 
cape the cost of retailing. Wholesal- 
ing in large lots to dealers is one 
thing. Retailing in small lots to the 
public is another. 

“When the fake ‘wholesaler’ hands 
you a ‘courtesy card,’ and tells you it 
is necessary to present it at the door, 
that’s just ‘scenery.’ It’s just a ‘set- 
up’ to trap your intelligence and your 
dollars. Real wholesalers, of course, 
give such cards only to bona fide deal- 
ers. 

“Sometimes a misleading firm name 
is also used to help ‘dress up’ the pic- 
ture for prospective victims. Most 
anything will do—if it’s effective bait 
for the trap. 

“Legitimate wholesalers do not, 
cannot, sell at retail (without retail 
overhead ) ; legitimate retailers do not, 
cannot, sell at wholesale. They do 
not claim the impossible.” 
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Are You Prepared for This Extra Business ? 


WHILE retail jewelers do not deal in the necessities of life to the same extent that the grocer, 
the baker and the apparel and shoe merchants do, there are many articles in a jeweler’s stock 
that are essential in modern life. Basically, the jeweler’s purpose is identically the same as that of 
merchants in other lines—to sell his merchandise at a profit which will compensate him for the 
energy and capital involved. 

May and June are two months of the year that offer retail jewelers unusual selling opportunities, 
and the merchants who do not take advantage of this special season will be most unwise. May 
offers Mother’s Day as one chance to make an extra selling drive, with unique window displays and 
special advertising. 

The graduation season in thousands of grammar and high schools and colleges throughout the 
land holds out a particular invitation to go after the sale of watches and many other articles of mer- 
chandise in the retail jeweler’s stock. This is an opportunity that is particularly suited to the retail 
jeweler because his merchandise answers the question as to a gift for the boy or girl graduate. 

This season of the year also opens up outdoor athletic events and provides additional trophy 
an. chances for the jewelers who are willing to put extra selling effort into this phase of their 

usiness. 

To the retail jewelers who have not already stopped to consider the selling opportunities just 
ahead it is high time that more thought be given to this matter. 

Now is the time to make every effort to get your full share of the May and June business. The 
June wedding season is not far ahead. Many June wedding gifts are purchased in May. Plans for 
this big selling season should already be well under way. 


THB JEWELERS’ CIRCULAR-KEYSTONE 63 
for May, 1937 



































\ 














B. J. D. 


T’S often been said that all businesses are alike basically, and that they vary only 
in technic or application. Well, why argue on that score for, after all, we are all 
aware, to a greater or less degree, that this contention is correct. 


However, as we analyze the jewelry business, technic, application, background and 
development, we sense the fact that the technic and application must, of necessity, be 
adjusted to an entirely different condition of selling and final ownership, as regards 
emotions, reactions and viewpoints. 


Can anything mean more to mother than baby’s ring, which she carries in her purse 
or takes out of a bureau drawer from time to time, only to press it to her bosom, kiss 
it and lay it away again? Baby died 23 years ago, at the age of two. 


What of an old clock that was given to a young man back in 1861? The years have 
brought wars, panics, floods and depressions but, through it all, night and day, the old 
clock has ticked on and on. Ticking off days, months, years, and bringing with each 
memories without end to its original owner, John Langham, who has watched the 
cycle of events winding up and running down and winding up again, in a continuous 
scheme of things that through the years have seen the then little settlement of Nash- 
ville grow into a thriving metropolis. 


A gold chain—and it is gold—and locket, hanging gracefully in a perfect setting 
around the neck of a dear old lady whom I see occasionally. The wearer of this locket 
and chain was born in 1855 and married in 1873. They were a happy pair—well-to-do 
and looking out on a world filled with confidence and joy. A son was born to bless 
that union. Then came the panic—father’s death—baby’s, too. Also in that crash 
went all their earthly possessions save that beautiful locket and chain. That, and that 
only, remained. 


Inside that locket, which my little friend always shows me, are inscribed these words: 
“From John to Martha—To love and respect as long as God is willing, and then 
together in Heaven for all Eternity.” The inscription is well nigh erased by the con- 
stant handling of the frail fingers of this dear old lady. 


The writer has long since sensed the absence of a fine appreciation by us jewelers 
of the beautiful things we sell.’ We fail by our own lack of feeling or knowledge to 
breathe this hidden worth across the counter. 


There truly is something spiritual in many of our wares, isn’t there? For all time 
to come precious stones, gold and silver will emblazon the pages of history with loving 


memories. Is it not so? 


Vice-President. 
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The DIAMOND INDUSTRY—1936 


By Sydney H. Ball 
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Scene at an open-cut diamond mine at Knigtelaagte, Transvaal, where man has introduced into Africa the 
machines of modern science to aid him in his search for the diamond that will sooner or later satisfy milady’s 


l, had been foreseen 


that the diamond industry in 1936 would improve but the gain 
proved to be much greater than had been expected. Practically 
all indices of the industry advanced from 25-45 per cent over 
those of 1935. The 1936 production increased moderately over 
that of 1935 (carats worth $30,000,000) but the increase was 
wholly by the larger companies owned by those in control of 
the world industry; it coming from South Africa, South-West 
Africa, Congo and Sierra Leone. The stock of diamonds in the 
hands of the Corporation and in those of the leading producers 
notably declined. Price increases occurred in all grades and 
fine large gem stones and good industrial stones are scarce. An 
encouraging feature was the sale of many fine gems priced in 
the higher brackets. 

The improvement was largely due to the better world indus- 
trial outlook, to the reappearance of America in the market as 
an important buyer, and to the larger demand for industrial 
stones. Speculation and investment buying were smaller fac- 
tors. Many stones particularly large yellows, which formerly 
would have been used in jewelry, were absorbed by industry. 
The industry, well coordinated from mine to retailer, was in a 
position to take every advantage of the improved conditions. 
The 1936 improvement was the more remarkable as it was 
made in the face of political unrest which in former years 
would have created a crisis in the market. 

Provided a world war is avoided, further marked improve- 
ment is probable in 1937 due to the expected further business 
betterment with consequent larger flow of money into luxuries. 
While Great Britain will particularly benefit from the corona- 
tion, the industry as a whole will feel its good effects. 


SHARE DEALINGS 


The shares of diamond mining companies were more actively 


traded in during 1936 than they had been since 1929 and many 
of them showed remarkable price gains. The De Beers shares 
(preference and deferred), those of the Consolidated Diamond 
Mines of South West Africa, and the shares of Consolidated 
African Selection Trust were particular favorites. 

The shares were strong in January and the first half of 
February and advanced some 20 per cent; a gradual slump 
then set in, induced by political unrest on the Continent and 
most of the increase in price had been lost by August 1; the 
market in May, June, July and early August was dull; there- 
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after for the rest of the year the market was strong and ad- 
vanced markedly although it was momentarily disturbed early 
in December by. the abdication of Edward VIII. At the year- 
end there was little selling notwithstanding the great appreciation 
which had taken place in many of the shares. As usual the 
diamond shares were popular in Paris. 

Six representative shares show an average advance of over 
86 per cent during the year; the advance of the fifty New York 
Times shares during the same period was a little over 21 per 
cent. Notable increments added during the year were Con- 
solidated Diamond Mines of South West Africa 300 per cent; 
De Beers deferred 138 per cent; New Jagersfontein 94 per cent 
and Consolidated African Selection Trust 87 per cent. Some 
of the shares of minor companies however lost ground during 
the year. 

At the year-end the quotation of five representative shares 
were 6414 per cent of their high (1927) and 649 per cent of 
their low (1932). 

Of the fifteen principal diamond mining shares, eleven paid 
dividends; De Beers preferred and Consolidated Diamond 
Mines of South West Africa returning to the dividend ranks 
in 1936. 


RoucH MARKET 


The Diamond Trading Co., a subsidiary of the Diamond 
Corporation, purchases about 95 per cent of the world’s diamond 
production and sells it to brokers and large cutters. In 1936 
relatively few “seconds”, such a menace from 1932 to 1934, 
appeared on the market and diamonds from “outside” sources 
not controlled by the Trading Company (including parts of the 
production of Brazil, British Guiana and the South African 
alluvial fields) were not only less in carats but due to increased 
production elsewhere, much less important relatively than they 
had been during the depth of the depression. 

With its usual astuteness the Trading Company sold rough 
only as the industry needed it and for several periods of from 
six to eight weeks held no “sights.” In October when Holland 
went off the gold standard the Corporation immediately re- 
ported that all sales were on a gold £ basis. The following 
table shows how satisfactorily the sales of rough have increased: 


3933 (lect. Siw MRED) ii 55 Soe sateen £1,999,121 
BOGE)... cccvcaved ened ckaneeanc aaa. 3,719,242 


(Please turn to page 72) 
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A jewel enthusiast and collector, 
Britain's Queen Elizabeth reigns in her own right as 
Empress of the world of jewelry. 

She designed the crown that will be used in her corona- 
tion in Westminster Abbey May 12. Its gems are set 
entirely in platinum for the first time in the history of 
crowns, and all the gems are diamonds, chief among 
them being the famous Kohi-noor given to her by the 
Queen Mother. Surmounting the crown is a maltese 
cross upon a tiny globe, and in the center of the cross 
is a diamond that was given to Queen Victoria in 1851 
by the East India Company. 

As Duchess of York, during the Exhibition of Russian 
Art in 1935 in London, Her Majesty took over the task 
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of collecting and assembling the ornaments and jewels 
by Carl Faberge in the possession of the royal family of 
England and also the Russian royal family living in 
England. 

Pearls are perhaps Elizabeth’s greatest love. She is 
seldom seen without pearl earrings, and frequently favors 
a pearl necklace. Posing for her first official photograph 
after the succession, Her Majesty chose a six-strand pearl 
necklace, diamond and pearl drop earrings, several wide 
bracelets, a finger ring and a diamond and platinum 
tiara. She also wore three jeweled insignia—a personal 
gift from King George V, the device of the Royal Vic- 
torian Order, of which she is Grand Master, and the Star 
of the Order of the Garter. 
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Q.—what is the derivation 


of the word? 

A.—Emerald is derived from a Persian word that ap- 
peared in Greek as smaragdos and in Latin as smaragdus. 
In ancient times emerald came from the so-called Cleo- 
patra emerald mines in Upper Egypt. 

Q.—How does emerald “rate” in price? 

A.—More popular than ruby, scarcer than diamond or 
sapphire, gem emerald for many years has commanded 
considerably higher prices than other gemstones. A large 
Fifth Avenue jewelry firm retails one-carat gems of good 
quality, unmounted, at the following figures: Emerald, 
$700; diamond, $600; ruby, $375, and sapphire, $225. 
One-carat emeralds of lesser quality retail for as little 
as $80. 

Q.—What qualities affect its value? 

A.—Emeralds are rated under five classes, based on 
color, transparency, size and nature of flaws. A vivid, 
grass-green color is characteristic of the finer stones, which, 
however, are so seldom flawless as to give rise to the 
saying, “as perfect as an emerald without a flaw.” Since 
emerald has little brilliancy and no fire, color quality 
and luster are of paramount importance. Sometimes the 
flaws take the form of delicate designs called “gardens,” 
which give the emerald a distinctiveness not shared by 
more perfect gem stones. 

Q.—What is the source of emerald? 

A.—Colombia has been the outstanding producer of 
emeralds, but the only emerald mine at present worked 
there is near Bogota at Muzo. This rich mine is owned 
by the government as are other emerald deposits, with 
the exception of the Chivor-Somondoco property which 
has been controlled since 1925 by an American syndicate. 

Other sources of emerald are: The Soviet Union, 
where bluish-green beryl was discovered in the Ural 
Mountains in 1830; the northern Transvaal, South 
Africa, where emerald was discovered in 1927; Habach- 
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tal, in the Province of Salzburg, Austria, where in 1935 
a Swiss company was reported to have reopened a mine 
that had been operated intermittently since the Middle 
Ages, and, apparently less important, Brazil, Namaqua- 
land and Australia. 

Q.—How can one differentiate true emerald from 
“doublets,” “triplets,” “reconstructed” and imitation? 

A.—The thin line between the different sections will 
be observed when the doublet or triplet is examined with 
a strong loupe under water or a higher refractive liquid. 
A loupe will often detect bubbles in the glass pavilion 
of a doublet, when the lower portion is paste. No syn- 
thetic (a reproduction with the same optical and physical 
properties as the genuine) emerald has been made, and 
fusing small particles of emerald has only resulted in beryl 
glass. ‘“‘Coldness,” “drop of water” and refractometer 
tests will detect glass imitations. The file hardness test 
should be a last resort on account of emerald’s brittleness. 
Its specific gravity, 2.74, distinguishes emerald from other 
ordinary green gem stones, and luster identifies it from 
the demantoid garnet. 

Q.—Occurrence and mining? 

A.—Unlike most other gem stones, emerald is not found 
in gem gravels (alluvial) but is mined from parent rock, 
in dark limestone in Colombia and in dark mica schist in 
other sources. At Muzo, the best stones are found in cal- 
cite veins six inches or less in width. The crystals are 
usually unavoidably fractured by contortion and dis- 
turbance in mining. In Colombia, mining is exclusively 
by open-cut methods. 

Q.—What are emerald’s physical characteristics? 

A.—The crystal is usually a six-sided prism. The gem 
is quite brittle, has weak cleavage, and hardness of 7.5. 
Specific gravity, 2.74, varying from 2.69 to 2.79; refrac- 
tion, double, 1.57 to 1.58; birefrigence, very weak, .007, 
and dichroism, distinct, twin colors, vellowish green and 
dark bluish green. 




















Diamond Industry—1936 
(From page 67) 


Ph Aah te hd sh inbne Pane Seow 6 hose Sarria 6,235,080 
1936 (first 9 months £6,500,000) estimated.. 8,250,000 

The Corporation’s stock of diamonds on hand about May 31, 
1936, was valued at £12,500,000 which later in the year was 
somewhat reduced. Annual sales should reach £12,000,000 for 
the industry to enjoy pre-depression prosperity. 

During the year the Trading Company raised prices on an 
average of about 7% per cent, that of small goods being up 
12% per cent. During the year the number of dealers purchasing 
increased; better stones were eagerly sought and many large lot 
sales were made. January and the period from June to the 
year-end were particularly animated months. All types of 
rough were sold, and good quality stones of size were not only 
in demand but scarce. But of course small goods were the 
bulwark of the market. 

Cut MARKET 


In 1936 the market for polished diamonds was animated; 
very important sales were made in all types, sizes and grades. 
There was an insistent demand for fine goods of over 1 carat 
but such stones were scarce; the market for small goods (bril- 
liants and 8 facets) was also excellent in part due to the vogue 
for more fully pavéd jewelry. Good small cut was scarce in 
February and March. Baguettes and emerald cuts were from 
time to time in demand. Trade was particularly good in the 
last half of January and in February and in the last seven 
months of the year. 

Small goods were raised in price in January, and May (10 
per cent rise or more); in August (5-7 per cent) and in 
November (5 to 10 per cent). Consequently by June cutters 
were making reasonable profits. In the year prior to June 15, 
fine stones had advanced 20 to 30 per cent in price and were 
again advanced in August. 

The market was characterized by a larger demand for finer 
goods than it has for five years. Continued expansion in the 
cut market at higher prices is likely in 1937, particularly as all 
distress goods are off the market. 


MarkKET By COUNTRIES 
The diamond as much probably, as any article, enjoys a 
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world-wide market. America increased its purchases markedly 
in 1936 and brokers from the United States were frequent viah 
tors to Antwerp and Amsterdam. Purchases of small and not 
overly priced cut goods predominated (the demand for small 
stones for mountings is great) but particularly in the later half 
of the year some fine parcels were purchased. Wholesalers in 
the New York district reported diamond sales to show 
average monthly improvement of 27.6 per cent over 1935 (1935 
exceeded 1934 by 25.25 per cent). Their stocks of diamonds 
decreased by 25.5 per cent. The retail trade found 1936 the 
best year since 1930 and the Christmas trade was a third better 
than that of 1935. The call for diamond jewelry was steady 
and high priced items began to move across the counter. The 
removal of the 10 per cent nuisance tax on sales exceeding $25 
was beneficial to the trade. The credit situation eased and 
was further benefitted by the inventory markup experienced on 
January 1, 1937. 

India continued to be one of the world’s best customers and 
still seems to have much ready cash to put into gems. 

England bought substantially in 1936 and particularly in the 
last half of the year business was good. Large stones were ip 
demand and large “seconds” brought excellent prices at auction 
sales. Stocks on hand are low. The English trade should enjoy 
good business in 1937 due to the coronation. 

Italian business was restricted by the small import quota 
permitted and by the fluctuations of the lire. In 1934 Italy 
imported from Belgium diamonds to the value of 28,000,000 
lire (old parity) ; the present imports are but a small per cent 
of this figure. Sizes were in demand most of the year and in 
March small goods were in demand. In October with the lower 
parity of the lire business became animated. 

France, one of the few countries which has not notably in- 
creased its purchases, showed some activity in diamonds from 
May to September. The Jura cutting industry was favorably 
effected by the 20 per cent depreciation in the franc in October. 

Austria with its large tourist trade enjoyed good business 
during the summer months and throughout the year some large 
stones were in demand for investment purposes. The country 
is, however, normally a purchaser of small stones. 

Hungary enjoyed a good year as early therein its sales to 
Roumanian and Jugoslavian jewelers were large while in the 

(Please turn to page 75) 
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Fie annual exhibition 
of the work of the class in jewelry designing conducted 
by C. A. Jakobb, in Mechanics Institute, 20 W. 44th St., 
New York, was held on Thursday and Friday, April 8 
and 9. The exhibition this year showed unusual merit and 
created much favorable comment from members of the 
jewelry trade both in New York City and from out-of- 
town who visited the school during the two days. 

At the beginning of the school year, 70 prospective 
students made application for the work but only 42 of 
these could be accepted because of the lack of facilities. 

Above are shown the prize winning designs of the 
students in this year’s class. The prize winners this year 
were as follows: First prize, A. A. Maass, 3506 169th St., 
Flushing, L. I.; second prize, R. Bohnenberger, 778 East 
10th St., Brooklyn, and third prize, John M. Rooney, 177 


Hillside Ave., Newark, N. J. Honorable mention was 
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given to the following: First Honor, H. M. Jaccard, 37 
West 47th St., New York City; second honor, N. Ci- 
rignano, 9-03 35th Ave., Long Island City, and third 
honor, B. Darvie, 1105 Morrison Ave., Bronx. 

Designs shown above as numbered are the work of the 
following: No. 1, R. Bohnenberger; Nos. 2 and 3, A. A. 
Maass; No. 4, H. Zimmerman; No. 5, C. Bjorlin; Nos. 
6 and 8, John M. Rooney; No. 7, Fred Kay; No. 9, N. 
Cirignano; No. 10, W. H. Guerin; No. 11, H. M. Jac- 
card; Ne. 12, D. Haenelt; No. 14, S. Sanders; No. 15, 
1. Rosofsky and No. 16, 1. Zidkin. 

Alfred Morell, president of the Jewelers Association of 
New York, 608 Fifth Ave. gave the prizes in the name of 
the association. 

Louis Roulion, director of Mechanics Institute, was 
much pleased with the exhibit this year and made special 
comment about the work by the students. 
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Diamond Industry—1936 


(From page 72) 

summer the tourist trade was good. The society women of 
Hungary demand large stones of relatively good quality and 
in October this demand was strengthened by fear of debase- 
ment of the local currency. Imports in July and August were 
relatively large. 

In Japan the jewelers are jubilant over the growth of their 
trade, due to the recent reduction in diamond duties (q.v.). 
Smuggling consequently has become negligible. 

Canada’s recent prosperity and its stock market boom account 
for her larger sales. Brazil is said to be buying more diamonds. 
Spain, since February due to its civil war, has been out of the 
market. 

INVESTMENT BUYING 

Instability of currencies, particularly in the gold bloc coun- 
tries, and political unrest in Europe caused widespread invest- 
ment in diamonds in volume. The scarcity of fine stones of 
one carat or more on practically ail markets was in part due 
to this cause although in part explained by the greater ability 
of the world to put money into the finer luxuries, due to im- 
prov ed world business. Continental investment buying appeared 
in April and in October, England, Austria, Italy, Hungary and 
Holland increased their purchases while holders of fine precious 
stones were reluctant to sell despite the upward tendency in 
prices. Americans continued to put away a certain number of 
fine stones and investment buying was noted in Canada in 
October. India, of course, as usual bought many stones for 
investment purposes. 

STOCKS 

Stocks in the hands of the Diamond Corporation and in those 
of the producers decreased considerably in 1936 and several 
of the South African producers have exhausted their stocks. 

Stocks of wholesalers in America, notwithstanding large pur- 
chases. were lowered by over 25 per cent. Retailers stocks are 
also low, particularly those of fine stones of 1 carat or more. 
Probably at no other period have really fine diamonds been 
more difhcult to procure. 





Stocks of diamonds in the hands of jewelers in foreign cities 
are also low. 


Import DuTIES 


In the Union of South Africa House of Assembly in May, 
Mr. W. B. Humphreys, member for Beaconsfield, attempted 
unsuccessfully to have the 10 per cent duty on stones exported 
from South Africa taken off. The Minister of Finance (Mr. N. 
C. Havenga) stated that the duty was in part to encourage local 
diamond cutting and in part for revenue purposes. 

The French import duty on diamonds remains 2 per cent on 
cleaved or rough diamonds and 4 per cent on sawn stones. 

Early in 1936, India reduced its import duty on jewels from 
25 per cent to 10 per cent. As the duty on stones imported in 
French and Portuguese India was but 5 per cent, the change 
was imperative. Under the former tariff laws it is estimated 
that gems to the value of $3,700,000 were yearly smuggled into 
India. 

The reduction of the fantastic Japanese duty from 100 per 
cent to 10 per cent ad valorem in April, 1935, resulted in a 
1000 per cent increase in diamond imports in the first year of 
the operation of the new and reasonable duty. The following 
import figures are interesting: 


1931— yen 144,601 


1934—  ” 371,569 
1935— ” 3,584,594 
ist half of 1936— 3,450,154 


Holland furnishes over one-third of the imports and Belgium 
about one-fourth. 

In September, Italy inaugurated a new and 
duty on diamond imperts of 20 per cent. 


“temporary” 


SMUGGLING 


As is usual the custom service arrested. several diamond 
smugglers during the year, who later were convicted. The 
biggest single haul of the year was $200,000 in diamonds and 
watch parts. With the return of improved conditions in the 
jewelry trade it is likely that attempts to smuggle diamonds 
into the United States will increase. The Free Port established 

(Please turn to page 77) 
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Diamond Industry—1936 
(From page 75) 


on Staten Island it is feared will prove a new menace to the 
jewelry trade, in fostering smuggling. ; 

The Federal Trade Commission issued a cease and desist 
decree against a West Virginia organization who stated that 
their “Spanish Diamonds,” were such good imitations that they 
could not be told from perfect diamonds. 


UNITED STATES IMPORTS 


In 1936 diamonds, cut and uncut, accounted for 85.5 per cent 
of the imports of all precious stones, pearls and imitation stones 
and excluding the imitation stones for 90.1 per cent. 

The value of diamond imports was 146.2 per cent of that of 
1935, although but 55.8 per cent of the 1929 imports. The im- 
ports were moreover but 48.1 per cent of the average imports 
of the “normal years’, 1923 to 1925. The per carat prices of 
both cut and rough were higher than that of the corresponding 
1935 figures. The continuing rise for the past three years of 
prices of cut imported is encouraging although still far from 
approaching the peak (1929, $100.07). 

Figures of imports for 1935 and 1936 follow: 


1935 
CUT BUT NOT SET Per Carat 
Carats Value Price 
TOTAL 1935 CUT IMPORTS.... 330,441 $15,530,260 $47.00 
Source: 
EM Ser sas hind eGe beware 234,253 11,024,304 47.06 
Se Pr re 93,656 4,319,912 46.13 
ne di wwe h Sie 1,634 110,800 67.81 
Sr OMG. nin elnc ce genie 489 46,297 94.68 
Union of South Africa ........ 156 12,886 82.60 
ME cy arena a 8 ie acoso ee ew 147 6,545 44.52 
ad a saa ek 6 A Ra Os AE OO 58 4,019 69.29 
NE wnicre ea hed kane es 7 3,500 500.00 
a RE eh Ae oe 33 1,547 46.88 
Oi cos Geer newe ae aie 4 200 50.00 
SRR chert erg ee Memes 1 158 158.00 
SES voy siala es Wan eeeace ee 3 92 30.67 
1935 
ROUGH OR UNCUT Per Carat 
Carats Value Price 
TOTAL 1935 ROUGH IMPORTS. 81,824 $4,271,802 $52.21 
Source: 
BE iu oks/ aie ate Wawloiere tec ees 36,383 1,926,697 52.96 
I e's Sec x kd oe bate ee 19,525 792,774 40.60 
United Kingdom ............... 14,638 632,509 43.21 
ES ee ee 1,485 465,248 313.30 
Union of South Africa.......... 7,922 402,498 50.81 
Ee eter Seiki ns d tkww eee 1,019 29,832 29.28 
Otier Br. So. Africa ........... 347 15,229 43.89 
MN oon once & eke dae 505 7,015 13.89 


Total value “Cut’’ and ‘“Rough’’—$19,802,062. 


1936 
CUT BUT NOT SET Per Carat 
Carats Value Price 
TOTAL 1936 CUT IMPORTS... 445,610 $22,707,703 $50.96 
Source: 
EEE ee Re ee ee 329,520 16,583,968 50.33 
TS EF ere ae ee 109,349 5,627,199 51.46 
SE ne eh Cds 5b eae.kK esos b xk 3,619 244,769 67.63 
United Kingdom ............... 2.029 164,949 81.30 
Union of South Africa......... 266 30,815 115.85 
MD aid eche'ee4 wwe Rk%% ce ed: 364 25,790 70.85 
Czechoslovakia ............... 165 10,990 66.61 
EY alg aie bo hag va os Sore 177 9,047 51.11 
NE AG a5 65 bere aede os 97 5,430 55.98 
Switzerland .......... ere 10 3.743 374.30 
Benen Malaya .........cesses 13 943 72.55 
I re ee Nee Fi hs cg eae 1 60 60.00 
1936 
ROUGH OR UNCUT Per Carat 
Carats Value Price 
TOTAL 1936 ROUGH IMPORTS.. 97.677 $6,230,902 $63.79 
Source: 
See ape aes em ee 47,112 3,084,798 65.48 
United pe ee .... 21,668 1,394,701 64.37 
eS eee . 23,245 1,376,986 59.24 
Union of South Africa .......... 4,417 310,975 70.40 
ME 5 5- Rcteet Seeciaes ; 418 27,608 66.05 
Brazil Leu nes cane kdwn” ere rena 471 11,954 25.38 
ar Se em ene 132 9,022 68.35 
Other British So. Africa......... 65 7,030 108.15 
ree U ocieoy lee eccees 70 5,430 77.57 
| EESERS SO 79 2,398 30.35 


PL56,7F7I5, 


In 1936 Belgium (73.3 per cent) and the Netherlands (24.8 
per cent) accounted for 98.1 per cent of the American imports 
of cut stones. The chief sources of rough were Belgium (49.3 
per cent), United Kingdom (22.4 per cent), Netherlands (22.1 
per cent), and the Union of South Africa (4.9 per cent). 

(Please turn to page 78) 
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Monthly imports follow: 


TOTAL IMPORTS BY MONTHS FOR YEAR, 1936, CUT, BUT NOT 
SET AND ROUGH, OR UNCUT DIAMONDS: 


CUT, BUT NOT SET ROUGH, OR UNCUT 
Per Carat Per Carat 

Months Carats Value Price Carats Value Price 

ee ere 30,263 $1,358,796 $44.90 3,512 $237,761 $67.70 
February .... 30,122 1,570,342 52.13 4,549 364,334 80.09 
eS 18,597 948,777 51.02 9,960 617,061 61.95 
Rn sexdsbos 30,351 1,507,067 49.65 7,945 544,003 68.47 
+ ninbGe wr 34,477 1,680,454 48.74 4,485 337,422 75.23 
June ......... 28,898 1,667,639 57.51 17,021 405,970 23.85 
EN Sawing Sp ee Oe 36,764 1,809,670 49.22 §,112 426,359 83.40 
ON ee 40,503 2,081,267 $1.39 8,102 582,418 71.89 
September .... 64,913 3,341,581 51.48 12,178 871,674 71.58 
October ...... 42,329 2,079,699 49.13 9,107 638,855 70.15 
November .... 34,106 1,830,113 53.66 7,750 701,852 90.56 
December .... 54,287 2,832,298 52.17 7,956 503,193 63.25 


TOTAL ...445,610 $22,707,703 $50.96 97,677 $6,230,902 $63.79 


As usual, the heaviest imports were in the fall, in preparation 
for the Christmas trade. 

The per carat value reported for the rough imported in 1936 
is the highest on record, probably due in part to the fact that 
the Jonker rough was included but largely because American 
cutters are purchasing better rough. 


CANADIAN IMPORTS 


In 1936 Canada imported cut diamonds to the value of $1,- 
007,836, an increase of 25 per cent over the 1935 imports ($805,- 
949). Belgium (75.5 per cent) was the leading exporter, fol- 
lowing by the Netherlands (12.3 per cent), and the United 
Kingdom (9.2 per cent). 


DIAMOND CUTTING 


The status of the diamond cutting industry improved markedly 
in 1936. Advances in the price of small cut, the bread and 
butter of the industry, permitted the master cutters to operate 
at a reasonable profit at least in the last half of the year; while 
employment among the workers increased as did their wages. 
For the first time, since Antwerp, Amsterdam, and the German 
Rhine cities began their fight for supremacy in the industry, 





some progress was made in putting the industry on a rational 
basis. On October 12 representatives of the Belgian, Dutch 
and German factions met and agreed to unify wages ip all 
centers, the Belgian wage to be the base; to limit the amount 
of rough cut if necessary, to permit Holland to increase he 
workmen by one thousand, Belgium and Germany in the meap. 
time only replacing their old or sick workmen and to recognize 
the need in the industry of the 40-hour week. Such cooperation 
between the principal cutting centers if continued should in the 
future put the industry on a sane and profitable basis. 

It is reported that employment in Antwerp averaged in 19% 
about 69.1 per cent of the union’s membership (11,500) as op- 
posed to 544% per cent in 1935. In Amsterdam, an average of 
about 43.7 per cent of the union’s members (about 4,300) were 
employed, as opposed to 30 per cent in 1935. Amsterdam’s gain 
in employment was progressive throughout the year although 
particularly marked after the Netherlands went off the gold 
standard. The percentage of employment in Germany was 
high. The chief cutting centers are Antwerp and outlying 
Belgian districts (20,000), Amsterdam (5,000), and Hanay 
and Briicke, Germany (5,500). About 75 per cent of the ar. 
tisans are employed in cutting small goods (8-facets and small 
brilliants). 

The Belgian industry began at Bruges but has for the past 
450 years been centered at Antwerp. During the intervening 
time the industry has had many ups and downs. From 1800 to 
1875, the industry slumbered but from the latter year it began 
to revive and reached its peak of prosperity in 1929, 28,000 
artisans were then employed and yearly operating costs of the 
industry were 500,000,000 francs. After the crisis the number 
of workers fell in 1932 to 4,000; but has since increased to 
20,000. Of these some 4,000 are rural workers whose salaries 
are but two-thirds those of Antwerp. Thanks to the activity of 
the “professional school” in introducing the mechanical dop, 
the cutting of 8-facets and small brilliants is being improved, 
but more artisans skilled in cutting such goods are needed to 
help compete with Germany in cutting small stones. In March, 
the government reduced the working hours in the industry to 
44, effective May 1, 1936, and is to put in force 40-hours a 
week on April 1, 1937. The government was rigorous in fore- 
ing the enactment of the shortened week. Wage increases began 
with the cleavers in May; from June 15 their hours were re- 
(Please turn to page 80) 
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%& OF A BIG IDEA THAT DEVELOPED INTO A BIG JOB... 


Nothing Succeeds like Success. . . . Here are the inside facts regarding an Association in the 
Jewelry trade that started with an idea, developed into an established success—and is now 
doing a big job collectively in and for the industry. . . . 


THE IDEA:— 


lt was conceived several years ago that a group of precious stone dealers could pool their 
purchasing arrangements to command better buying prices overseas. 


SUCCESS:— 


Since that time, this group has not only achieved its aim from a buying viewpoint but has 
effectively developed better trading conditions. They have expanded in both numbers and 
activities and today they are doing. . . 


A BIG JOB:— 


in serving the stone needs of a major number of jewelers. The individual mem- 
bers of this association offer these common advantages to those they serve: 
(1) Protection of prices against severe fluctuation; (2) Assurance of delivery as 
and when stones are needed; (3) A closer and more intimate contact between those 
who purchase stones and their suppliers; (4) The cooperation of stone experts who 
link immediate recognition of domestic style trends here with day-to-day knowl- 
edge of market conditions abroad; (5) A wider and more inclusive selection of 
stones available for any immediate need. 








- eS 
, The members of the Association listed below have contributed to the publication of , 
this notice—the first of a series telling the trade of its activities and progress. 

Otto At Heller Hope Co., Inc Autheay Mastaloni 

21 Maiden Lane, New York. 2 West 46th St., “New York. 17 John St. "New York. 
Belgard & Frank, Inc., Hilpert & Trabinger, Hugo Mayer Co. : 

31 West 47th St., oe York. 15 Maiden aane New York. 15 West 47th St., New York. 
H. Benedict & Sons, Inc Hoffer-Ashley, Inc., S. Nathan & Co., Inc., 

15 West 47th St., New York. 509 Westminster St., Providence, R. 1. 71 Nassau St.. eg 3 a 
Joseph Blank, Wm. S. Honigbaum wm, hs Sehmidt Co., 

87 Nassau St., New York. 68 Nassau St., New York. Ba 48th St., < o York. 
Breidenbach Sons, Inc., Albert Kauzmann, Cc. e” pard, 

West 48th St., New York. 80 Maiden Lane, New York. ist Washington St., Providence, R. 1. 

Dreher Bros. & Wider, Kittay & Blitz, Inc., Edward Starke 

48 West 48th St., New York. 22 West 48th St., New York. 65 Nassau St., New York. 
James A. Drilling Co., Lassner & Lassner Treibs Bros., 

7 Nassau St., New York. 10 West 47th "st. New York. 65 — St., New York. 
Max Duraffourg, Ltd., Edward Lembeck & Bros., G. A. 

576 Fifth Avenue, New York. 68 Nassau St., New York. 315 ‘Fifth Avenue, New York. 
Sol Gordon, C. Frederick Loch, Leo Wolleman, 

68 Nassau St., New York. 48 West 48th St., New York. 93 Nassau Street, New York. 

See it Sarmiento 
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President, Mr. Charles L. Frank Address Communications to: 
Isidor Lassner, Secretary, 
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Diamond Industry—1936 


(From page 78) 


duced from 44 to 40 hours. On June 8, some 8,000 cutters Went 
on strike partly in sympathy with the dock workers and partly 
to get higher wages. On a promise by the government of a 
10 per cent increase in wage and a yearly vacation of six days 
with pay, the men returned to work on June 15. As some 
employers had not paid the increase, which only became legally 
compulsory on August 3, 5,000 artisans struck on July 25, The 
strike was, however, soon settled. The week’s vacation is to 
be the first week in August, beginning in 1937 and during that 
| week no work whatsoever will be done in the industry. Wages 

were further increased by 10 per cent on January 25, 1937, and 
by 5 per cent on February 15. The government committee fixed 
in August the minimum wage in the industry at 220 francs. The 
masters continue to send considerable quantities of small rough 
out of the country to be cut. 

To show the international character of the Antwerp marke 
one of the larger exporters of cut, established in that city, is q 
| Hindu firm, Hemchand Brothers. ; 

The Comptoir Diamantaire Anversois had another profitable 
| year, its profit in the year ending March 31, 1936, being 3,884. 
273.39 francs; during the year it paid 714 per cent of par in 
dividends. 

Diamond cutting was established at Amsterdam in the 16th 
Century. It particularly cuts large stones, and in Holland the 
cost of the rough makes up some 95 per cent of that of the 
finished product. In 1935 exports of polished diamonds were 
valued at some $10,727,329, about 46 per cent of which was 
exported to the United States. In 1936, the Netherlands foreign 
sales and purchases of rough amounted to $15,000,000 (an in- 
crease of 94 per cent over 1935) and of cut diamonds $11,760,- 


ORIGINA 000 (an increase of 36 per cent over 1935). Employment in- 
creased considerably in 1936, Amsterdam’s relative increase 


5A during the year being greater than that of Antwerp. A cutting 


school to familiarize the artisans with the mechanical dop 
similar to that of Antwerp was established in 1936. It should 
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improve cutting and reduce the costs. The devaluation of the 
guilder in October benefitted the industry. Wages have in- 
creased somewhat and the minimum wage abolished in 1935 
was re-established in October, 1936, (24 florins for cutters of 
small goods). In consequence, the government has appreciably 
reduced its subsidy. 

The German cutters were practically all employed in 1936. 
In August, wages were raised from 13 to 17% per cent but 
they are still below those paid in Belgium. Early in 1937 the 
Minister of National Economy prohibited the establishment of 
new diamond and gem cutting plants, part of the existing ca- 
pacity being still unused. 

The French cutting industry which employed well over a 
thousand men immediately after the World War has gradually 
dwindled till but some 200 are now employed. In the Jura 
while devaluation of the franc helped the industry but 20 per 
cent of the artisans were employed. Wages were increased 
10 per cent on July 1. The social laws, recently enacted in 
France, have jeopardized the future of the industry by requiring 
an increase in wages, said to be 35 per cent. French cutting 
costs will be among the world’s highest. The cutting establish- 
ments are in the Jura, especially at St. Cloud, and in Paris. 
In the Jura, the cutting of baguettes is a specialty. 

The South African cutting industry continues to be insig- 

nificant, some 125 cutters being employed in 1936. 
The American industry, largely centered in New York, in 
| 1936 employed an average of some 275 men and at present 
some 310 are employed. This includes all cutters available, as 
since the 1929 crash when 600 were employed, many have 
drifted into other lines, have left the country, or have been 
superannuated. 

In the summer an Italian company was formed to cut 
diamonds, and it was rumored that it was to be accorded a 
| monopoly by the government. 












































NOTABLE STONES 


The Jonker diamond (rough, 726 carats), the property of 
Harry Winston, Esq., was successfully cleaved by Mr. Lazare 
Kaplan in April into three pieces weighing respectively 505, 
185 and 36 carats. Thereafter these were sawed and finally 
cut by Lazare Kaplan and Son, Inc., of New York City, into 
eleven magnificent emerald-cut and one marquise diamonds. 
The largest stone, Jonker No. 1 weighs 143 carats and like 
all of the stones is not only of finest water but flawless. Others 
weigh respectively 40, 35, 31, 26, 24.9, 19.76, 16, 15, 14, 5.7 and 
5.35 carats. In cutting 51.7 per cent of the fine piece of rough 
was recovered as gems and 48.3 per cent, or 351 carats was 
destroyed. The stones are worth some $2,000,000. The Jonker 
(Please turn to page 81) 
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Diamond Industry—1936 


(From page 80) 


diamonds were exhibited at the American Museum of Natural 


: in January, 1937. . 
g bee Sallan, representing Detroit diamond merchants, 


purchased, in August, at Kimberley a unique collection of col- 
ored cut diamonds. The collection made by M. Hodgson con- 
sists of 35 river stones each of different color; notable among 
which are tangerine, pink, green and blue. 


DiAMOND EXHIBITIONS AND THE DIAMOND TRADE Press BurEAU 


At the Empire Exhibitidn held at Johannesburg this summer 
and fall, the “Hall of Jewels” was the center of attraction. 
Here De Beers Consolidated Mines, Ltd., and the Diamond 
Corporation exhibited diamonds to the value of hundreds of 
thousands of pounds; individual stones of 200 carats, colored 
stones of unusual beauty and unique diamond crystals. 

Amsterdam in celebrating the 25th anniversary of the found- 
ing of the Amsterdam Diamond Exchange held a diamond 
exhibit in the fall. Diamonds of a value of almost $2,500,000 
were shown, and among them a single stone worth over $60,000. 

On December 19, 1936, King Leopold III of Belgium formally 
inaugurated the Antwerp Diamond Exhibition open from that 
date to January 3, 1937. Diamonds to the value of over $3,- 
000,000 were shown including three paragons worth from 
$165,000 to $250,000 each. 

At all of the exhibits the process of cleaving, sawing, and 
polishing diamonds was shown, and at the Antwerp exhibition 
a hand-operated mill of the 17th century was operated by a 
man and woman in the costumes of that day. 

An international press bureau has been established by the 
diamond trade to combat false and misleading reports about 


the industry. 
To be continued. 


Diamond Prices Going Up 


S. W. SWAAP, Amsterdam, on visit to New York, discusses 
conditions abroad 

S. W. Swaap, a prominent manufacturer of Amsterdam, 
was in New York for two weeks during April. In dis- 
cussing conditions in the diamond markets in Antwerp 
and Amsterdam he emphasized the stability of prices and 
the rigid policy of the Diamond Corporation in main- 
taining the prices of rough. 

“The condition of stocks today,” he said, ‘“‘is very low 
both in Antwerp and Amsterdam and it is next to impos- 
sible to obtain the cut goods now in demand. 

“A while ago the Dutoitspan mine began operating 
again after a complete shutdown of all the mines during 
the depression. This mine was opened because of the 
fact that it produces more rough of the better qualities 
at less mining expense than any of the other mines and 
therefore can be operated to best advantage.” 

Mr. Swaap smiled when asked about a report that 
diamonds would drop in price if the supply of rough were 
not closely controlled. He then went on to explain that 
the Diamond Corporation finds that the cost of production 
is too high to make it possible to operate the great pipe 
mines at current price levels of rough, although prices 
have been raised several times of late. He pointed out 
that the Diamond Corporation knows what the average 
production of each of the big mines is and that the aver- 
age output would bring in at present prices less than the 
operating cost of the mines. 

Conditions so far as the Diamond Corporation is con- 
cerned have changed a great deal. At the beginning of 
the depression the Corporation had a big stock on hand 
from which the commercial grades have been sold. And 


as the mines are not producing there is now no supply of 


those goods available. 
(Please turn to page 85) 
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~JEWELED 
FLOWER 
BROOCHES 


doused brooches incredibly like 
living flowers in modelling and color were introduced in 
New York last month by Marcus & Co., Inc., 671 Fifth 
Ave., in a “flower garden” display that was the brightest 
feature of a showing of diamonds valued at $2,000,000. 
‘Two of the most exceptional flower jewels—and flower 
jewels have been in vogue in Europe for several months— 
were made up of a pair of roses, one white and the other 
red, made from diamonds and rubies. There were also 
other roses made of hundreds of fullcut diamonds, plati- 
num and green enamel, a coreopsis, a morning glory and 
a pansy made of fancy sapphires, diamonds and platinum, 
and a lily of the valley of platinum and pearls. Buds on 
some of the flower brooches made them appear particu- 
larly natural. 
Like flowers growing in a garden, each of the brooches 
was attached to a white stake in a small white flower pot, 


and the garden environment was further suggested by a 
jeweled butterfly brooch and a large white trellis. The 
“garden” was indirectly lighted in a wall case. 











Over 500 diamonds gleam in this gardenia brooch t, 


flower brooch of the sort shown by Marcys 


The Marcus diamond show, in’ addition, included the 
Marcus Jonker diamond weighing 11.43 carats set simply 
with two baguette diamonds in a platinum ring; a large 
assortment of brooches, bracelets, rings and other jewelry; 
orchid, yellow and other colored diamonds and fancy cut 
diamonds; and an exhibit of diamond rough, photographs 
of the mines and specimens of diamond polishing equip. 
ment. 

For the occasion, the company issued “The Story of the 
Diamond,” fourth in a series of attractive little books by 
Kenneth I. Van Cott, manager at Marcus & Co., having 

(Please turn to page 87) 
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The ingenious “garden” of flower brooches, in a recessed wall case, attracted much attention 
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Diamond Prices Going Up 
(From page 81) 

Costs of cut diamonds have been increased by the put- 
ting into effect of the 40-hour week in Amsterdam and 
Antwerp on April 4. 

“The Indian market,” added Mr. Swaap, “has been a 
strong buyer of late and more willing to pay the advanc- 
ing prices than the American market. 

“As to the future I will say that later in the year a con- 
siderable advance in prices of cut goods can be antici- 
pated.” 


The Coronation Brings Out Tiaras 


ISPATCHES from London indicate that tiaras and 
coronets, principally in diamonds with a sprinkling 
of pearls, will be the outstanding feature of Coronation 
jewelry ensembles. Leading jewelers on both sides of 
the ocean are hard at work assembling headpieces, the 
Coronation influence upon jewelry being scarcely less 
striking in America than in Britain. 
In New York, many tiaras will be worn at the British 
Empire Coronation Ball at the Seventh Regiment Armory 
the night of May 12, at which Sir Gerald Campbell, the 


arge Consul General, will represent the crown in the absence 
Ary; of the British Ambassador. 

= Designs are in a wide range, the most popular being 
aphs modeled on slender lines. One, for quite young people, 
julp- is built in three tiers of cut and baguette graduated stones 
| on a rather high halo formation. The Russian influence 
the is discerned in others, particularly those having large, 
s by cut stones bordered by clusters of baguettes. Massed 
ving clusters of brilliants feature the pavé working. 


The halo design appears to be popular in the newest 
kinds of tiaras. Scroll patterns are numerous, the bagu- 
ettes being backed with brilliants in pavé. 

The job of converting diamonds and emeralds from 
necklaces and bangles into modern type tiaras and coronets 
is keeping the Court jewelers of West London extremely 
busy. The sales at Christie’s are thronged with buyers 
seeking jeweled pieces that can be utilized for Coronation 
purposes. 

London gem merchants competed the other day for 
diamond and pearl jewelry, and £20,000 was paid for 
one necklace which will blossom as a coronet. Around 
£30,000 was paid for a pearl necklet and pearl rope. 
Real pearls are back in favor and big prices are being 
paid for both black and white. 


Crown jewelers also predict a vogue for the emerald. 
There certainly is a growing demand for this beautiful 
gem in connection with Coronation celebrations. For the 
most distinctive of the headpieces, however, the diamond 
will remain the chief medium. 

Capt. W. Ogden of St. James’s is now assembling a 
tiara to be worn by a peeress at the Westminster Abbey 
ceremony which will contain a £200,000 blue-blue-white 
diamond of 50 carats. Rare in color, this stone is regarded 
by gem merchants as one of the finest of its kind in exist- 
ence. The central stone, while not so large as the famous 
Koh-i-Noor, is a perfect, flawless diamond of first quality 
and was originally owned by one of the rich Indian 
maharajas. 
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Jeweled Flower Brooches 

(From page 82) 
to do with the legends, histories, occurrence and fashion 
of precious stones. 

Visitors at the recent Leipzig Spring Fair, where there 
were exhibits by about 450 jewelry manufacturers of 
Germany, Czechoslovakia and Austria, noted that, with 
regard to brooches and clips, the demand at present is for 
blossoms. While leaf ornaments and large flower brooches 
in gold representing hedge-roses, violets and other spring 
flowers were yet in demand, the fashion appeared to be 
changing to small twigs of bell flowers, strawberries, red 
thorn, etc., in connection wherewith the designers repro- 
duced all the attractive appearances of nature. 

Equally charming at the Leipzig Fair were the new 
marguerites made of dull silver or milk-white crystal 
with leaves of dark gold, which are worn either on the 
neck or pinned to the belt. . 





Sixth International Jewelry Congress 


Sessions to be held in Paris June 14-18, under the patronage of the 
Paris Chamber of Commerce 


The sixth international Congress of Manufacturers, 
Wholesalers, and Retailers of Jewelry and Gold and Sil- 
verware will be held in Paris June 14-18, under the 
patronage of the Paris Chamber of Commerce on the 
occasion of the International Exhibition of Art and Tech- 
nique in modern life. 

The provisional program is reported as follows: 
Monpay, JUNE 14 
19.30 Meeting of the Board 1935-1937. 


21.00 Meeting of welcome for Congress visitors. 
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up to the minute in Style, Quality and Price. 
Direct from the Stone Markets of the World. 


t O C K — The most Comprehensive in America. 


Keyed up to take care of usual and unusual 
requirements, promptly and efficiently. 
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‘luespay, June 15 

9.30 Meeting of Congress visitors. 

10.30 Election of the Board 1937-1939 and composition 
of Committees. 

11.00 Visit to the Exhibition. 
French Jewellery Section. 

12.30 Lunch. 

15.30 Visit to the Jewellery stands in the various foreign 
pavillons. 

20.00 Official Banquet of the Congress, which ladies are 
requested to attend. 

WEDNESDAY, JUNE 16 

14.30 Plenary meeting of the Congress. 

Presentation of Reports. 

17.30 Goiuter de Bacchus. 

21.00 Official Soirée at the Exhibition. 

‘THURSDAY, JUNE 17 

9.30 Meeting of Committees. 

14.30 Meeting of Committees. 

Preparation of the resolutions. 

17.00 Visit to the Public Control Service for Diamonds, 
Pearls and Precious Stones at the Paris Chamber 
of Commerce. Reception by the Chamber of Com- 
merce. 

Fripay, JUNE 18 

9.30 Meeting of the Board, adoption of resolutions. 

14.30 Plenary Session of the Congress. 

Resolutions. 
Reception in the Town Hall. 
The resolutions of the 1936 Hague Conference as 
published in the Bulletin Vol. III No. 4-5 form the 


basis of the Paris Congress work. 


Official Reception at the 
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PREPARE AS A REGISTERED JEWELER 


Leading retailers in largest to smallest communities are 
now offering to customers—accurate, proven knowledge 
of their merchandise—better buying and selling methods 
—greater financial stability due to increased profits. 
Increase your business by this and the display service 
furnished when examination is passed permitting the 
use of the emblem below. 





SIGNIFIES A NATIONAL RECOGNITION OF YOUR IN- 
TEGRITY AND A GENERAL SCIENTIFIC KNOWLEDGE 


of diamonds, other gems, precious metals and jewelry. 


Your qustoner against unethical 
merchants. 

Protects Your reputation. 

| Against expensive blunders. 


National approval of your ethical 

standing. 

Proves Your knowledge of merchandise. 
Your diamond grading ability. 

Knowledge of economical mer- 

L. chandising. 


Self-confidence. 

e Outstanding position in commu- 
Builds nity. 

Customer confidence. 

Increased profits. 





Write today for descriptive pamphlet. 


THE AMERICAN GEM SOCIETY 
555 So. Alexandria Los Angeles, Calif. 
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Jewelry of the Georgian Period 
By CHARLES S. ALBERTS 


| oo oA fine pearl necklace 


The history of all art deserves nothing less than a 


in England and more particularly the art of the native 
goldsmith shows that England while not artistically crea- 


tive, gave a national individuality to the styles adopted DLAMOND 


from foreign craftsmen. ‘The early arts of England were 


so influenced by religion, migration, invasion and archae- SCHICKSNAP 


ology that the history of her development of her arts, is 


CO CCS 








7 co-related to the social religions of the English people. 
The influence of Oriental art is shown in the early 

} ornament of Northern Europe. Greek and Etruscan in- 

a fluences will be fouthd in Celtic art before the Christian 

es, 

] 
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Diamond SCHICKSNAPS 
are priced to retail from 
Gold Antique Garnet Necklace $5.50 to $250.00 
era. The Teutonic tribes who migrated to England were 
influenced in their metal craft ornament by the prior * 
Roman style. The Norman conquest brought the Rom- 
anesque style of architecture and was followed in the Mid- *¢ 
dle Ages by the Gothic style with its Christian symbolism. 
In the sixteenth century, the Renaissance style came to 
England, first from Italy and later from the Low Coun- 
tries. Chinese detail is found in some silverware of the Sead 
later Stuart period and the Restoration brought many en for an assortment 
influences from France of Louis XIV’s time. The Dutch 
influence of the late Stuart period is very marked in the 
silver craft of Queen Anne’s time. The early Georgian 
period followed the rococo style of France of Louis XV 
while the style of the late Georgian times was influenced 
by the archaeological discoveries at Herculaneum and de- 
veloped a classical mode. 
In the early eighteenth century France was the country ‘ 
to inspire the jewelers of all Europe. English design NEWARK, NEW JERSEY 
books were identical copies of the work of French artists. 
The Rococo style of this period used by jewelers, silver- Manufacturers of 
smiths and cabinet makers, was of French inspiration but : ONS CLOS ODD Ab. O 4 
given more of an English character by the English crafts- a i a 
men. Link Buttons...Scarf Pins...Crucifixes 
About 1770, the forms of Rococo style gave way to Waldemars 
symmetrical shapes not only in jewelry but in all the deco- 
rative arts as is illustrated by the classical style of the New York Showroom: 347 FIFTH AVENUE 
—_ (Please turn to page 91) 
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608 FIFTH AVENUE 








~ FRANK S. DEMAREST 
PEA RLS 


from 10 ers. to 70 grs. 
for additions 


PEARL NECKLACES 
PEARL STUDS 

















NEW YORK CITY 








. Telephone: BRyant 9-1690 ro 








ph th ¢ 
LOS ANG bed. 





with a name plate of character 


Stanley Embossed Metal Seals or Labels reflect the quality 
in articles they adorn. They, themselves, convey an im- 
pression of quality. They help you to build prestige—use 
them on your boxes, or as tags attached to the articles 
themselves. They will not tarnish, scratch or discolor from 
use. Write today for interesting sample assortment. 


THE STANLEY MFG. CO., DAYTON, OHIO 


STANLEY arctatic 


Seals or Labels 


New York Sales Office: 
707 Empire State Bldg. 


Chicago Sales Office: 
714 Westminster Bldg. 
110 S. Dearborn St. 

















What You Look for 
in the Watches You Sell 


Quality and Dependability 
You Will Find in the 
Chase Line 


Watches Cased With Chase Movements 
Are Bringing 
New Watch Business 
To The 
Wholesale Jewelers of America 


Let Us Submit Samples 
and Prices 





7x ii CURVED 


Chase Watch Corp. 


68 Nassau St., New York 


Factory— 
Bienne, Switzerland 


Chicago, Ill. 
S. S. GOLDIN 
5 S. Wabash Ave. 
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Jewelry of the Georgian Period 
(From page 89) 


designs of Adam the architect, Hepplewhite the cabinet- 
maker, Flaxman the sculptor and Wedgwood the potter. 
This period was the zenith of decorative arts in England. 

The connoisseurs of the seventeenth century had made 
great collections of classical gems. At the beginning of 
the George III era, James Tassie, a stone mason, de- 
veloped a process for casting paste and his reproductions 
of the classical gems extended far beyond England. At 
the same time, Josiah Wedgwood produced plaques and 
other parts suitable for use in jewelry, his classical sub- 
jects taken from the ancient gems and Roman plaster 
work. Classical subjects were also reproduced in enamel 
and sculpture effects were obtained in “grisaille,” a style 
of painting in greyish tints in imitation of bas relief. 

Cut steel, an English invention, was greatly used as a 
substitute for diamonds. Like Sheffield plate, its quality 
was never equalled by foreign made copies. Wedgwood 
placques were frequently used in conjunction with cut 
steel ornamentation, especially for chatelaines, bracelets 
and necklaces. 

The beauty of the design of the Georgian Period is 
appreciated to the present day when collectors seek origi- 
nal pieces, not for their antiquity, but for their sheer 
beauty, not only of line and of ornament but also of hand 
craftsmanship. 


33 States Still Without Sales—Reporting 
Service of Department of Commerce 


URING the past two years a forward step in the col- 

lection and dissemination of important current statis- 
tics, has been taken by the Commerce Department’s Bu- 
reau of Foreign and Domestic Commerce. About 7000 
independent retail merchants, including about 500 
jewelers, scattered throughout 15 states are at the present 
time voluntarily giving the Department monthly sales fig- 
ures. These data are in turn analyzed by the Bureau and 
released to the public. These monthly releases show the 
change in dollar volume of sales by kinds of business for 
each of the states covered, as well as the movement of 
retail sales in communities within these states. 

The advantage of such valuable information to retail- 
ers themselves is obvious. It is unfortunate, however, 
that such information is restricted to a small number of 
states, due to the lack of funds with which to extend it 
to cover the nation as a whole. The lack of sufficient 
funds decreases to some degree the value of that work 
which is now being done, as the figures for any one line 
of business, such as jewelry, or any state would take on 
added significance if they could be compared with figures 
for the nation or for geographical areas. 

This work being done by the Bureau represents one 
important type of information business needs and wants 
from Washington. Through the use of such information 
business itself can better see where it is headed and make 
future plans to avoid the many hazards which are inherent 
in any business operation. 

THE JEwevers’ CircuLAR-KEYSTONE urges its read- 
ers to call upon their representatives in the nation’s capi- 
tal to see that adequate funds are provided to carry out 
this program for business on a national basis. 
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P designs available, with or without diemonds. 













Design 


A WEDDING RINGS 


“The Rosary,” symbol of devotion. Other 


Styled by Moore 


GROOM'S RING TO MATCH 


Attractive [)isplay 


ConsisTING of the above showcard, ring 
tray, newspaper mats and descriptive booklets 


furnished with minimum order of six rings. 


Rosary Design Wedding Rings are made in 14 Kt. 
and 18 Kt. Yellow or White Gold and 10% Iridium 
Platinum. Other designs available with or without 


Diamonds. Patents Pending. 


Send for descriptive literature 


Moore & SON INC. 


COURT & HALSEY STREETS 
NEWARK, N. J. 































...and 40 more 


During 1937, Conklin will advertise 
throughout the year. This advertising 
is running now, selling Conklin Pens 
to your best prospects. Millions of 
people are reading the Conklin 
story in the pages of such large and 
powerful publications as Collier's 


and The Saturday Evening Post. 


And this year, Conklin'’s advertising 
appropriation is 40% larger than in 


advertising means a growing public 
demand for Conklin Pens, Pencils 
and Sets. 
business for Conklin dealers. Now 


And that means more 


more than ever it will pay you to 
tie up with Conklin. 


THE CONKLIN PEN COMPANY 
TOLEDO, OHIO 


PENS e PENCILS e SETS 
ARR aaa 






1936. This increased and continuous 













MANUFACTURERS - 


PRECIOUS 


ALU | 
ok > 
GOLD ALLOYS 


/ 
YELLOW - WHITE - GREEN 


GOLD SOLDERS \ 


ALL COLORS AND KARATS 


‘PLATINUM SOLDERS 


_ 1000° TO 1700° 


REFINERS 


| 
























No. 40 Yellow Alloy is equally useful for 10kt.— 


14kt.— 18kt.... Exclusively manufactured by the 


PRECIOUS. 
METALS 


“NUGGET” 
ALLOYS 


NEWARK, N. J. 
91-93 EAST KINNEY ST. 


CHICAGO, ILL. 
5 SO. WABASH AVE 














SOMETHING NEW! 
A POWDER LADLE 


ACTUAL SIZE 











PATENT DES. NO. 100,770 


Made of Sterling Silver, packed in a velvet 
lined display box to retail at 50 cents each. 
This ladle is made in miniature size to fill a 
Compact. The bowl of the ladle is designed to 
get all the powder without waste. 


An attractive brats card with each initial 
order. 


CHARLES GRABHORN 


Manufacturer of 


GOLD and SILVER NOVELTIES 


4-6 WASHINGTON PLACE 
Near Broadway 


NEW YORK 
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Value of Air Conditioning 
By J. A. NEWMAN 


o store of Paul Feldenheimer, 
jeweler of Portland, Ore., was the first retail store in 
Portland to install a complete air conditioning system. 
The system includes heating facilities, humidifiers, circu- 
latory system with fans, and a refrigeration unit. 

A. & C. Feldenheimer was one of the finest and best 
known jewelry stores on the Pacific Coast for 60 years. 
In 1935 they retired from business. On March 20, 1936, 
Paul Feldenheimer, son of A. Feldenheimer, opened a 
new store for himself on Broadway in Portland. When 
this new store was planned it was believed that a simple 
circulation system would be sufficient for cooling pur- 
poses. Actual experience showed that it was not. 

The principal reason for this was the unusual number 
of electric lights. Set flush to the ceiling are, roughly, 
three dozen 200-watt lights, and in addition to these are 
three hanging chandeliers which cast a bright diffused 
light to the white ceiling. Built-in, mirror-backed show- 
cases for silver line the two long sides of the store and are 
lit by 60-watt Lumiline lights. There are also large units 
in the diamond room, the watch shop and the main office. 

So much heat is generated by this lighting system that 
no other heat is ever used, even in the coldest weather. 
In late January, with the outside temperature at freezing, 
the thermometer registered 77 in the store, and the ven- 
tilating system had to be turned on. 

As soon as it was found that the ventilating system was 
not sufficient for summer use, engineers were called in to 
install a refrigeration unit. The center of this unit is an 
ice machine. The mechanism is operated by a 5-horsepower 
motor. It employs, instead of ammonia or brine, a color- 
less, odorless gas called Freon. Thermostatic controls 
regulate the operation of the ice machine and also the 
electric motors which open and close the dampers which 
admit and discharge air from and to the roof. A sight 
meter indicates whether or not the ice machine is function- 
ing properly. 

Two cooling radiators, forming a unit 10 x 3 x 5 feet, 
cool the air as it is forced through by fans. Seven vents 
admit the cool air into the store; four in the showroom, 
one in the watch shop, one in the diamond room and one 
in the office. There are an inlet and an outlet in the 
basement. 

The refrigeration unit is capable of keeping the store 
temperature 40 degrees lower than the outside temper- 
ature. 

“In the summer,” Mr. Feldenheimer says, “when the 
temperature outside is 96, it’s 76 in here.”’ 

He believes that the comfort factor not only helps retain 
old customers, but attracts new ones. 

“People don’t come in just to sit and be comfortable. 
They do business, too. And it’s much easier to handle a 
customer who is cool and at ease rather than one whose 
brow drips perspiration on the counter.” 

Regarding the value of air conditioning, Mr. Felden- 
heimer has this message for jewelers: 

“Many jewelers are afraid to put in such a system be- 
cause of the cost. I think it is well worth the cost, and 
not merely because it is conducive to the customers’ good 
will, 

The Feldenheimer installation cost $3,000. 
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SCHULZ 
WATCHES 


The Official B 
Seal of Geneva £ ; OS 








Schulz Watches—the Finest 
Made—Bear the Official Seal 
of Geneva as indicated on the 
movement above, which Seal 
assures the quality of fine 
workmanship demanded by 


Swiss Law. 


JAMES SCHULZ 


15 West 47th Street 
NEW YORK CITY 


LOS ANGELES OFFICE 
FRED PALM 
220: WEST SF 27; 


FACTORY: GENEVA, SWITZERLAND 

































“Ball Watch" 


Rolled Gold Plate 


Leather Cord. 
7%, Ligne. 


A Crystal Ball Watch with Dome 
Crystals on front and back in Sterling 
or Rolled Gold Plate. 

7%, or 8%, Ligne. 


LOUIS WATCH CoO, Inc. 


580 Fifth Avenue 


“FOB DROP" 











with Dome Crystal Suspend- 
ed in Fob Style by Tubular 


DISTINCTIVE 





New York, N. Y. 


“Leather Clip Watch" 

A Leather Covered Diamond 

Shaped Watch with Clip to 

Fasten Anywhere in Beige, 
Blue, Black, Green, Red. 

7%, Ligne. 


DEPENDABLE 


“Timepieces That Satisfy” 


A Revolving Crystal Ball Watch Sus- 
pended by Chains from Modernistic 
Fob Pin in Sterling or Rolled Gold 


Plate. 


74%, Ligne. 














"Swingtime” 



















‘““HEIRLOOM 
pe ROMANTIC OLD JEWELRY 


FOR 


























Agates 


Old Silver Scotch 
Brooches Set with 
Different Color 


































Necklaces, 











Old Garnets 
A Variety of 
Brooches, Bracelets, 


TREASURES’? 








MEMO SELECTIONS TO RESPONSIBLE STORES 





Leo ELWYN & Co., INC. 
23 West 55th St. 


New York 











Rings 


A COMPLETE STOCK OF OLD ENGLISH SILVER 
AND SHEFFIELD PLATE ALWAYS ON HAND 








and Earrings 





CORONATION STYLES 


Intriguing hand made jewelry comprising the 
finest examples in simple as well as elaborate 
designs of famous craftsmen of another decade. 


ALSO REPRODUCTIONS 


Old fashioned Cluster Rings of grandmother’s 
day reproduced with old mine diamonds, pre- 
cious stone centers in enameled designs. 




















Lockets and Chains 


Victorian Silver 


Bracelets and 
Brooches 




















Old English Solid 


George Lil To Victorian 


Gold Jewelry 


Periods 
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Life Insurance for Members of A.N.R.J.A. 


A blanket life insurance plan for all members of 


| 
| 
| 


AN.R.J.A. will be outlined to each paid-up member by | 


letter within the next month. The provisions of the plan 


are briefly: Cam 
Limit of insurance without medical examination, 


$3,000 ; . 

Medical examination not required for A.N.R.J.A. 
members less than 50 years of age, unless the applicant has 
a medical history—a record of poor health; 

From ages 51 to 60, $3,000 can be taken, but with 
medical examination ; 

If more than $3,000 insurance is wanted medical ex- 
amination will be required at any age. 

Moderate premiums will be paid under the plan. The 
rate per year per $1,000 worth of insurance at the age of 


30 is $9.04; at 40, $11.23 and at 50, $19.52. 





30 Watches Stolen from Waterbury, Conn., Store 


WatERBURY, CONN.—Police were searching here for 
the daring thieves who removed a large section of plate 
glass from the Gale store, 52 East Main St., and stole 30 
watches from the display window some time after mid- 
night on the morning of April 10. The store is located 
directly across from Phoenix Ave. and about 250 feet from 
Exchange Place. 

D. K. Lerner, manager of the store, fixed the value of 
the watches at about $600. He said he locked up the 
store about 11.30 o’clock. 

Patrolman Joseph Collins reported he tried the jewelry 
store door at 12.15 o’clock and that the window was not 
cut at that time. 

Police believe the thieves were experienced because the 
job was done neatly. The space cut from the window 
was about 12 inches high and 50 inches across. 





Montlake, Chicago Diamond Fence, Victim of Gang Feud 


Cuicaco, Itt.—Albert Montlake, an ex-convict known 
to police for ten years as a daring fence who specialized in 
diamonds and securities taken in major hold-ups, was the 
victim of what is believed by police to have been a gang- 
land assassination, when he was shot to death in the South 
Shore district, on April 26. He had a small fortune in 
diamonds in his pockets and in his car. 

Montlake was to be the chief witness against a Loop 
jeweler, in a Federal court case in New York. He was 
arraigned in Federal Court, here, on April 24, on the 
New York charge of conspiracy to transport $21,000 of 
bonds taken by the old Dillinger gang in 1933 from a 
Racine, Wis., bank. The killing is regarded as a heavy 
blow to the case against the jeweler. 

Montlake was taken in a New York hotel last sum- 
mer, with some of the Dillinger bond loot. He was in- 
dicted and the jeweler was later accused. 





William M. Miller 


ATTLEBORO, Mass.—William M. Miller, a manufac- 
turing jeweler for the past 50 years, died April 11, at 
his home, 71 Leonard St., following an operation. 

For many years Mr. Miller had been connected with 
the Doran, Bagnall Co. and at the time of his death was 
president of the Excel Rosary & Novelty Co. of North 
Attleboro. 
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showing of their 


complete lines of 


Gold Rings 


embracing the heaviest types for men, 
to the daintiest styles for women and 
children. The new line, the most ex- 
tensive and beautiful in Samsan history, 
is now being shown to Wholesale 
Jewelers, through whom Samsan Rings 


are distributed exclusively. 


During the N.W.J.A. Con- 
vention, in Providence, R.I., 
June 2-4, Samsan Rings will 
be shown at the Biltmore 
Hotel. 


THE 


SAMSAN 
COMPANY 


Sammartino & Sanchirico Co. 


144-158 Pine Street 
PROVIDENCE, R. I. 





95 
















ing style, accuracy and quality. 





HALLMARK WATCHES 


A snappy line of dependable timepieces embody- 




















For the progressive jeweler who desires to build 


additional volume, we offer Exclusive Distribution. 


Priced to retail from $10 up 


RALEIGH WATCH CORP. 
16 EAST 40th ST.. NEW YORK 


Pacific Coast Representative: a H. SPIRO, 704 Market Street, San Francisco ff 
































No. 7233B 

3 piece set in all 
metal display box 
Sterling 





CAMPUS 


When in Providence, at the N. W. J. A. 
Convention, Jewelers will find a com- 
plete display of CAMPUS Men’s Jewelry 
items in attractive put-ups, for holiday 
selling. CAMPUS combines jewelry qual- 
ity with attractive re-sale values. 


CURRAN 


MANUFACTURING CO. 


Providence, R. I. 
Chicago - 


New York 











ADVERTISING MAN 


Now with a large Nationally Adver- 
tised AAA-1 Jewelry Company. 


This man has had 6 years’ intensive 
experience handling newspaper, direct 
mail, catalog and magazine advertising 
for some of the largest cash and credit 
jewelers in the country. 


Planned and created advertising for 
4 years as assistant to the advertising 
manager of one of the largest jewelry 
manufacturing concerns in the world. 


Knows jewelry advertising in all its 
branches—copy, layout, production. 


You can profit from this university- 
trained man’s experience. At 25—with 
a successful record—he is ready to step 
into a bigger, better job with some 
credit jeweler, jobber or manufacturer. 


Address “H., 6352,” care 
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President Carpenter Extends Cordial Welcome 


to 30th Annual Convention of National 


Attleboro 
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Wholesale Jewelers’ Association 


Gathering to be Held in Providence, R. |., June 2, 3, and 4 
Expected to Draw Large Attendance 


EXTEND a very cordial welcome to all jewelers who find them- 
selves able to attend the sessions of our convention at the Provi- 
dence-Biltmore Hotel, June 2 and the following two days. 


This will be the 30th annual convention of the National Whole- 
sale Jewelers’ Association. We believe it will be of surpassing inter- 
est and importance, and we hope it will have the inspiration of a 
very large attendance. 


Plans are being made with the generous cooperation of our good 
friends, the New England Manufacturing Jewelers’ and Silver- 
smiths’ Association, which will insure a splendid time in the way of 
sport and entertainment. 


The ladies will be remembered. 
The Waltham Watch Co. has invited us to visit them at Waltham. 


But after all, the real reason for the Convention is a more serious 
ne. 


We are enjoying more indications of prosperity than we have had 
for several years, but we face many serious problems. Perhaps more 
than we have ever had to meet. 


It is a man-sized job to conduct business with normal overhead 
and competition. Taxes and other overhead are constantly increas- 
ing. More government regulation is impending. Business, to which 
the government turns for its revenue, will apparently be the last to 
receive from that government its needed relief. The business man has 
become the forgotten man. 


I am more than ever convinced that the work of trade associations 
is vitally necessary, because we need the combined wisdom of many 
minds to formulate our business policies, and the combined influence 
of many business concerns to successfully meet the regulations which 
may be set up by the government. 


I urge every wholesale jeweler to join our association as a matter 
of safety, and to attend this coming convention for the help it offers. 


We shall have interesting and important addresses, but the still 
more important thing will be, in my opinion, the free, open and gen- 
eral discussion of our problems and their remedies, which will follow 
your reactions to those addresses. 


Rely on Providence, June 2, and the convention of the National 
Wholesale Jewelers Association for a most interesting and most 


profitable occasion. 












p rior to the organization 
of the National Wholesale Jewelers’ Association in De- 
troit on June 10 and 11, 1908, relationships between 
various branches of the industry and conditions in the 
wholesale trade were more or less chaotic. On many 
questions of utmost importance to the trade, unanimity 
of thought and opinion seemed impossible because oppor- 
tunity for the interchange of views and suggestions did not 
exist. Differences of opinion of groups in distant sections 
of the country or among those in the same local trading 
area could not be reconciled. Intelligent contact between 
the three main subdivisions of the industry was equally 
impossible. Progress was naturally impeded and many 
questions of mutual interest and concern to manufacturers, 
wholesalers and retailers remained unsolved. 

Among those most active in organizing the association 
and formulating its early policies, was Edwin Massa of 
the Bauman-Massa Jewelry Co., St. Louis, Mo., who 
was unanimously elected first president. Other officers 
elected at the conclusion of the first meeting were: First 
Vice-President, George H. Edwards, Edwards-Ludwig- 
Fuller Jewelry Co., Kansas City, Mo., whose firm was 
then known as the Edwards and Sloane Jewelry Co.; 
Second Vice-President, Claude Seymour of Otto Young 
& Co., which has since been absorbed by the A. C. Becken 
Co., Chicago, IIl.; Treasurer, Charles A. Berkey of the 
Charles A. Berkey Co.; and Secretary, Benjamin C. Allen 
of Benjamin Allen & Co., Chicago, IIl. 

While promotion of better relations among members 
of the industry and the development of acquaintanceship 
were recognized as essential, the early efforts of the asso- 
ciation were not devoted exclusively to that type of activ- 
ity. Need for a better understanding between whole- 
salers and retailers was also regarded as exceedingly im- 
portant and at a subsequent meeting held in Chicago in 
September 1908 a committee headed by President Massa 
conferred with a committee representing the American 
National Retail Jewelers’ Association on matters of mu- 
tual concern. This meeting was said to mark the first 
time in the history of the trade that representatives of 
the two groups considered in an official manner questions 
of common interest. This contact was furthered at the 
next convention in New York the following June, when 
contacts with the manufacturers’ group were also estab- 
lished. 

Increased emphasis was given the essential character and 
importance of the service rendered manufacturers and 
retailers by the wholesale trade. Contacts with associa- 
tions of manufacturers and retailers were strengthened. 
Cooperation was likewise extended to other trade bodies 
working for the advancement of the industry’s best inter- 
ests, and manufacturers were admitted to associate mem- 
bership for the purpose of establishing their relations on 


NW.JA, ENTERING 30 


Organization, Founded in 1908 at Detroit, Sponsors Com- 
prehensive Program for Betterment of the Jewelry Industry 
and Rectifies Unethical Practices 
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a mutually more satisfactory basis and providing an oppor: 
tunity for closer cooperation. 

These steps tended to add to the prestige of the asso. 
ciation and at the same time increase the effectiveness of 
its work. Asa result, its interests were further expanded 
and attention was given to the many additional problems 
which accompanied fluctuations in business. These jn. 
cluded such questions as direct competition, fraudulent or 
misleading advertising, better merchandising, publicity, 
legislation, taxation, more accurate costs, more equitable 
profits, misbranding, cancellations, returns, time guaran. 
tees, credits, insurance, thefts, unethical competition, and 
numerous others. 

During the intervening years, the association has suc 
ceeded through the guidance and leadership of unusually 
capable officers, in recovering its former high standing and 
prestige, and is now sponsoring a wide comprehensive 
program of activities for the betterment of conditions as 
well as the rectification of unethical practices and trade 
evils. 

The correction of many unethical practices is likewise 
being attempted by the association with the assistance of 
proper government officials. A major step was the adop- 
tion of Trade Practice Conference Rules under the 
auspices of the Federal Trade Commsision in 1929, which 
definitely branded as unfair methods of competition 
within the meaning and interpretation of Federal laws, a 
large group of unsound practices. In 1931 these rules 
were revised and re-issued in a form that more closely 
parallel and conform to the law. 

When the National Industrial Recovery Act was passed 
by Congress in 1933, the association served as the repre 
sentation of the trade in contacting Government officials, 
preparing and securing approval of the Code of Fair Com 
petition for the Wholesale Jewelry Trade. 

Following the Supreme Court’s decision invalidating 
the NRA, many members of the trade believed an effort 
should be made to incorporate helpful provisions of the 
Code in the Trade Practice Conference Rules previously 
approved by the Federal Trade Commission. A special 
committee was appointed for that purpose, and additional 
rules submitted to the Commission for its consideration 
They are now awaiting final approval. 

Closely related to this work is the association’s cooper 
tion with the Federal Trade Commission in its effort 
to require those who sell jewelry to properly designate tht 
character of their business. The association also is pat 
ticipating in the movement to prevent, with the assistant 
of the Federal Trade Commission, the mutilation of nui 
bers on watch cases and movements. 

Considerable educational work has been sponsored dur 
ing the past few years to demonstrate the value of th 

(Please turn to page 154) 
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YEAR, SEES IDEALS NEARER 


Introducing Some N.W.J.A. Officers : 


Lloyd G. Pattee (left) of 
S. H. Clausin & Co. Inc., 
Minneapolis, Minn., vice-presi- 

dent. 


@ joseph B. Bechtel (right) of 
Joseph B. Bechtel & Co., Inc., 
Philadelphia, treasurer. 


$0- 

of ee 3 ®@ Louis Sickles (below) of the 

led ma | Philadelphia firm of the same 

me 4 name, member of the advisory 
board. 

In- 


rade 


wise 
e of 
dop- 





hich 


ition 


effort 





Noble R. Fuller, of Edwards-Ludwig-Fuller 
George A. Fernley, of Philadelphia, Jewelry Co., Kansas City, Mo., member of Arthur P. Care, of E. W. Reynolds Co., Los 
Pa., secretary the advisory board. Angeles, Cal., vice-president. 
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Providence-Biltmore, Convention Headquarters 


By W. H. BLAKE, Associate Secretary of the N.E.M.]. & S.A. 


When one thinks or speaks 


of Providence in relation to its activities in the jewelry 
field, one naturally includes the city of Attleboro and the 
towns of North Attleboro and Plainville in nearby Massa- 
chusetts. This territory all within fifteen miles of the 
Providence City Hall is the birth place and present home 
of the production of popular priced jewelry of all kinds, 
as well as the home of some of the largest and best known 
silverware plants. 

Away back in the seventeen hundreds, the first jewelry 
was made here. There is some question as to whether 
the very first was made in Providence or in Attleboro, 
but there is no question as to its being within the territory 
above described. From those humble beginnings has 
grown an industry which ranks high among the industries 
of Rhode Island and Massachusetts. While other sec- 
tions of the country do produce some of the medium 
priced type of jewelry, by far the largest portion is made 
right here. Everyone recognizes and admires the crafts- 
manship displayed in the mounting of precious gems. No 
less, however, is to be admired the artistic and mechanical 
skill which has been displayed in the growth of this 
industry. 

Here was made the first rolled gold plate, which en- 
abled manufacturers to produce articles made more dura- 
ble and attractive than before. Here also were developed 
seamless wire and tubing, machine made chains of all 
kinds, mesh soldering machines, etc., all of which made 
increasingly possible the production of durable, attractive 
articles at prices as low or lower than those that had 
previously obtained for cheaply electroplated merchandise. 

Many people years ago laughed at the “cheap jewelry” 
made in this locality—and it was cheap—some of it—in 
price and quality. Today much of it is cheap, in price, 
but of a quality better than many of the higher priced 
pieces of that day. 

No small degree of mechanical skill has been required 
to perfect the many machines which enable present day 
manufacturers to supply articles of adornment to meet 
consumer demand for artistic merit at prices which make 
a very wide distribution possible. Providence and vicinity 
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is proud of its jewelry manufacturing industry, and 
justly so. 

Then too, but not of man’s making, is its most attrac- 
tive location. Situated at the head of Narragansett Bay, 
with attractive shore resorts within easy distances, it is 
a good place to live, to work and to do business. There 
are some of the manufacturers still located in some of the 
older factories, but many of them are now in new light 
modern factories where working conditions are of the 
best. There are, of course, as in all lines of industry, 
some chiselers who have apparently little interest in the 
welfare of their employees or their competitors, but by far 
the very large majority of the workers are well paid and 
work under very excellent conditions. 

‘Providence alone has some 15,000 persons employed 
in the jewelry field—and in Providence and vicinity are 
some 30,000 or more people dependent upon this industry. 

Among the products of the factories are articles rang- 
ing from those retailed as low as ten cents each to those 
of solid gold at $25 each, or more. Rings, clips, brooches, 
chains, earrings, men’s jewelry and such novelties as com- 
pacts, cigarette cases, vanity cases, etc., are made in a 
bewildering variety and at varied prices, which are dis- 
tributed largely to department stores and through the 
wholesale jewelers. In most instances, the better quality 
goods, those of 10 karat and 14 karat gold, are distributed 
through the wholesale jewelers. In their manufacture 
are used the same skillful methods of quantity production 
which makes possible the double attraction of quality and 
price. 

The whole problem of this group of manufacturers, 
both as to production and distribution, is quite at variance 
with that of the makers of the very expensive platinum 
and gold mounted precious stone jewelry which is made 
in individual pieces or very small quantities and sold 
direct to the retail jewelers. 

Among the busy and progressive allied lines are the 
makers of so-called jewelers’ findings. Small parts in the 
way of such things as spring rings, swivels, small stamp- 
ings, ornaments, settings, clasps, etc., can often be made 
in quantities by those specializing in them, better and 
cheaper than by individual manufacturers of jewelry. 
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TROPHIES: 20% 


‘Teophy sales amount to twenty 
per cent of the annual business of C. M. Jordan, whose 
jewelry store provides ornamental or utilitarian prizes 
for most of the many fox hunts, horse shows and other 
competitions in the sporting country within a radius of 
forty miles around historic, little old Leesburg in northern 
Virginia. 

When the Upperville Colt and Horse Show, oldest in 
the United States, is held for the 47th time this June 
at nearby Winchester, the Jordan store will furnish the 
trophies, as it does every spring and fall for a long list 
of events. 

“This store is in keeping with a small town,” says Mr. 
Jordan. “I do all repairing, buying, selling and engraving 
except during rush times when I have one salesman. 

“T have been quite successful with trophies: First, be- 
cause of this being a sporting section of Virginia, and, 
second, because I contact committeemen of the various 
horse shows personally and arrange for a showing of 
suitable pieces for trophies. The inclination is toward 
useful, practical prizes such as bowls of all sizes, pitchers, 
goblets, vases, sandwich plates, bread trays and sugar 
and creamers. 

“For a small community, I carry a large stock of ster- 
ling hollowware during the trophy season, and it works 
no hardship on the capital invested since they are pieces 
that are good stock the year around. Therefore, I natu- 
rally encourage the use of such pieces as trophies. 

“Sometimes I travel thirty-five to fifty miles seeing 
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committeemen in order to land an order, and I can say 
that only once have I failed to get the order, and that 
was because I was a few minutes late. 

“After I have made the sale, I arrange a display for 
the pieces, not only in my own windows but also in other 
stores and places throughout the section where the show 
is to be held. This seems, and is, quite a bit of extra work 
as the pieces have to be cleaned two or three times before 
the show, but it is well worth it, as it creates lots of 
inquiries from people interested in showing at the horse 
shows. 

“The other merchants welcome the display in their 
windows because it causes more store traffic for them. 
Signs with the pieces call attention to the fact that they 
were sold and engraved at my store. No effort is spared 
to obtain as much favorable public comment as possible 
on the quality of the trophies and the workmanship of 
the engraving. 

“The Colonial type of sterling, plain yet graceful in 
design, is in more demand than the ornate patterns. 
Workmanship and weight are important in the selection 
of pieces to be used as trophies. The manufacturers’ ad- 
vertising material is rarely instrumental in making actual 
sales, although they do help in the approach toward ob- 
taining an appointment with the trophy committeemen. 

“I furnish trophies for the following every year: Up- 
perville Colt and Horse Show, Unison Bloomfield Horse 
Show, Loudoun Horse Show, Loudoun Field Dog, Lou- 

(Please turn to page 110) 








FOR THIS DAY AND AGE 


The Metropolitan Museum of 
Art selected Silver as the 
first material to be used in 
a series of industrial art ex- 
hibits in one material. Every 
piece in the show was de- 
signed during the past year. 
Much public interest in the 
exhibition has been created 
by the press. 





4d 

The purpose of the 
exhibition of silver, from April 11 through May 23, as 
one of the Metropolitan Museum’s industrial art exhibi- 
tions, has been to hold the mirror to current conditions— 
to demonstrate by representative selections the work of 
manufacturers, designers and craftsmen in many types of 
design and to offer, as nearly as may be accomplished 
under conditions of calendar, space and markets in the 
various industries, the best working proof of the steady 
improvement of art in industry and of the consistent 
formulation of contemporary style,” writes Richard F. 
Bach, Industrial Relations Director of the Museum, in 
the current Bulletin of the Metropolitan Museum of Art. 

“Tt is hoped that this small exhibition, limited in size 
because of restricted space, may give some indication of 
present trends in design, specifically of current tendencies 
in the interpretation of what is now generally called the 
modern style. 

“The work shown is in part that of producing firms 
and designers, in part that of craftsmen; for we seek to 
bring together here the industry of the machine and the 
industry of the hand—remembering that manufacture, 
by definition, applies to the latter, while the former is 
truly ‘mechano-facture.’ It may be of prophecy that the 
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@ The naturalistic motif was 
adapted for the design of the 
candlesticks and the serving 
pieces in the above illustra- 
tion, and are in sharp con- 
trast to the severity of line 
in the tea caddies, and the 
unadorned bowl and deep 
dish. 


@ Modernistic is the best 
word to be ascribed to the 
dinner and coffee service at 
left. The coffee pot is so 
extremely angular that it al- 
most loses its identity in the 
front-on picture of it at left. 


ideal of design for the machine will be realized by the 
designer-craftsman, who knows by contact the processes 
which give his conceptions form, or also by the craftsman- 
designer, who fully realizes that quantity-producing ma- 
chinery extends the field of his craft. 

“We have in the present exhibition, quite apart from 
methods of production, two attitudes toward contem- 
porary design—namely, that which ignores the past and 
insists on its own interpretation of the genre of today as 
an isolated picture and that which uses the broad founda- 
tion of past styles to support the yet small structure of 
the present. Between the two lies a broad plateau on 
which we find designers who combine in various degrees 
a refusal to copy or even to work in past styles and a 
refusal to erect a wall between themselves and the history 
of design. To this group the modern stylistic trend has 
served primarily.as a means of clarifying their relations 
to past styles, revealing always new possibilities of the 
latter, less on the side of formal rearrangements of cata- 
logued motives than on that of a better understanding 
of the reasons for the existence of these motives, the choice 
of materials that carried them, and the skill with which 
they were used as part of the language of their time.” 

(Please turn to page 106) 
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. . . Ever Hear Of 


CRAFTSMANSHIP 
IN SERVICE ? 


You are an authority on craftsmanship in 
sterling . . . the shaping of tines, bowls and 
blades, the masterly execution of the small- 
est detail that characterizes Watson 
Sterling. Your customers rely upon you to 


provide that craftsmanship. 


You, in turn, may rely upon The Watson 
Company for craftsmanship in service; for 
promptest service on the smallest order . . . 
for attention to your specific needs . . . for 
a policy that says “We'll make it right” 

. and means it! Service craftsmanship 
may be fully as important to you as sterling 
craftsmanship is to your customers. Are 
you enjoying all of these benefits in the 


sterling line you are stocking ? 


These Are A Few Of The Popular 
Patterns InWATSON STERLING 


MATCHED IN HOLLOWWARE 
like all popular Watson Sterling 





JULIANA LAMERIE MEADOW ROSI LOTUS JOHN ALDEN 


Without “excess baggage,” the Watson line offers every 
wanted type of pattern from ornate to classic simplicity vr 
matched in hollowware, so that your customers’ selections 
may be more complete ... each of them enhanced by the 
beauty of finish which The Secret of Watson Park brings 
to Watson Sterling alone. Selling helps on these popular, 
nationally advertised patterns are available now. Write The 
Watson Company, 557 Watson Park, Attleboro, Mass. 
Branch offices in New York, Chicago and Los Angeles. 


te Vian Eswon &-Contoer ones Watson 22 U0 ¥5 Sterling 


Beautiful, Brides’ Magazine 


BY THE SILVERSMITHS OF WATSON PARK 
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For This Day and Age 
(From page 104) 


“Tt is interesting, even a little amusing, to note that 
though a large concern may turn nine-tenths of its pat- 
terns into channels promising the greatest commercial 
return, it still hopes that the remaining tenth may reveal 
something of the touch and flair that seem to run out of 
the craftsman’s finger tips and to spring to the metal with 
each hammer blow; and contrariwise, that the craftsman 
hopes to capture some of that public acceptance repre- 
sented by purchases of pieces falling in the prestige group 


Se REE SRR ROI R ST RTI 


Colonial simplicity is contrasted with naturalism in the 
two coffee services. 


of the quantity manufacturer’s catalogue.” 

Firms, designers and craftsmen cooperating in the show 
are: G.N. Allen, Percy B. Ball, Benduro, Inc., Edward 
M. Billings, Black, Starr & Frost-Gorham, Inc., Porter 
Blanchard, Charlotte David Bone, Helen L. Booth, Wil- 
liam T. Brown, Brand-Chatillon Corp., Edw. F. Cald- 
well & Company, Inc., Cartier, Inc., Laurits Christian 
Eichner, George C. Gebelein, George Genaille, Will 
Gerth, Herman Glendenning, Graff, Washbourne E. 
Dunn, Inc., Harold Greater. : 

International Silver Co., Inc., C. A. Jakobb, Arthur 
Nevill Kirk, Samuel Kirk & Son, Inc., Frederick W. 
Koonz, E. Bryne Livingston, Paul A. Lobel, Eugene J. 
Lux, Erik Magnussen, Joseph Molnar, Peter Miiller- 
Munk, Earl McIntosh, Nessen Studio, Inc., Oneida, 


p robably the first thing 


to attract the eye of a retail jeweler entering the exhibi- 
tion hall would be the way in which the silver is so ad- 
vantageously displayed. Standard jewelry display cases 
were utilized, but instead of the usual background of 
black so often used in silver display a departure was made 
by using a golden yellow velvet. The result is strikingly 
effective. While this color does not give the sharp outline 
to the silver that black does it lends a certain softening 
lustre and color to the finish. Mr. Bach, who spent weeks 
in the preparation of the exhibition, developed an admir- 
able lighting arrangement by placing four Cleveland lamps 
of moderate voltage, above ground glass in the ceiling of 
the cases which give a diffused light, equally to all parts 
of the case. Care was taken to give proper placement to 
the individual pieces so as not to crowd, and whenever 
possible the pieces were combined as they would be in 
everyday use. 


Ltd., Tommi Parzinger, John P. Petterson, Charles p. 
Price, J. O. Randahl, Francis Rebajes, Lloyd Resseger, 
Rogers, Lunt & Bowlen Co., Inc., Rena Rosenthal, Inc,, 
Rudolf Scheffler, George H. Schumann, Schwab and 
Wuischpard, Peer Smed, Frederick Stark, Arthur J. 
Stone, Thomas Swain, Herbert A. Taylor. 

Tiffany & Co., Inc., Harold Tishler, Towle Many. 
facturing Co., Inc., Tuttle Silver Co., Inc., Albert A. 
Verber, Ilse von Drage, Alvin von Hinzmann, Walter 
von Nessen, R. Wallace & Sons Mfg. Co., Waltham 
Watch Co., Inc., William S. Warren, The Watson Com. 
pany, Inc., Clara B. Welles, and James T. Woolley. 





An unmistakable flavor of the 20th century is sensed in 
these large pieces. 


Silver illustrated: 

Page 104, top—Deep dish, designed and made by Laurits 
Christian Eichner; bowl, designed and made by Samuel Kirk 
& Sons, Inc.; candlesticks, J. O. Randahl; tea caddies, designed 
by James T. Woolley; and serving pieces, J. O. Randahl. 

7 104, lower.—All pieces designed and made by Tiffany 
& Co. 

Above, left-—Bowl, designed and made by Laurits Christian 
Eichner; centerpiece, workshop of Arthur J. Stone, designed by 
Edward M. Billings, and made by Herbert A. Taylor; coffee 
service, at left, designed and made by James T. Woolley; ser- 
vice knife and fork, designed and made by Porter Blanchard; 
coffee service, right, designed and made by Peer Smed, and 
serving spoon and knife, designed and made by George C. 
Gebelein. 

Above, right.—Tree-and-well platter, designed and made by 
Peter Miiller-Munk; vegetable dish, International Silver Co., 
designed by Frederick Stark; coffee pot, designed and made by 
James T. Woolley, and sauce bowl and ladles, designed and 
made by Clara B. Welles. 





THE JEWELERS’ CIRCULAR-KEYSTONE 
for May, 1937 

















POOLE SILVER COMPANY 


eAnnounce 


the opening of a New York Sales 
Room at 366 Fifth Ave. in charge of 


MR. HAROLD I. “DUKE” PEABODY 


Who joined our organization on April |, 1937, 
as vice president and sales director. 
Mr. Peabody's 20 years’ experience fits in 
nicely with Poole's 47 years of service to the 


trade, specializing in the manufacture of 


@ SILVERPLATED HOLLOWWARE 

@ PRIZE CUPS AND TROPHIES 

@ ANTIQUE AND MODERN PEWTER 

@ VOGUE SALT AND PEPPER SHAKERS 


Present lines and quality will be maintained and 


new lines added. 


TRADEMA RK 


PEwTeR by PooLe 








POOLE SILVER COMPANY 
TAUNTON MASS. 


for May, 1937 
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A 17th Century Monteith Bow! which brought a record price 


$30,000 § 


B 


y 


LVER BOWL 


JOSEPH DANFORTH LITTLE 


(With International Silver Co.) 


A magnificent 


seventeenth century Monteith silver punch bowl sold at 
auction in Anderson’s Art Galleries in New York City 
on April 3 for the enormous sum of $30,000. This price 
was a record, in that it was the highest amount ever 
paid for a single piece of American silver. It was pur- 
chased by Robert McIntyre for The William Macbeth, 
Inc., Galleries. 

This bowl was made by John Coney (1655-1722) of 
Boston who was a master craftsman of the first genera- 
tion of American born silversmiths. His life and his work 
constituted an important chapter in the history and de- 
velopment of the arts and crafts of New England. Paul 
Revere was one of the young men apprenticed, as a silver- 
smith, to Coney. 

This superb example of the silversmith’s art, is of the 
Monteith style, so-called after an English gentleman who 
was in the habit of wearing a very long coat or cloak 
with the bottom scalloped. It was made for John Cole- 
man (1670-1750), a prominent Boston merchant, and 
inside of the bowl is engraved the arms of the Colemans 
of Boston, who came from Suffolk, England, and settled 
in Boston in 1670. 
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The bowl was passed along as a family heirloom to 
the family of Charles Bullfinch, the renowned architect, 
next to George Storer and finally to Mrs. Samuel Apple- 
ton of Boston who died in 1870 and in whose family it 
has remained until it was recently acquired by George 
C. Gebelein, a well known silversmith of Boston. 

The height of the bowl is 8%4 inches and the diameter 
is 11 inches. It has a hemispherical body and is encircled 
by a deep band of flutes or gadroons. The broad band 
at the top of the bowl is serrated or scalloped to allow 
for the hanging of a wine glass in each depression, with 
the bowl of the glass inside. The ornamentation on the 
rim is cast and chased in low relief with a wealth of 
decoration such as female masks, urns, scrolls in a finely 
matted ground. The rim is not detachable as were the 
rims on many of the English Monteith bowls. 

On either side of the body is a lion’s mask, in cartouche, 
in high relief, from whose mouth hangs a swivel loop 
handle. The maker’s mark is stamped twice underneath, 
on the rim of the foot and on the bottom of the bowl. 

Collectors and connoisseurs have pronounced this bowl 
unique in that it surpasses in magnificence any other 
recorded piece of American silver in existence. 
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N. BLOOM & SON| 


Dealers in Antique Silver X Old Sheffield Plate. LTD. 











George III Silver fine plain round Tea Urn on square base, standing on claw 
and ball feet. Lion mask handles. Made by Robert Garrard in 1810. Height 
17 ins. Capacity 10 pints. Weight 111 ozs. 5 dwt. 


George III Silver spiral pleated bayonet Tea Urn, with leaf handles and orna- 
mental Tap. Made by John Gimblett and William Bale in 1765. Height 21 ins. 
Capacity 9 pints. Weight 84 ozs. 9 dwt. 


WANTED TO PURCHASE: Single Pieces or Col- 
lections of Antique Silver and Old Sheffield Plate 


42/4, West 48th Street, New York 
15, Norton Folgate, Bishopsgate, London, E.C.2 
Telephone: BRYANT 9-6755 





Trade Enquiries Specially Invited. 




















SILVER Commemorating the 
CORONATION 





Reproductions of the historic 12th century Anointing 
Spoon used in the coronation of the Kings of England 
for over 700 years. 


Included in our collection of Coronation Silver are cocktail 
picks and paper cutters fashioned after the Sword of Justice, 
and a group of ash trays, some with a commemorative medal 
inset in the base and others decorated with the symbols and 
insignia of the British Empire. 


WRITE FOR PRICES 


CARLTON 


IMPORTING COMPANY 
Antique English Silver and Reproductions at Wholesale 


501 MADISON AVENUE, NEW YORK 
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Trophies —20 Per Cent 
(From page 103) 


doun Gun Dog Club, the Business Men’s Bowling 
League, the Rockville Pony Show and usually sever) 
others which are not yearly events. 

“The Unison Bloomfield Horse Show is now set fo, 
May 8, and other horse shows will follow at interyg), 
until June 30, after which the weather is too hot fo; 
shows. The fall shows begin in September when th 
Loudoun Gun Dog Show is held. The pony shows ay 
usually about the first of October, and the fall horg 
shows are from Oct. 15th to Nov. 30th.” 





Employment Increases in New York State Silverware 
and Jewelry Factories 


Auspany, N. Y.—Employment in New York Stat 
silverware and jewelry factories increased 6.8 per cent 
for the entire state and 5.3 per cent for New York City 
in the period between February 15 and March 15, ae. 
cording to a statement today by Industrial Commissioner 
Elmer F. Andrews based upon figures compiled by the 
Division of Statistics and Information, State Labor De. 
partment. The statement said that “the usual slight 
spring rise in silver and jewelry was exaggerated by a 
large increase in one plated silver concern.” Only five 
of 53 types of establishments reporting showed a larger 
increase in employment than did silverware and jewelry 
factories. 

Employment in silverware and jewelry factories, for 
both shop and office, was 92.1 in February, against 85.9 
in January, and 81.6 in January, 1936, (based on a 100 
index, average of 1925-27) according to the Division of 
Statistics. Payrolls in thousands of dollars was 77, and 
the February figure, on a 100 index, was 71.5, compared 
to 66.6 for January and 55 for January, 1936. Factories 
reporting employed 3,056 hands and the average work 
week was 40.3 hours. 



























German Silverware Industry 


During Prohibition, in the United States, B.Y.O.L. 
used to be slang for “bring your own liquor.” In Ger- 
many today silverware manufacturers are _ saying 
“B.Y.O.S.”—in other words, “bring your own silver.” 

Reporting on the silverware industry in Germany, 
Trade Commissioner R. N. Stephenson, Berlin represen- 
tative of the United States Bureau of Foreign and Do 
mestic Commerce, says: 

“As a result of the shortage of foreign exchange and 
the consequent limitation of silver imports, the price of 
raw silver tended to rise until a severe shortage of raw 
material and supplies from official sources have been 
rationed on the basis of 12.5 per cent of last year’s con- 
sumption. Consequently the factories are accepting new 
orders only if the customer is able to supply the necessary 
silver.” 

Silverware manufacturers were formerly associated in 
a voluntary association, but membership in a corporate 
organization is now compulsory and fixed standards and 
prices have been established. 



















Oberman & Strauss, Inc., have moved to new quarters 


at 10 W. 47th St., New York City. 
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Personal Service Gets Business 


tor This Florida Store 


By William B. Stoddard 


dd 
hte jeweler should 


make use of all the mediums of publicity available, for 
different people are interested in different manners. But 
the most effective method of building a substantial busi- 
ness,” said Alvin Magnon, secretary and treasurer of the 
Adams Jewelry Co., Tampa, Fla., “is through giving per- 
sonal service.” 

This personal service department is in charge of Mrs. 
L. M. Johnson, who told in an extremely interesting man- 
ner some of her plans for building and holding trade. 
“The more people you can count among your intimate 
acquaintances, if not actual friends, the better is your 
opportunity of increasing your volume of business. When 
people know you personally they are more amenable to 
gift suggestions, and more apt to rely upon your judg- 
ment in the selection of their offerings. 

“We have many avenues of approach, but it most often 
starts with the bride. Whenever we hear of an engage- 
ment we immediately telephone the bride. The tele- 
phone is more effective than a letter for it gets results at 
once. The girl may or may not pay any attention to a 
letter, but when she is talking to you personally she can 
scarcely refuse your invitation to come down to see your 
lines, unless she has already chosen her patterns. If this 
is the case (though it rarely happens) we inquire what 
these patterns are, for the chances are that we have them 
—as we stock 18 different patterns in sterling. 

“Assuming that she accepts our invitation, we give her 
the most helpful service possible in choosing her china, 
glass and silver. Then we make out a card, with the name 
of the bride, the date of the wedding, her birthday, and 
the groom’s birthday. To this card three slips are at- 
tached, one giving the pattern of her silver, the second, 
china, and the third glass. On each slip is printed all the 
items that go to make the complete set. Then as friends 
and relatives make purchases the various items are checked 
off, so we know at all times how nearly complete is her 
set. 

“Where we know the family of the bride—and we are 
such an old established firm that we know practically all 
of the leading families—we do not wait for them to come 
in, but proceed to telephone all the nearest relatives— 
parents, grandparents, aunts, uncles, etc., advising what 
patterns have been chosen. In so doing we are pretty sure 
to secure an order for the majority of the principal pieces 
of the set in a very short time. Here is a case in point: 
Recently one of the wealthy cigar manufacturer’s daughter 
was married. She selected her patterns from us, we com- 
municated with the nearest relatives, and in a short time 
the complete sets, amounting to about $1,000, were pur- 
chased by the family, before any of the friends had a 
chance to help ‘fill in.’ 

“But this is only the beginning of our personal service. 
The card of the bride gives her birthday, her anniversary, 
and her husband’s birthday. Every week we go through 
our card list and pull the names of all those who have 
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birthdays or anniversaries the following week. Suppose 
it is the bride’s birthday. We telephone her husband, re- 
minding him of the fact, inviting him to come down to 
the store, and offering our help in a suitable selection. In 
case he doesn’t know what to give (and the average man 
has very vague ideas on this subject) we are able to offer 
much practical advice, for we know all her tableware pat- 
terns, and the items she lacks in each. We know her ap- 
proximate age, and usually something regarding her tastes, 
so if he does not wish tableware, we are able to suggest 
many other appropriate gift offerings. When the selec- 
tion is made, we wrap the package in a gift manner, en- 
close a greeting card or personal card of the sender, and 
on her birthday madam receives the offering of her hus- 
band, and is pleased beyond expression to think that he 
has remembered it. 

“The same procedure applies to anniversaries. People 
pay very little attention to the so-called crystal, china, 
tin and wooden weddings. If the man is in good circum- 
stances—and most of our card list is that of well-to-do 
patrons—he wants to make a real gift—so a watch, dia- 
mond ring or brooch, a silver coffee set or something of 
that order is purchased. We use no high pressure methods 
however, and have gifts available all the way from $5.00 
to as high as he wishes to go. 

‘Women are better at remembering important dates 
than men, but we take no chances, so shortly before 
‘hubby’s’ birthday falls due we telephone the wife, and 
by so doing chalk up many sales we would not otherwise 
make. 

“We keep the idea of brides and bridal gifts before the 
public all the time. In February occurs the Gasparilla 
Carnival—on the order of the New Orleans Mardi Gras 
—which brings hundreds of visitors from all over Florida. 
There is a big parade and many handsome commercial 
floats. Our entry last season stressed the bride, and won 
one of the prizes. At the front of the float was a big wed- 
ding ring, within which stood a little flower girl, while 
in the center of the float was a bridal couple, standing 
within a larger ring. The float was beautifully decorated 
with flowers. While it bore no advertising of any kind, 
the two large rings, and our name (worked in flowers on 
the base of the float) served to call attention to the fact 
that we could supply not only the rings but all the most 
appropriate gifts for the affair. During the Festival our 
windows complemented our float, one of them showing a 
number of matched sets of engagement and wedding rings, 
and the other a handsome collection of sterling silver 
for gifts. 

“Of course it takes lots of time to arrange these dis- 
plays, decorate floats, design attractive ads, make telephone 
calls, and in many instances personal calls, but it is well 
worth while, since it gets us scores of sales that would 
have gone elsewhere, or perhaps nowhere, since birthdays 
and anniversaries are apt to be overlooked if attention is 
not called to them shortly in advance of each event.” 
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ARTHUR ARMOUR ALUMINUM 


THE ARISTOCRAT 
of the 


METAL LINES 
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Successfully Handled 
Everywhere by High 
Class Retail Jewelers 
Who Stress Quality 
Rather Than Price 


Famed for Beauty and Detail of 
Decoration and for Weight, 
Balance and Lifetime Finish 





Illustrated Brochure and Price 
. List Covering the Entire Line 


Showing a Cigar Box and a Cigarette Box in the New Combination of Hand Forged Aluminum . 
and Genuine Black Calfskin. Exclusive With the Armour Line Will Be Sent On Request 


A. STANLEY BRUSSEL 


(SOLE REPRESENTATIVE) 


225 FIFTH AVE. SUITE 803-805 NEW YORK, N. Y. 
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” ye \ \ \ e 2 e 
<r \ A to cash in on this advertising 
bye A > Silver City is advertising to your customers . . . telling them to go to your store 
> a \ A for this non-tarnishing, sterling-on-crystal serving plate . . . for serving sandwiches, 
a mel hors d'oeuvres, cheeses. Its Georgian design is in infallibly good taste. 

















Supplements your silver line 


This sterling-on-crystal line fits right under the price of silver hollowware. You sell 








ge This Advertisement the customers who do not care to buy sterling. Moreover, sterling-on-crystal turns over 
. will appear in the rapidly. 
June issue of Advertising helps you sell 
Country Life In addition to the national advertisement pictured above, Silver City furnishes you 





with a real silver foilcounter card, equipped with a drop for displaying the serving 
dish shown above. For details of this opportunity to earn new profits, write today. 


SILVER CITY GLASS CO., MERIDEN, CONN. 
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Dresden Figurines as Gifts 


REAL sculpture, 


in marble and the costly materials, usually is too far be- 
yond the means of most of us, and too pretentious to find 
much place in the simple home, but sculptures in porce- 
lain—dainty little figurines that tell so many winsome 
and romantic tales—may quite easily take us back to the 
less strenuous life of the Eighteenth Century with all its 
poesy and charm. 

Fortunately, the jeweler who deals in giftwares may 
find ample opportunity to locate sculptures of this kind, 
and they serve the extra purpose of enhancing the charm 
of the jewelry shop gift department while they are await- 
ing sale. The scope of their subjects covers a wide range. 
Goose girls, dancing couples, Roman gods, grenadiers, 
cupids and many others are to bring picturesque and 
romantic atmosphere to the lucky possessor. One of the 
more elaborate pieces shows a music party in progress. 

Few people credit Germany with introducing for the 
first time in Europe the methods and forms of the real 
Chinese Porcelain that had so long tantalized the west. 
After the introduction of this wonderful ware from the 
Orient by the Portuguese, chemists everywhere endeav- 
ored to imitate it, but the secret was sought in vain and 
nothing better than earthenware was produced. To a 
German named Béttger belongs the honor of inventing 
hard porcelain for the second time, and his discoveries 
became the forerunners of the charming Chelsea, Bow, 
Bristol and Derby figures of England, the fine porcelains 
of France, and ancestor indeed of all modern European 
and American china. 
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One day, Béttger, feeling his wig heavier than usual, 
found that a new kind of mineral powder covered it. His 
valet told him that a blacksmith passing on horseback 
near Aueinn Saxony, noticed a white powder substance 
clinging to the hair of the horse’s legs. He decided to use 
it as a powder for his wig, found it good, and sold it 
everywhere. Béttger had the idea that this powder might 
be what he needed to make his porcelain white. Tried 
in the laboratory, it was recognized as kaolin, and pure 
porcelain was then made possible thereby. When August 
the Strong heard of this, he realized that while gold had 
not been transmuted direct from baser materials, here was 
a possibility of obtaining it indirectly through the medium 
of real, hard porcelain. He at once established the Royal 
Saxon China Manufactory. This was in June, 1710, 
and the Royal Castle, Albrechtsburg, at Meissen, was 
given over to this purpose, Béttger thus became director 
of the first porcelain works in Europe. 

The secrecy with which the establishment was con- 
ducted was almost fanatic. The place was kept like a 
prison fortress. Everyone connected with it was sworn 
to keep silence as to every process and discovery.. The 
legend, Geheim bis ins Grab—secret until death—was in- 
scribed over the entrance. Long and fatiguing researches 
ensued. Nights and days were sometimes passed in ex- 
periment, and it is set forth as an example of the cheerful 
character of Béttger that on some of these occasions he 
not only never left the furnace, but managed to keep his 
workers awake by his gaiety and good humor. At first 

(Please turn to page 115) 















CRYSTALLINE LINE 


BOWLS—CENTER PIECES—VASES—CIGARETTE HOLDERS—ETCc. 


Made of clear crystal glass this new, fast-selling line of decorative gift novelties is popularly priced 
for quick turnover and substantial profits. Stock the complete line. 























A new trend in glass gift novelties entirely hand made—not 
molded. Classic in design, these graceful pieces make un- 
usual gifts for every occasion. Prominently displayed, their 
appealing style and moderate price will bring steady sales. 
Additional illustrations and prices sent on request. Order 
now for early delivery. 









Wedding Eel. 


In the wedding months of May and June, wedding 
bells echo in the cash register and if you sell Spode to 
the blushing bride, the cash register will keep echoing 
for years and years. She will buy more Spode and, to 
match her set, she will have to buy from you because 
no other dealer in your city can seil your pattern. 


Sole Agents and Wholesale Distributors 
COPELAND & THOMPSON, INC., 206 Fifth Ave., New York 






























[he PAIRPOINT 


# 
New York City 


43-47 West 231d St, 


San Francisco 
150 Post Street 


Corp 


NEW BEDFORD. MASSACHUSETTS 

















HEADQUARTERS 
FOR SUCCESS 


Successful business men appreciate the 
need for modern comfort and conve- 
nience when they travel. And so, al- 
most invariably, they stop at The Ben- 
jamin Franklin when. in Philadelphia. 
e For The Benjamin Franklin is Phila- 
delphia’s modern and convenient ho- 
tel. 1200 big comfortable rooms. Food 
that tempts the most travel-harrassed 
appetite. Service that soothes travel- 
jarred nerves. Rates that fit every travel 
budget...as low as $3.50 a day e Try The 
Benjamin Franklin yourself the next time! 


The BENJAMIN FRANKLIN 


PHILADELPHIA’S FOREMOST HOTEL 
SAMUEL EARLEY, Managing Director 


Philadelphia 
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Dresden Figurines 
(From page 113) 


everybody flattered him, but while he could start a revolu- 

tion in ceramic art, he was temperamentally unqualified 

as to the business aspects of production..- Then, too, he 
is said to have led a very rapid private life which was not 
in the least private, and died from his own excesses at 

the age of only 34. 

But the story of Dresden china went on. ‘The next 
year, 1720, a famous colorist, Horoldt, or Herold, fled 
for some characteristic reason from Vienna to Meissen, 
and shortly afterward became for 20 years the director. 
Under him began the artistic development of the work. 
The introduction of the lovely delicacies of color dates 
from his time, and it was followed after ten years by the 
sculpturesque quality brought to it by that fine modeler, 
Kandler. Soon after Kandler became chief modeler, 
August the Third, who was the only legitimate son of 
his father, became king. He at once began to collect 
pictures by Watteau and Lancret, and Kandler, realizing 
their popularity, utilized their themes for his little figures. 
A few were done in life size, but it was not long before 
he discovered the appealing daintiness of miniature pieces, 
and the crinoline pieces or figurines de Saxe which have 
since been associated with eighteenth century porcelain and 
especially that of Germany, then came into being. Some 
of the earliest of these are familiar to visitors to the mar- 
velous Green Vault in Dresden. 

The graceful, colorful fashion in the clothes of the 
times was admirable for effective reproduction. Ladies 
with gaily hued cloaks, fur-trimmed and brilliantly lined ; 
draped hoop skirts and flowing farthingales; men, too, in 
colorful costumes, with brocaded waistcoats and long- 
tailed coats, knee breeches and pretty buckles on their 
high-heeled slippers; soldiers in uniform, all were charm- 
ing to look upon in life, and have been charmingly per- 
petuated in porcelain. 

Kandler was later joined by Acier, a French sculptor, 
who, in turn, succeeded to the control of the works. He 
brought the gayer, lighter types from the French school 
of art—the arcadian shepherds and shepherdesses, the 
cupids, soldiers, musicians, cooks, flower sellers, groups 
and figures representing the elements, the arts and 
sciences, the courtiers, lovers and domestic scenes with 
their little touches of humor that have been perpetuated 
in the pieces of today that we love so well. 


flashes on the Gift Horigon-- 
EVERCRAFTS 


HOLLYWOOD COCKTAIL SET 







Breath-taking example of Ever- 
craft artistry. A gift creation whose 
brilliant motif gaily reflects the 
dashing modernity of the movie 
colony. Quart shaker of ultra- 
modern design and pattern, striped 
at the top with two bands of gor- 
geous Chinese Red, French Blue 
or Jet Black lustrous enamel. Six 
goblets of graceful, inverted bell- 
shaped design with stately slender 
stems and flaring feet of charming 
simplicity. Handles of the 9” x 18” 
tray are done in a simple, mod- 
ern repousse pattern with charm- 
ing background of color to 
match the shoulder bars of 
the shaker. A cocktail gift 
set of vivacious tempera- 
ment—one to supply that 
touch of gay abandonment 


at any party. 





John Lottes 
CincINNATI, OH10—John Lottes, a retired employe 
of the Wadsworth Watch Case Co., Dayton, Ky., died 
at Speers hospital in that city. He had been with the 
firm for a long time. Two daughters, a son, six grand- 
children and three great-grandchildren survive. Burial 
was in Evergreen cemetery, Southgate, Ky. 





Send today for your 


ie aac copy of Rvercraft’s No. 258/20/36—Price $4.00 set 
complete gift catalog. Individual Gift Box 


Winston-SaLem, N. C.—J. S. Winget, of Winget- 
Rawlings Co., Inc., Gastonia, N. C., was recently elected ( V7, ‘ie af 
potentate of Oasis Temple of the Shrine. He was for- ie AYE REDY (EZ 


merly Chief Rabban of the organization. 3 EAST STREET + FREDERICK « MARYLAND 
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Featuring 


CRYSTAL GLASSWARE 
IN MANY NEW SHAPES 
VISIT OUR NEW SHOW ROOMS 
Write for Leaflets 


225 FirtH Ave New Yorn, N Y. 
CHICAGO SHOW ROOM 


LIVINGSTON'S 1564 MERCHANDISE MART 














Two Standard Books for 


Optometrists and Opticians 
By LIONEL LAURANCE 





General and Practical Optics 
(Fourth edition, 327 pages) 


Visual Optics and Sight Testing 
(Third edition, 502 pages) 





Price $7.50 for Each Book 





OPTICAL JOURNAL & REVIEW 
239 West 39th Street New York City 





Annual Meeting of H.1.A. to be Held May 24 


WasHINcTon, D. C.—The annual meeting of the 
Horological Institute of America will be held in the le. 
ture room of the National Academy of Science bldg, 
21st and Constitution Ave., N.W., on Monday, May 24 

President Harrison F. Babcock, Cleveland, O., will 
make the call to order at 10 a.m., after which Henry W. 
Bearce, co-chief of the Division of Weights and Measures 
of the National Bureau of Standards will deliver the aq. 
dress of welcome. 

Charles T. Evans, secretary of A.N.R.J.A., and Hoy. 
ard L. Beehler, of the Hamilton Watch Co., Lancaster, 
will be the speakers at the afternoon session. The day 
will be ended with a dinner and entertainment at Sholl’s 
Cafe, with Mr. Beehler as entertainment chairman. 

At this meeting the winners and the alternates of the 
three annual scholarships given by the institute through 
cooperation with leading horological schools to Junior 
Watchmakers, will be announced. There were more than 
40 on the eligibility list this year. Mr. Beehler, who is a 
member of the examining board, will have as the subject, 
of his address, ‘““Causes of Failure in the Watchmakers’ 
Examination.” 

Officers of the institute are: Mr. Babcock, president; 
Edward H. Hufnagel, Mt. Vernon, N. Y.., first vice- 
president ; Jacques LeRoy, New York City, William C. 
Donnelly, Baltimore, S. Georg Cochran, Nashville, 
Tenn., and Roland C. Wilson, San Diego, Cal., regional 
vice-presidents; John J. Bowman, Lancaster, Pa., trea- 
surer; Paul Moore, Washington, D. C., executive secre- 
tary; Ralph E. Gould, Washington, D. C., corresponding 
secretary, and Charles E. Bowman, Lancaster, assistant 
‘treasurer. 


R. Wallace & Sons Mfg. Co. Opens 
New Offices in New York 


A strikingly original, modern and luxurious suite has 
been opened on the entire eleventh floor of 362 Fifth 
Ave., New York, by R. Wallace & Sons Mfg. Co. of 
Wallingford, Conn., for the showing of their sterling 
silverware and plated ware in a delightful atmosphere 
of spaciousness, brightness and refinement. 

The wall and floor cases and other display fitments are 
made of grained walnut, and one of the most unusual 
of these pieces of equipment is a large rotating table with 
a glass top beneath which teaspoons, knives and forks of 
20 different sterling patterns are shown. Open display 
tables and indirectly lighted wall cases direct attention 
to other merchandise departments. 

Officers of the Wallace Co. and representatives of the 
New York office who greeted several hundred members of 
the wholesale and retail trade at a housewarming Thurs 
day afternoon and evening, April 1, were: C. D. Mortis, 
president ; Thomas H. McCready, sales manager ; Charles 
H. Gregory, sales promotion manager; D. W. Leach, 
credit manager; Floyd Wallace, manager of the sterling 
division; Malcolm Wallace, manager of the plated flat 
ware division; Warren Mottram, manager of the Wall- 
ingford Co.; O. L. Gadd, manager of Wallace Bros. line, 
and J. W. Koerbel, Otto Kaffka, C. §. Dunn and Wil- 
liam Heckel, of the New York office. 

Prior to April 1, the company’s New York office had 
been at 411 Fifth Ave. 
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Business from Bridge Players 
By FRANK H. WILLIAMS 


T is very interesting to note the way in which newspa- 

pers are nowadays playing up news about bridge. Al- 
most any present day paper will have something about 
bridge—perhaps a column of instruction or perhaps some 
‘tems about freak hands. 

Since this is the case it will be worth while for the gift 
department of the jewelry store to watch all papers care- 
fully for interesting and unusual bridge items and to then 
clip these items out for future use. After the department 
has accumulated a good supply of these items it can paste 
them attractively on a cardboard and then display the 
board in the store’s main show window in the center of an 
attractive showing of all the various items of bridge equip- 
ment handled by the department. 

At the same time it will be worth while for the depart- 
ment to run some newspaper advertising stating that it 
has these clippings about unusual bridge hands, etc., on 
display in its show window together with an attractive 
showing of bridge equipment and to then urge all of the 
folk who are at all interesed in bridge to come to the store 
and to look at the whole thing. This sort of advertising 
would be certain to bring many people to the store who, 
otherwise, might not come and it would be certain to in- 
crease the department’s sales of bridge items accordingly. 

It should be remembered that unusual bridge hands and 
things of that sort are remembered and talked about by 
bridge lovers 


Know Your Chinaware 


It is necessary to know the history of the brand of the 
chinaware you are selling. You should know its tradi- 
tions and any interesting story which may be behind its 
manufacture, the origin of its design or shape and the 
present-day artist associated with its designing. You 
should know the processes and be able to explain them in 
detail, if your qustomer is interested, in a manner which 
is interesting to one not familiar with technical processes. 
The salesperson should know about the body of china and 
of what it is composed. 

There is an immense amount of calcined bone used. The 
process of calcining frees the china from all forms of im- 
purity and kills germ life. As to the actual composition of 
fine china certain proportional amounts of the following 
substances are used: calcined bone, bone not calcined, ball 
clay (gray soapstone), flux (flint, sand, bone), and C.D. 
pure clay which is chalky and very soft. This substance is 
cleaned by water in its natural state. When the china is 
in the putty state it is very difficult to handle. No tool 
can be used for shaping plates and they have to be care- 
fully worked down by hand. The difference between 
china putty and earthenware putty is that china putty is 
not as plastic as that from which earthenware is finally 
made. 

In conclusion it may be safely said that stocking fine 
chinaware is indeed an asset to the high class, exclusive 
jewelry shop. 
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Figures & Groups 


On the 
“Dresden” Order 
Lace Figures 
Faience Figures on The 


Vienna Order 


An excellent assortment in variety 


of subjects, decorations and price. 
The line for the jewelry trade. 


Goods on hand for prompt ship- 


ment. 


PAUL A. STRAUB & CO., INC. 


105-107 Fifth Avenue 
at 18th St. New York 
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Sorting 


$1.00 AN OUNCE 


A plan to place silver in every home in America. 


You can buy our silver at $1.00 an ounce and you sell your 
customer silver value for their dollar. 


Weight in sterling means service, beauty and more sales. 


302—Vegetable Dish—12x812 in., ' 400—Sauce Boat with Tray, 16 oz. ee" Creamer and Tray— 
ee _ .$37.00 ; $17.50 17 oz. . ; . .$17.00 


304 — Vegetable Dish — 13x6 i in., 
Ee 


702—Butter or Hors d’Oeuvre Dish 1202 — Platter — 172 in. Hand 1002 — Water Pitcher — Applied 
SS ee trimmed border, 36 oz... . $36.00 mount on Neck Fitted ae 


Tea Sets $70.00 to $125.00—Bread and Butter Plates 24 oz. Doz. $21.00 


Salt and Pepper 5 oz. $6.00—Sugar and Creamer Tray 3 oz. $3.00 
Open Vegetable Dish 8144 oz. $8.00—Bonbon Dish 414 oz. $4.00 


Write today for our NEW PLAN and a complete line of Photographs. 


EMPIRE SILVER COMPANY 


EMPIRE STATE BUILDING @ FIFTH AVE. © NEW YORK 
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Hundreds of Jewelers Cooperate with Sales-Reporting 
Service of Market Data Section of Commerce Department 


Broad Gains of 35 Per Cent 
in Sales Over Year Ago 
Shown for March 





Four hundred and nine retail jewelry 
stores in 14 States showed an increase 
of 35.2 per cent in volume over March 
of last year, a dollar gain of $270,600. 
The sales volume in March totaled 
$1,040,000. 

Easter buying accounted for a part of 
this increase and March sales this year 
were also helped by an additional selling 
day as compared with last March, but it 
is believed that steady and broadspread 
recovery in the industry is mostly re- 
sponsible. 

The reporting stores cooperated, many 
for the first time, in the amplified pro- 
gram of the Market Data Section of the 
United States Department of Commerce, 
of which Edward L. Lloyd is chief. 

If additional funds are made available, 
the service may be extended to include 
all 48 states. Jewelry sales data are 
shown this month for Chicago and St. 
Louis, and when the Market Data Section 
receives reports from a sufficient number 
of jewelers in other cities it will prepare 
separate reports for those cities as well. 
Jewelry sales data for March follow: 








JEWELRY SALES INCREASES, MARCH, 1937, OVER MARCH, 1936 
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Gea Source: Market Data Section 
lowa U.S.Department of Commerce 
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St Louis 











Number Sales reported Jewelers’ Meeting at New Orleans 
of Percentage change Thousands of dollars F <8 
firms From Reorganizes Louisiana R.].A.; 
report- % Feb. Mar. Mar. Feb. - 
Regions and States ing 1936 1937 1937 1936 1937 Hereford President 
East North Central ............. 219 43.0 +11.3 558.1 390.2 501.3 ‘ P 
Illinois ..... ~ pi epee eta 68 iH 34.6 +16.8 162.9 121.0 139.5 New OrteAns, La.—Dissociated a year 
| _ERSUGIS AARNE eee 29 +55.6 +16.8 57.1 36.7 489 ago from the old Texas-Louisiana Retail 
Wisesnsig weet e eee e eee eeeeeees = nay ing = ee Tt Jewelers Association, the Louisiana Re- 
West North Central ............ 111 428.7 +20.2 252.4 196.1 209.9 | tail Jewelers Association was reorganized 
Me oiitevewcndescuewuseiucs 36 +17.5 +12.6 46.4 39.5 41.2 at a recent meeting at the Roosevelt 
ames Prince uiekic seat teases = + 13s aes Boy By Hotel here. An enthusiastic group elected 
Me 6606 Ghd Cees vee eeeue b " ‘ 2 . ° ° ° 
a ated. Cuca phate: 16 + 8.2 + 5.9 19.9 18.4 18g | the following officers: i 
West South Central ............. 57 423.4 +17.5 192.7 156.2 164.0 Ralph Hereford of Hereford-Turcan, 
EE, SiN ckvine'ea¥iccaeeen 6 +15.5 +72.4 26.9 23.3 15.6 Inc., president; Leo Miller of Leo Miller, 
wshome ee ey 13 Faery y 7.7 sass mY B= Inc., vice-president, and Charles Sterken 
Sheetein ee ~ t3e8 187 36.8 26.9 31.0 of Sterken-Durel, Inc., secretary-treasurer, 
at eee Ue) a 447.1 +10.3 22.5 15.3 20.4 | all of New Orleans, and S. Goldberg of 
New Mexico and Wyoming Rider Jewelry Co., Inc., Baton Rouge, 
Le Be errs 7 +23.3 + 23.3 14.3 11.6 11.6 vice-president 
OW caesia win nee hewn 409 +35.2 +14.8 1040.0 769.4 906.2 : 
City of Chicago 19 +47.6 +12.2 63.3 42.9 56.4 Myron, Everts of Dallas, Tex.” repes- 
City of St. Louis .............. 12 +39.6 425.1 55.3 39.6 44.2 sented A.N.R.J.A., of which he is te- 
gional vice-president. 
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State Legislation to Control Jewelry Auctions 
Wins Endorsement at Convention Held at Dallas 


REELECTED Texas association officers, left to right: R. J. Slagle, Houston, president; B. L. 
Turner, Corpus Christi, 2nd vice-president; Myron Everts, Dallas, director, and R. D. Arm- 
strong, Waco, Ist vice-president. 


Davas, Tex.—Fair Trades bills as al- 
ready passed by 30 states and upheld by 
the Supreme Court were endorsed by the 
Texas Retail Jewelers Association, con- 
vening in its 31st annual meeting, at the 
Baker Hotel, here, April 5 and 6. Tele- 
grams to this effect were sent to Texas 
Senators Weaver Moore and Sam 
Rawlings. 

R. J. Slagle, Houston, who endorsed 
greater newspaper advertising as a means 
of furthering the current advance in 
jewelry popularity, headed the slate of 
officers who were returned to office. 
R. D. Armstrong, Waco, was renamed 
first vice-president; Sankey Park, Bryan, 
secretary, and B. L. Turner, Corpus 
Christi, was elected second vice-president, 
a new office. 

Unusual among matters of business at 
the two-day sessions, attended by ap- 
proximately 125 Texas retailers, was the 


adoption of a constitution, the original of. 


which had been mislaid since 1917. 

Springing from a city ordinance of 
Houston came the endorsement of the 
convention for a state bill for controlling 
jewelry auction sales. Among regulatory 
measures suggested for the bill were: To 
impose a $5,000 bond on auction sales; 
to require the tagging of each piece of 
merchandise to be sold with a complete 
description; to require a sworn itemized 
inventory, and to impose a $200 fine for 
each offense. 

Myron Everts, Dallas, first vice-presi- 
dent of A.N.R.J.A., making the address 
of welcome, predicted increased sales of 
men’s jewelry and a continuation of the 
present demand for women’s jewelry. 
L. S. Dickason, Tyler, past president of 
the association, also spoke on the sub- 
ject “How to Make Monev Out of Dia- 
monds,” at the Fellowship luncheon. 
David G. Ritchie spoke on “The New in 
Retail Selling.” 

Production of cultured pearls was 
shown by motion pictures the first after- 
noon, together with pictures showing de- 
tails of silverware manufacture. 

R. D. Armstrong, Waco, who spoke on 
planning of an advertising campaign, 
stated that his firm allots approximately 
4 to §$ per cent of its gross income for 
advertising. The advertising quota is 
budgeted to give approximately 60 per 


cent for newspapers; 15 per cent for 
personal letters; 10 per cent for radio; 
5 per cent for billboards and 10 per 
cent for miscellany. 

L. M. Noble spoke on “Selling Watch 
Repairs,” and J. Emory Clark, assistant 
sales manager of the Dr. Pepper Co., 
Dallas, spoke on “Fundamentals in Sell- 
ing and Merchandising.” ‘The afternoon 
of the second day a symposium was held 
on new developments in the fields of 
horology, jewelry and silverware. 

At the close of the convention a watch 
inspectors group meeting was held, with 
J. W. Dodge, assistant general time in- 


_ spector for the National Railway Time 


Service; L. L. Doty, assistant general time 
inspector for the Ball Railway Time Ser- 
vice, and O. J. Poupeney, vice-president 
of the American Time Service, con- 
ducting. 

The highlight of the social program of 
the convention was the annual dinner 
dance, held the first night. A floor show 
featured the entertainment of the evening. 





Members of Jewelers 24 Karat Cjyp 
Enjoy Beefsteak Dinner 


Again this year the members of th 
Jewelers’ 24 Karat Club of New Yort 
enjoyed their annual beefsteak dinner q 
the Hotel Warwick, 54th St. and Sixth 
Ave. on April 14. The affair wag gy. 
tended by about 100 members and from 
start to finish was successful in every Way 

The dinner was scheduled to begin 
6:30 p. m. but there were a number of 
stragglers who did not arrive on tim 
and because of this there was a delay by. 
fore the “call to eats” was given. In the 
meantime the jewelers accepted the op: 
portunity to renew old friendships jp q 
room near the banquet hall where temp. 
ing suggestions partly appeased the ap- 
petites. 

When word was finally given to find 
places in the banquet hall, there was po 
delay in marching into the room set agide 
for this purpose. At the far end of the 
room was one long table where were 
placed the president, vice-presidents and 
other officers of the club. Caps and 
aprons were donned and without more 
ado the waiters began serving the steak. 
The Warwick is famous for its fine beef- 
steak and fully lived up to its reputation, 

When the tables had been moved back 
from the center of the floor, the evening's 
program was started. President W. Wa- 
ters Schwab made a short address, called 
attention to the death of Fred Croselmire 
who was chairman of the beefsteak din- 
ner committee and asked every one to 
stand a moment as a mark of respect to 
Mr. Croselmire’s memory. Al Levy took 
Mr. Croselmire’s place as the head of the 
dinner committee. 

The after-dinner show was up to the 
usual 24 Karat Club standard and each 
act received its full share of applause. 


GEORGE H. MILLER 


ARLINGTON, Mass.—George H. Miller, 
80, dean of active business men in Cam- 
bridge, died suddenly March 26 at his 
home of a heart attack. 

Mr. Miller had for more than 50 years 
been in the jewelry business. He was at 
work the day before his death. He was 
originally in business with his twin 
brother, Frank Miller, who died in 1914. 











“Divided Payment’ Selling for “Cash” Jewelry Stores 
Studied at Chicago Meeting of Trade-Wide Interests 








Cuicaco, ILL.—A conference which por- 
tends much for the retail jewelry trade, 
has been called for a thorough review of 
divided payment selling, at the Hotel 
Sherman, Monday and Tuesday, May 3 
and 4. 

Manufacturers, importers and whole- 
salers of silverware, watches, diamonds 
and all nationally advertised products 
sold by retail jewelers, are expected to 
meet with the sponsoring A.N.R.J.A. 
committee on installment selling. 

Business and trade organizations are 
also expected to be represented. 

The committee, appointed by A.N.R.J.A. 
President William D. McNeil at the 1936 
convention, is composed of Tinley L. 
Combs, of T. L. Combs & Sons, Omaha, 
Nebr., chairman; William G. Frasier, of 
Jones & Frasier Co., Inc., Durham, N. C.; 
William Gibson, of Cole & Young Co., 
Chicage, head of the National Associa- 
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tion of Credit Jewelers; Harry Gold- 
stein, of the Goldstein Jewelry Co., Inc, 
Peoria, Ill.; Paul Hardy, of Hardy & 
Hayes Co., Inc., Pittsburgh, Pa.; I. J. ¢. 
Holland, of Holland Jewelry Co., San 
Angelo, Tex.; H. V. Paul, Wiss Sons, 
Inc., Newark, N. J.; Russel G. Scheer, of 
E. J. Scheer, Inc., Rochester, N. Y.; Wil- 
liam G. Thurber, of Tilden-Thurber 
Corp., Providence, R. I., and Henry W. 
Von Unruh, of Henry W. Von Unruh 
Co., Cincinnati, Ohio. 

Consideration will be given to every 
angle of this complex question of divided, 
deferred or credit selling in the jewelry 
stores not classed as “credit stores.” 

The findings at this conference will be 
included in a report which will be sub- 
mitted for the approval of the executive 
committee of the national association, 
which will probably announce it to the 
trade in general prior to the convention. 
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A Pitteo Store Front 
ASKS for BUSINESS 





HERE’S HOW a new 
Pittco Front changed the 
appearance of a property in 
Cedar Rapids, Ia., and 
created a jewelry store that 
asks for business by its 
good-looks. Put a Pittco 
Store Front on your store 
...and_ find out what a 

werful factor it can be in 

ilding a better jewelry 
business for you. 


A MODERN, attractive Pittco 
Store Front speaks a language 
of itsown. It says to potential cus- 
tomers: “Look at me. I’m the sign 
of a progressive jeweler. I’m invit- 
ing, good-looking. I promise quality 
jewelry, fair prices, courteous service. 
Come into this store . . . you'll find 
it as satisfactory inside as it is out- 
side!” 

_ By inviting prospects to enter your 
jewelry store, a Pittco Store Front 
asks for business. And the fact is 


...1t gets business, as proved by 
thousands of stores throughout the 


country. It widens your trading 
area for you, increases business 
volume, boosts your unit of sale, 
builds bigger profits. 

Put a front on your jewelry store 
that asks for business. Our staff of 
experts will gladly cooperate with 
you and your architect in planning it. 
Meanwhile, send the coupon for our 
free book. It’s filled with facts, 
figures and actual photographs on 


PIT TCO 


TORE FRONTS 
_glass...metal... point 


CARRARA STRUCTURAL GLASS * PITTCO STORE FRONT METAL °* PITTSBURGH PAINTS 
PITTSBURGH MIRRORS * PITTSBURGH POLISHED PLATE GLASS * TAPESTRY GLASS 


Pittco-modernization everywhere. 


Be sure to see the Pittco Store Front 
Caravan, now on a nation-wide tour. 
Contact our local branch for specific 
information as to when it will visit 
your territory. 


PITTSBURGH TIME PAYMENT PLAN 


Take up to 2 years to pay for your 
new Pittco Front. Pay 20% down, 
then settle the balance out of income. 


Tpit PITTS BURGH, 
PLATE GLASS COMPANY 


: Pittsburgh Plate Glass Company, 
; 2275 Grant Bldg., Pittsburgh, Pa. 





: Please send me, without obligation, your new 
: book entitled “Producing Bigger Profits with 
: Pitteo Store Fronts.”’ 


Name 





Street 
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Stern Measures Against Watch “Racketeers” and Sharpers 
Declared by 300 Oklahoma Jewelers at Two-Day Convention 





CONVENTION SCENE—Left to right: R. G. Price, Fred Holmes, E. E. Pickerell, C. A. 

Johnson, George Holmes, M. B. Smith, Jim Beatty, Willis Waugh, B. C. Clark, Sr., Mike 

Payne, C. W. Haupt, B. C. Clark, Jr., R. L. Waggoner, Lawrence Beattie, Myron Everts, 

N. O. Barnhill, Julius Hardegan, J. W. Owsley, Pierre Borel, J. C. Borel, Mark Taylor, 
Metler Parks, and L. Langert. 


OKLAHOMA CiTy, OKLA.— Three hun- 
dred delegates to the 31st annual conven- 
tion of the Oklahoma Retail Jewelers As- 
sociation, April 11 and 12, here, launched 
a militant campaign against the selling 
of second-hand watches as new. B. C. 
Clark, Jr., this place, newly-elected presi- 
dent, announced that a drive against the 
second-hand watch “racket”? would be one 
of his major objectives. 

Mr. Clark was instructed in a resolu- 
tion adopted by the convention to ap- 
point a committee to prepare a bill in the 
public interest for presentation to the next 
legislature, requiring jewelers to tag as 
second-hand, used watches they offer for 
sale. 





Further, Mr. Clark said that the asso- 
ciation would name key men in each 
section of the state to watch for the watch 
racket and also for sharpers who are sell- 
ing below prices fixed by the factories. 

The convention also went on record in 
favor of charging railroads’ inspection 
fees for watch inspectors, pointing out 
that this is a costly burden on inspectors 
and that railroads have ceased presenting 
passes to the inspectors. 

The convention moved to cooperate 
with the state in its recently-passed mini- 
mum wage law for both men and women. 
The president was instructed to appoint 
a committee of not less than five and not 
more than nine members to represent the 





Auction Control Bill, Favored by Florida Retail Jewelers, 
Passed by Assembly; Association Names W. H. Deuber President 


Tampa, FLra.—Members of the Florida 
Retail Jewelers Association who attended 
the 18th annual sessions at the Hillsboro 
Hotel, ere, April 11 to 13, have the satis- 
faction of knowing that an auction con- 
trol bill approved by their resolution was 
passed on April 14 by the state assembly 
and passed on to the Senate with assur- 
ance of passage there. 

Other resolutions favored the “no new 
or increased taxes” program of Gov. 
Fred P. Cone; gave approval to fair 
trade bills just introduced in the legisla- 
ture; endorsed the Jewelry Publicity Cam- 
paign, and supported state bills to elimi- 
nate slot machines. 

William H. Deuber, vice-president and 
treasurer of the Beckwith-Range Jewelry 
Co., Inc., here, was elected president, suc- 
ceeding A. O. Jenkins, Jacksonville. 
Others elected were: H. F. Underwood, 
Palatka, first vice-president; H. C. 
Whitney, Lake City, second vice-presi- 
dent; Bruce Watters, St. Petersburg, sec- 
retary; Reade Tilley, Clearwater, trea- 
surer, and directors, Sterling E. Smith, 
Jacksonville; Alvin Magnon, Tampa; G. 
W. Lawton, Orlando; Sam T. Wilson, 
Ocala; F. L. Fleck, Jacksonville; Hart 
Smith, Tampa; William Kohlhousen, Ft. 
Lauderdale; H. L. Nickell, Ft. Myer; 
Marion H. Tucker, Jacksonville; —E. H. 
Kaniss, St. Petersburg; F. S. Jordan, 





William H. 
Deuber, 
president 
of 
Florida 
R. J. A. 





Avon Park; A O. Jenkins, Jacksonville; 
R. T. Fox, Daytona Beach; G. C. Stone, 
Orlando, and E. L. Middleton, Miami. 

W. A. Sheaffer head of the pen com- 
pany bearing his name spoke of the early 
days in the jewelry business and related 
interesting experiences in meeting mail- 
order competition. Alvin Magnon, 
Tampa, past president, reported on activi- 
ties of A.N.R.J.A., of which he is re- 
gional vice-president. 

Vice-president H. F. Underwood gave 
an interesting discourse on the subject of 
installment selling. Paul Monahan, of the 
Watson Co. was another interesting 
speaker. 
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jewelry industry in any conference called 
by the industrial welfare commission, Th, 
committee will represent cities and town, 
varying in sizes from 1000 population up. 
and the association will pay expenses of 
committee members in representing the 
industry. 

The resolutions were drawn by a com. 
mittee of George B. Goldfarb, Oklahoma 
City; Frank Crane, Holdenville; and ¢ 
W. Haupt, Bartlesville. 

A meeting of the executive committe: 
composed of Frank White, Guthrie: 
George B. Goldfarb, Oklahoma City; 4. 
Y. Boswell, Tulsa; N. C. McCoy, Cush. 
ing; Sanders Rones, Tulsa; and J, W. 
Owsley, Chickasha, was the first a¢. 
tivity. 

On Sunday evening the men were ep. 
tertained with a Dutch lunch and stag 
party while ladies were guests of Okla- 
homa City retail jewelers at a theater 
party. N. O. Barnhill, Oklahoma City, 
retiring president, called the convention 
to order Monday morning when Mayor 
Frank Martin, this city, gave the address 
of welcome. 

The afternoon session was devoted to 
discussion of general problems, talks, and 
election of officers. A large display of 
fine sterling pieces was made by silver 
manufacturers, and watch companies were 
represented by sample line displays and 
rings, diamonds, and miscellaneous 
jewelry were shown by wholesalers. 

Speakers included Edward W. Carruth, 
Harrington, Kans., who spoke on the need 
for better cooperation among jewelers in 
order to help the industry as a whole. 
Myron T. Everts, regional vice-president 
of A.N.R.J.A. told of work of the national 
association in helping both the small and 
large jeweler. 

A fine floor show featured the dinner- 
dance which marked the close of the 
sessions. 

Other new officers elected, in addition 
to President Clark, were E. E. Pickerell, 
Muskogee, vice-president, and Willis 
Waugh, Okmulgee, secretary and trea- 
surer. Retiring officers were N. O. Barn- 
hill, president; C. W. Haupt, Bartlesville, 
vice-president; and Clark, secretary and 
treasurer. 


FRED L. TORREY 


ATTLEBORO, Mass.—Fred L. Torrey, 
who for more than half a century pre- 
vious to his retirement some four years 
ago, was a manufacturing jeweler in 
this city, died at his home, 5 Torrey St, 
April 6. He was a member of the Torrey 
Jewelry Co., for a number of years, but 
withdrew to organize the F. L. Torrey 
& Co., in which he was associated, by 
his two sons, John C. and Raymond L. 
Torrey who have continued the business 
since the withdrawal of their father from 
active participation. 





SILVER BARS 
London New York 


Spot Official 
CS Be oor ee 20% 45% 
PE. 6 wssescdsasees 21 45% 
PCED nnsiadnnneeces 203% 45% 
WWE Ee vp ewescnsbewce 204% 44% 


Rocuester, N. Y.—The Horological As- 
sociation of Rochester held a _ dinnef 
meeting at the Elks Club, April 12, and 
following the acceptance of A. Pulver 
and B. Klem as new members the repre- 
sentative of the Rochester Hospital Ser- 
vice Corporation presented its plan of 
hospitalization insurance. 
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Tennessee Watchmakers and Jewelers 
and H.I.A. District Four in 
Joint Convention 


ANOOGA, TENN.—Joint annual 
Juice af the Tennessee Watchmakers 
and Jewelers Association and the fourth 
district region of the Horological Institute 
of America will be held at the Read 
House, Chattanooga, Tenn., May 2, 3 and 
4, BL. Parcell is convention chairman. 

Howard Carpenter, of Providence, R. L., 
president of the National Wholesale Jew- 
elers Association, will speak at opening 
session, May 2. Dr. Ralph Gould, of 
Washington, chief of time section of the 
U. §. Bureau of Standards, and A. E. 
Pierce, of Bridgeport, Conn., will speak 
May 3. The banquet takes place evening 
of May 3, and about 400 will attend. A. 
C. Becken, Jr., of Chicago, will be prin- 
cipal speaker. The exhibit features will 
include representation from at least twenty 
prominent manufacturers. 


SCOTT JEWELRY CO. PROMOTIONS 


LoweLL, Mass.—More than 50 em- 
ployees of Scott's Jewelry Co. on April 1 
feted Harry Heckman, Lewis Michard 
and Ira Shannon who have been pro- 
moted to responsible positions in new 
stores which the company is opening. 
Purses and traveling bags were pre- 
sented to the three men, who have been 
associated with Scott’s since its opening 
here Sept. 8, 1934. 

Sylvan Guggenheimer, president of the 
company, who recently returned from 
Florida; Fred Guggenheimer, vice-presi- 
dent, and Matthew Brown, treasurer and 
vice-president, were guests. 














Letters to the Editor 








Editor, JEWELERS’ CIRCULAR-KEYSTONE: 


In the early nineties the mark-up was 
25 per cent on silver and 33 1/3 per cent 
on specialized merchandise. There were 
no cut-throats, raw silver then cost more 
than today, yet good weight tea spoons 
sold for a dollar each in sterling at retail 
and a weighty five-piece sterling tea set 
sold for slightly less than $100. 

Today what do we have? The mark- 
up on everything in our line is 40 per cent 
at least and some watches have a mark- 
up of over 100 per cent, with the result 
that the chiseler who may be a jobber or 
a retailer, also has cut price outlets up- 
stairs or around the corner on the very 
goods displayed in his cases with the very 
lovely suggested retail prices supposedly 
dictated by the manufacturer. 

Every well known line of goods today 
is a footballi—why? Because of the ex- 
cessive mark-up. 

The mark-up in the jewelry business is 
far too high; we are no longer selling 
merchandise, we are selling discounts 
and time. Such things as integrity are a 
lost art. 

My suggestion to the manufacturer is 
make the resale mark-up 25 per cent on 
silver goods and kindred lines and 33 1/3 
per cent on watches and no free engrav- 
ing on anything (almost all watches sold 
today are wrist watches, there is good 
replacement demand) and for the benefit 
of those storekeepers who say their over- 
head is greater than that mark-up, I say 
that if only a fraction of the jewelry busi- 
ness previously enjoyed once more returns 











to legitimate channels, we who still re- 
main in the jewelry business can make a 
nice living, because the cut rate cut-throat 
irresponsible trader cannot operate if the 
profit margin is brought down to the point 
that common sense dictates. 

Low margin mark-ups would rebuild 
the retail jewelry business and help the 
manufacturer. 

If the manufacturer will not revise and 
lower his price tags let him abolish price 
tags and suggested retail prices; they are 
meaningless and have for years been a 
snare and an illusion to all honest dealers. 

ARTHUR N. KORWAN 
108 Park Ave., Rutherford, N. J. 





Speakers Announced for Illinois 
R.}.A. Convention 


RocKForbD, ILL.—William Gibson, presi- 
dent of the National Association of Credit 
Jewelers, is one of the interesting speakers 
who have been engaged to address the 
sessions of the Illinois Retail Jewelers 
Association convention, May 3 and 4, here. 

Golf and a social evening will be en- 
joyed the opening day. Other speakers 
will be H. F. Stecher, Milwaukee; Guy 
E. Juchem, of the Jewelers Reconstruc- 
tion Corp.; the mayor of Rockford; J. 
Willard Tobin, Springfield, Ill., and Paul 
Juergens. 





GEORGE GATH 


Lockport, N. Y.—George Gath, 60, 
who conducted a jewelry business here 
since 1920, died suddenly on April 13 
after an acute heart attack. Mr, Gath 
just fell short of being elected mayor of 
the town on three occasions. His widow 
survives. 





PIERCE 
THIRD 
WHEEL 





Knute Rockne showed us that. 


fine watches. 


turing background. They are de- 
signed, manufactured and assembled 
complete in one plant, under one 
roof. This precision manufacturing 


NON-MAGNETIC 


Watch of the Month 


#700/1358 


movement—$12.95. 





A well-trained football team rolls up the big scores: 


Design, manufacture and assemble watches on this basis, 
with one group of craftsmen working together under one 
roof directed by one central management, and you get 


PIERCE WATCHES come to you from such a manufac- 


5%-ligne—yellow gold filled—modernistic tanke loop end case 
—leather sport attachment — 17-jewel — Pierce non-magnetic 


cumstances. 


will help sales. 


Wy V8 RY ES 


DICTATORS 


OF TIME 


Designed, Made, Assembled, ALL UNDER One ROOF 


means a standardization and continuation of quality not 
possible in watches produced under less favorable cir- 


It will pay you to standardize on Pierce Watches for your 
moderate: priced line. Feature them, we'll be glad to sup- 
ply display material and a complete mat service which 
If you’d like to have a salesman call, or 
have your jobber make a presenta- 
tion of this line, write to us. PIERCE 
WATCH COMPANY, 22 West 48th 
Street, New York. 


CUSTOM BUILT 
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Newspaper Sections About Diamonds 
Produced by East Bay Jewelers 
at Oakland, Cal. 


OAKLAND, CALiIF.—Widely praised as 
one of the most ambitious cooperative dia- 
mond promotions of its kind in the history 
of the American jewelry industry, special 
eight-page newspaper sections devoted en- 
tirely to illustrated articles about dia- 
monds and to jewelers’ advertisements 
were sponsored last month by the East 
Bay Jewelers Association of this city. 


The sections had the catchy title, “April 
Showers of Diamonds,’ and different 
cover designs, one showing a photograph 
of a bride and drawings of the Corona- 
tion crowns, in violet ink, and the other 
a jeweled head and shoulders of a wo- 
man and a brilliant cut diamond, in blue 
ink. 


The text and photograp!s of the seven 
other pages of each section likewise com- 
pelled interest. Banner headlines ran 
across most of the pages, carrying stories 
and photographs on such timely and in- 
formative subjects as “Coronation Turns 
World’s Attention to Diamonds,” 
“*Jonker’ Nets Lucky Finder $315,600”; 
“Diamonds Held Hedge Against Infla- 
tion,” “Man’s Skill Makes Diamond’s 
Beauty,” and “Nature Guards Diamond’s 
Secret.” 

Some of the articles were used by 
courtesy of the Chicago Jewelers Associa- 
tion, and the Jewelry Publicity Committee 
furnished several smartly styled photo- 
graphs. 

“It’s certain that all the cooperating 
jewelers are satisfied with the activity, 
else plans for sections in June on the sub- 
ject of watches, which are now in work 
with enthusiasm and unanimous support, 
would not be going forward already,” 
said R. W. Rinehart, of Davidson & 
Licht Jewelry Co., 20th and Broadway. 

“We are also planning a third set of 
sections at the end of September on fall 
styles in jewelry and a fourth at the end 
of November as a pre-Christmas an- 
nouncement for the trade. 

“We might ramble on and on as to 
the motives back of such sections but 
briefly they may be summarized as fol- 
lows: 

“1. That local jewelers realize that 
their competition comes primarily not 
from within the jewelry trade but from 
other lines of merchandise entirely, which 
best may be met by a united front. 

“2. That the tradition of the diamond 
engagement ring has waned noticeably in 
recent days because of the late depression 
which caused young men to forego pur- 
chasing engagement rings out of economic 
necessity. 

“3. Because the unit of sale has been 
considerably reduced by the trade vogue 
for advertising so-called ‘ensembles of 
diamond ring and wedding ring,’ result- 
ing in the sale of two rings at one time 
for the price formerly paid for the en- 
gagement ring only and the too elaborate 
presentation of the so-called multiple row 
and fancy wedding rings which often pre- 
clude the possibility of wearing with an 
engagement ring. 

“4, To sell such general ideas as ad- 
vancing prices of diamonds in the name 
of the trade which can be done more ef- 
fectively than in the name of an indi- 
vidual jeweler and is done in such sec- 
tions as these where the single retailer 
hesitates to devote too much of his ap- 
propriation to a general idea. 





Covers of the special diamond sections were printed in color. A typical inside page of one 
of the sections is shown at the right. 


“5. To take advantage of the situation 
that exists with all newspapers where it 
is possible to secure a certain amount of 
advantageous publicity in conjunction 
with a given amount of paid advertising 
—something again that may be done far 
more effectively cooperatively than indi- 
vidually. 

“6. To take local advantage of the op- 
portunities afforded by the Jewelry Pub- 
licity Campaign in the provision of 
photographic and editorial material and 
to tie in with the national releases on 
similar subjects. 

“7, To foster the sale, especially in our 
local area, of finer diamond pieces. 

“3. To serve as a medium for more 
closely welding the members of the local 


trade into a unit for the sale of jewelry 
profitably as against a situation which 
exists so generally elsewhere in which 
retailers expend far more energy in carry- 
ing each other down and with that de- 
stroying public confidence in the business 
itself.” 

The following Oakland jewelers adver- 
tised in the diamond sections: Martin 
Birkland, Davidson & Licht Jewelry Co, 
A. F. Edwards, Inc. George Fake, 
Granat Bros., Inc., Jackson Jewelers, Wil- 
liam N. Jenkins, Kay Jewelry Co., Ine, 
P. J. Kearley, Klaas & Mehrkens, Loeb 
& Velasko, Milen’s, Inc., Robert Mills, H. 
Morton Co., Inc., Piepenberg & Kearley, 
Inc., Rice Jewelers, Inc., Harry M. Shane, 
and Sigwart Jewelers. 





Registration of 365 at Minneapolis 
Convention Sets State Record 
for Recent Years 


MINNEAPOLIS, Minn.—A total of 365 
jewelers and guests were registered for 
the 33rd annual convention of the Min- 
nesota Retail Jewelers Association, at the 
Hotel Nicollet, here, April 11 and 12, in 
marked contrast to lesser attended re- 
cent conventions. In addition to the state 
delegates there were jewelers from Iowa, 
Montana, North and South Dakota, Wis- 
consin and Nebraska. 

The substantial membership gains 
made under the presidency of John N. 
Schoen, Owatonna, will undoubtedly con- 
tinue under the aggressive leadership of 
Harold G. Kohen, of this city, who was 
named to the office. Stan A. Smith, 
Mankata, was elected vice-president; J. 
Scoville, Austin, treasurer, and L. B 
Johantgen was renamed secretary. 

By a resolution the association in- 
structed its legislative committee to work 
for the repeal of the law, which requires 
a wait of five days between application 
and issuance of marriage licenses, and 
which is thought to send many couples 
across state lines, where they also pro- 
cure their wedding rings. The Fair 
Trades Act which recently became law 
in the state, and which had been en- 
dorsed by the association, was discussed. 

A highlight of the convention was an 
address by W. I. Nolan, former congress- 
man, who talked on tax legislation and 
fair trade practices. S. W. Prague, of 
C. & E. Marshall Co., Inc., Chicago, ex- 
plained “friction jeweling” of watches. 

A seminar on store modernization, ad- 
vertising, window display and general 
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merchandising was led by President 
Kohen. M. F. Gravender, of J. B. Hud- 
son Co., this city, gave an interesting 
talk on gemology, Monday night. 
After registration Sunday afternoon a 


Harold G. Kohen, 
president of Min- 
nesota R. J. A. 


buffet supper was given by the Gopher 
Travelers, an organization of salesmea 
representing Minnesota manufacture 
and wholesalers. Keno was played dur 
ing the evening. 

More than 400 attended the banquet 
in the main ballroom of the hotel, Mor 
day night. A stage show, lasting mom 
than two hours, was followed by tht 
awarding of favors and dancing until 
a late hour. 

Free rathskeller service was provided 
both days by the manufacturers for bene 
fit of the jewelers and their guests. 

Minneapolis was again selected as tht 
convention city but the sessions will 
held three days next year. 
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The Outstanding 
Ring Box of the Year 


An unusual creation—Molded Plastic Ring Boxes in the most popular 
colors of the Season. Beautiful enough to grace the jewels of royalty. 
Their rich high lustre and exquisite linings lend the touch of originality 
so important in completing fine jewelry sales. 
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Toolmakers’ Strike Affects Jewelry Industry 
in New England and New York Watchcase Plants 


The wave of industrial controversies which has engulfed distant parts of the 
country spread to the jewelry industry last month, when toolmakers and hub and die- 
cutters called strikes in the New England jewelry and the New York city watchcase 


industry. 





ProvipENcE, R. I.— The International 
Association of Machinists, concentrated 
upon unionization of tool departments of 
jewelry manufacturers, as a prelude—if 
successful—to its avowed attempt to 
unionize the whole industry in New Eng- 
land. 

Striking members of Local No. 129 sub- 
mitted the following demands to the New 
England Manufacturing Jewelers and 
Silversmiths Association: $1.25 minimum 
hourly rate for journeymen hub and die 
cutters, $1.10 minimum hourly rate for 
journeymen toolmakers and forcemakers, 
elimination of claimed payroll deductions, 
piece work, claims for defective work and 
alleged discrimination against employees. 
‘They also asked overtime pay, a five-day 
week, a week’s vacation with pay, equali- 
zation of work through dull periods, and 
a week’s notice before layoff. 

While several establishments closed 
temporarily for a few days at the be- 
ginning of the agitation, there are none 
that are now actually closed. 

Edward O. Otis, executive secretary of 
the association, said in an interview that 
virtually every manufacturing jeweler 
in this area favored the principle of col- 
lective bargaining, although there might 
be some question as to what should be 
the bargaining agency, and emphasized 
that the association has no right to enter 
into contracts for its members. 

“No jewelry factory has been closed on 
account of the strike,’ Mr. Otis said; some 
are running on a short-time schedule, but 
whatever shut down there is he attributed 
to seasonal conditions rather than to the 
strike. 

David M. Clyesdale, union executive, 
contended that between 350 and 500 work- 
ers have left their places and that the 
union’s ranks are gaining. He said that 
the tool and die department was selected 
as the point of first attack as this is one 
of the vital arteries upon which the in- 
dustry depends. 

Thomas Dwyer, head of the Providence 
Jewelry Workers’ Union, said that his 
union is conducting a drive for members 
and that more than 1000 have joined. 

Miss Anna Weinstock, Federal labor 
conciliator, here during three days, unsuc- 
cessfully attempted to persuade manufac- 
turers to negotiate. 





INSURANCE CO. BUYS 


NEENAH, Wis.—The National Jewelers 
Mutual Fire Insurance Co., has_ pur- 
chased the former Neenah State* Bank 
Building and has renamed it the Jewelers 
Insurance Bldg. The company’s home of- 
fice which has been on the second floor 
will occupy the bank floor when moderni- 
zation is completed. 





The Long Island Retail Jewelers Asso- 
ciation is planning to extend its scope, so 
as to include on its roster jewelers from 
all parts of Queens Borough. Bennett H. 
Schwartz, only president of this flourish- 
ing young association, announces that he 
will call a meeting at some central point 
to which jewelers throughout the area 
will be invited in an effort to interest 
them in association work. 


‘of the F. B. Rogers Silver Co., Inc. 





Workers walked out in 13 Gotham 
watchcase and watch attachment fac- 
tories on March 31 on the call of the 


International Association of Machinists, 
afhliated with the A. F. of L., and at the 
end of April were still on the picket line, 
as negotiations progressed toward a satis- 
factory settlement. 

Although the employees went out with 
unanimity, production has not been cur- 
tailed to any great extent, some of the 
affected employers point out. In some 
instances, the work of the toolmakers was 
given outside the factories to independent 
shops so as not to slow down production. 

Negotiations are being continued regu- 
larly. Chances of an early settlement 
were termed “hopeful” by one employer. 
A union official said that it will be 
reached when the employers concede to 
the demands of minimum wages of $1.50 
per hour for toolmakers, $1.60 for hub 
cutters and $1.10 for machinists; time- 
and-half for overtime; double time for 
Sundays and holidays; closed shops and 
recognition of the I. A. of M. as the sole 
bargaining agent. 

Jacoby-Bender, Inc., watch attachment 
manufacturer, 64 Wooster St., negotiated 
a settlement with striking employees with 
the result that the workers returned to 
their benches April 19. 





Mautner to F. B. Rogers Silver Co. 


TAUNTON, Mass.—L. Mautner has suc- 
ceeded Harry Scheer as general manager 
For 
18 years Mr. Mautner.was a manufac- 
turer of silver plated hollowware, having 
been the owner of the Mautner Mfg. Co., 
New York. Mr. Scheer is now associated 
with National Silver Co., Inc., New York. 











Research Group, Meeting at Dallas, 
Names C. |. Josephson President 


Datias, Tex.— The Research Groy 
concluded a_ successful conference ri 
April 23, as guests of Arthur A, Everts 
Co., Inc., with the election of Clifford ] 
Josephson of Moline, Ill., as president and 
Paul Hardy of Hardy & Hayes, Co., Ine 
Pittsburgh, as secretary. Mr. Josephson 
succeeds Wilson A. Streeter, president of 
Bailey, Banks & Biddle Co., Inc., Philg- 
delphia. 

Others who attended and participated 
in the conference were: Edward Wright 
and Percy K. Loud, treasurer of Wright 
Kay & Co., Inc., Detroit; Leo Vogt, presi. 
dent, and Linn N. Culbertson, treasurer 
of Hess & Culbertson Jewelry Co., Inc, 
St. Louis, Mo.; Walter Jaccard of Jac- 
card Jewelry Corp., Kansas City, Mo.: 
William Gorham ‘Thurber of Tilden. 
Thurber Corp., Providence; Cassius Bag- 
ley of Bagley & Co., Inc., Duluth; Louis 
Esser of L. Esser Co., Inc., Milwaukee; 
Henry Hausmann of Hausmann, Inc., 
New Orleans; Armin Maier of Maier & 
Berkele, Inc., Atlanta; Burton Joseph of 
S. Joseph & Sons, Inc., Des Moines, and 
Oscar Homan, president of C. B. Brown 
Co., Inc., Omaha. 





Plans Ready for New Jersey R.J.A. 
Convention May 23-25 


ATLANTIC City, N. J—The New Jersey 
Retail Jewelers Association returns here 
for its convention after an absence of 
three years, May 23, 24 and 25, at the 
Ritz-Carlton Hotel. 

Legislation affecting the trade will fig- 
ure prominently in the discussions. The 
entertainment program will be featured 
by the annual banquet, a dance and enter- 
tainment and a bridge tourney. Mrs. 
Louella Koons and William Schoppy com- 
prise the local committee on arrangements. 





EVANS CASE AND WEISZ 


ATTLEBORO, Mass. — The Evans Case 
Co., on April 17 announced that arrange- 
ments had been made for an affiliation 
with the noted firm of Alexander Weisz, 
of Vienna, Austria. 








101-Year-Old Jeweler and Fair Companions See Opener 





Two young fans ...and... the oldest 


CINCINNATI—The distinction of being 
the oldest active base ball fan in the 
United States can be accorded to Charles 
Rieckel, who retired from the retail 
jewelry business in Cynthiana, Ky., about 
five years ago. Mr. Rieckel will be 102 
years old next October and despite pass- 
ing the century mark, a rare experience, 
he is quite active. 

He has not missed the opening game of 
the Reds in Cincinnati for 50 years and 
is shown in the photograph as he smil- 
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ingly watched the game the Reds lost 
to the St. Louis Cardinals on April 20. 
The retired jeweler is sitting next to Mrs. 
Les Scarsella, wife of the Cincinnati first 
baseman, a bride of last fall. Next to 
her at the left is Mrs. Phil Weintraub a 
bride of this spring. Her husband is be- 
ing groomed as one of the outfielders of 
the Cincinnati club. He was bought from 
Rochester in the International League 
last fall and two years ago played a 
little while with the New York Giants. 
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A new and larger 


HEADQUARTERS {, 


HEADLINERS.. 
A. H. FICKEN CO. 


can serve you BETTER and more PROMPTLY 





in their new home 


These famous products are the headliners in popu- 
larity and profits this year. We have complete 
stocks and offer prompt service in filling and de- 
livering your orders. You will find it efficient and 
economical to let us serve as your reserve supply. 


THE A. H. FICKEN CO. 


ONEIDA COMMUNITY 


SILVER 


850 Euclid Avenue 


CLEVELAND OHIO 
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DICTIONARY OF GEMS 


Precious and Semi-Precious Stones 
by R. J. Rocers, F.G.A. 


Price $1.50 Postage Paid 


This new book of all gems gives complete defini- 
tions of every stone used by jewelers from Achates 
(ancient name and origin of Agate) to Zircon and 
Zonochlorite with their specific gravity, chemical 
composition, crystallographic origin, hardness, re- 
fractive index, etc. 


The work is written for the jeweler with tables 
and notes in a form convenient for quick use that 
will give a brief explanation of crystallographic 
origins, some details as to cutting of gems, an ex- 
planation of refractive index, dichroism with 
tables, hardness with tables, specific gravity with 
tables, notes on manufactured gems and birth- 
stones. 


It is a valuable ready reference list for the retail 
jeweler, manufacturer, importer and lapidary. 


Cloth bound, 58 pages, 7x5%4 inches. 
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HONESTY is not a virtue 


... it is good business! 


FOR OVER 40 YEARS J. B. COOPER & 
SON has supplied the jewelry trade with 
purest and finest PLATINUM, Irid-Plati- 
num, and Gold obtainable. 


FOR OVER 40 YEARS J. B. COOPER & 
SON has paid the highest prices for Sweeps 


and Scrap Gold. 
COOPER’S POLICY of fairness and ac- 
curacy continues unchanged. . . always 


making new friends. 





JOSEPH B. COOPER & SON 


INCORPORATED 


26 John St., New York 
Factory: Brooklyn, N.Y. 





Our Reputation Is Our Success 
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Diamond Buying Now at Same Pace as Spring of ’30; 
Imports in First 2 Months 106% Ahead of Last Year 








With the American public buying dia- 
monds at a rate comparable with the 
spring of 1930, February diamond im- 
ports, valued at $4,314,338, were the high- 
est for any February since 1929, and 
the highest for any single month since 
June, 1930. They consisted of 10,309 
carats of rough invoiced at $881,970 and 
60,272 carats of cut invoiced at $3,432,368. 

The big increase in sales represents to 
a great extent the purchases of salaried 
workers, in the opinion of one of New 
York’s largest importers of diamonds. 
While eight-facet diamonds have been 
rising rapidly, their low price nevertheless 
is so attractive that they are used ex- 
tensively in watches and wedding rings, 
both at a modest price and of luxury 
types. 

Imports of diamonds during the two- 
month period ending Feb. 28 soared 106 
per cent above the first two months of 
1936, in a spirited advance far ahead of 
several other important so-called luxury 
commodities. Raw silk, for instance, ad- 
vanced 13 per cent in comparison and 
furs advanced 53.5 per cent, while wines 
and spirits and unmanufactured tobacco 
declined 22.8 and 17.8 per cent respec- 
tively. 

The following table shows imports of 
diamonds during February in the last ten 
years: : 


1937.... $4,314,338  1932.... $1,161,410 





1936.... 1,934,676 1931.... 1,066,348 

1935.... 1,211,530 1930.... 1,428,346 

1934.... 1,032,404 1929.... 4,481,376 

1933.... 492,295 1928.... 4,501,888 
LARGE SIZES SCARCE 


By Jack Brooks 


Lonpon.—Amsterdam diamond men are 
regarding the future with optimism while 
the Belgian industry has absorbed all 
available labor. Diamond demand con- 
tinued throughout the past month although 
the turnover the past few weeks has been 
slightly lower due to the enhanced prices 
of the stones. 

According to the Dutch brokers, J. K. 
Smit and Zonan, the past three or four 
months has seen an increase in the rough 
of some 5 per cent. Since the polished 
diamond retains only about 40 per cent 
of the rough stone in its finished state 
the price increase in the polished goods 
is proportionately higher. 

Diamond dealers in Holland say the 
cheap stocks are being steadily absorbed 
and that once they have disappeared a 
general price increase must be expected. 
There is keen competition in Belgium for 
good stones, there being some 1,000 small 
manufacturers there constantly in the 
market for supplies. 

The scarcity in the large sizes of 
stones persists and the demand for the 
better qualities in smalls exceeds the 
supply. 

As in other industries which slowed 
down when the economic slump developed 
the diamond cutting and polishing trade 
now finds itself short of skilled workers. 
Craftsmen were absorbed in other spheres 
during the depression and no new ones, 
of course, were trained. The dearth of 
highly skilled employes is now becoming 
apparent. 

In London all classes of diamonds con- 
tinue in demand. Commenting on the 





increasing shortage of round brilliants 
of two carats and over, especially in the 
high quality, which have become very 
much dearer the past few months, Backes 
& Strauss, diamond brokers, said this 
week: 

“The reason is apparent. The 
past few years the Jagersfontein 
and other mines producing fine 
large goods have been closed, con- 
sequently the series sold by the 
London Rough Diamond Syndicate 
have contained very few blue-white 
goods. Today, not only London, but 
the markets of Amsterdam and 
Antwerp are almost bare of any- 
thing really interesting.” 

As regards the United Kingdom, the 
forthcoming coronation celebrations are 
stimulating business to an appreciable 
extent, but, as Backes & Strauss point out, 
it is the improvement in general trade 
which is so satisfactory and which justi- 
fies the gradual price raise. 





Rings from $10,000 Subway Stickup 
Recovered by New York Police; 
Two Men Are Held 


New York City detectives dramatically 
walked into the small jewelry shop of 
Albert Cataldo, at 108 E. 116th St., 
April 20, as he had just removed the 
first diamond from one of hundreds of 
wedding rings which were stolen 20 days 
earlier in a $10,000 subway hold-up of 
a jewelry salesman. 

Julius Knapp, 37, salesman for Shiman 
Bros. & Co., 234 W. 39th St., and his 


‘assistant, Philip Rudnick, had just entered 


a subway train at a downtown station on 
April 1 when they were covered by the 
guns of two men who had followed them. 
A third accomplice picked up the sample 
cases and left the train while the other 
two thugs remained on the train to the 
next station. The hold-up was carried 
through with such finesse that none of 
the other passengers on the train sensed 
what had happened until the robbers left 
the train, when Mr. Knapp immediately 
set uD a cry. 

Police said that when they entered 
Cataldo’s shop they found 501 rings, with 
a value of $4,000, in a bucket in the 
rear of the shop. He said that he had 
gotten them from Louis Avalone, also 
of New York, who was arrested when 
he walked into the shop. 

Cataldo, who was on court probation, 
and Avalone, who has 13 arrests to his 
record, were charged with receiving 
stolen goods. Neither has been identified 
as participant in the hold-up. Cataldo 
was tried on a charge of receiving stolen 
goods after the $10,000 robbery of George 
W. Rainess, Inc., 1194 Madison Ave., in 
1935. 

The recovered merchandise represents 
about one-quarter of the loot. The loss is 
fully covered by insurance. 


—_— 


WatcHes WorTH $3,000 STOLEN 


Thieves who entered the store of Peter- 
son’s, Inc., Needham, Mass., on the night 
of April 5 might have cleaned out all 
the stock if a patrolman had not tried a 
door and scared them out. They took 
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50 watches, valued at $3,000, and dropped 
others in flight. 

Memphis, Tenn., police claimed the 
solution of the robbery of Perel & Lowep. 
stein, Inc., 144 S. Main St., on the night 
of March 3, with the arrest on April 14 
of two men, one of whom is said to haye 
confessed to the $5,000 robbery of dig. 
monds, watches and other jewelry takep 
from a show window. 

The tenth jewelry window robbery 
since September in Milwaukee, Wisc. 
occurred early on March 31, when the 
large display window of the Stone Jew. 
elry Co., Inc., 532 W. Wisconsin Ave, 
was smashed and a tray containing 1 
diamond rings was stolen. 

A 21-year-old man was arrested jp 
Texas, April 9, when Kenneth Umberton, 
Ranger, Texas, jeweler, became suspicious 
when the man offered to sell him g 
platinum ring mounting, set with 27 small 
diamonds, for $5. Police found in his 
possession jewelry which he admitted 
stealing from the Terrace Jewelry Co, 
25 N. Robinson Ave., Oklahoma City, 
Okla., on April 6. 

Thieves who entered the store of No- 
vello Mancini, Hollis St., Framingham, 
Mass., on April 9, escaped with loot 
which included 127 rings and 14 watches, 
before police arrived in response to a 
call by a witness. 

Six men and a woman were arrested 
by Detroit police investigating the theft 
of $15,000 worth of jewelry stolen from 
the parked car of Joseph Broucek, jew- 
elry salesman of Park Ridge, IIl., which 
occurred in Detroit. The recovery of all 
the jewelry is anticipated. 

William Deitecker, 43, sought for two 
years in connection with the $125,000 
jewelry robbery of the Jefferson Security 
and Loan Co., Shrevesport, La., was 
taken into custody by Shrevesport, La., 
police late in March. 


Raymond C. Yard Entertains 160 
at Rainbow Grill Dinner 


Raymond C. Yard, of Raymond C. 
Yard, Inc., 607 Fifth Ave., New York, 
was host to approximately 160 manufac- 
turing and importing jewelers at an elab- 
orate and attractively served beefsteak 
dinner the night of April 26 in the Rain- 
bow Grill, on the 65th floor of the R.C.A. 
Building, Radio City, to celebrate his 
firm’s 15th anniversary. 

Cocktails were served from 6 to 7 
o’clock in the foyer. Then in the grill 
room, Mr. Yard welcomed his guests and 
members of the Yard organization sang 
a song of greeting. After the dinner Mr. 
Yard cited G. H. Niemeyer, Clifford T. 
Lamont, Meyer D. Rothschild, Frank T. 
Sloan and Otto D. Wormser as stalwart 
leaders in every trade welfare movement. 
John B. Kennedy, noted radio commen- 
tator, eulogized Mr. Yard as friend, citi- 
zen and merchant, during his remarks as 
principal speaker of the evening. 

Nine entertainment acts included songs 
by Pete Young and Bill Pool, two of Mr. 
Yard’s associates. 


—-_——__ 


WILLIAM C. ODENEAL 


Dattas, Tex.—William C. Odeneal, 64, 
Dallas watchmaker and Spanish-Ameri- 
can War veteran, died April 2, at Vet- 
erans Hospital, Legion, Kerr County, after 
an extended illness. He had lived in 
Dallas since 1907 and operated a watch 
repairing and jewelry store on Lamar 
near Commerce. 
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Jewelry Stores in Every Part of United States 
Accelerate Interior and Exterior Modernization 


Hardly a community in America this 
Spring is without one or more attrac- 
tively remodeled jewelry stores, which 
have recently invested an aggregate of 
several million dollars for interior and 
exterior modernization, attention-com- 
pelling illuminated signs, scientific light- 
ing and new display fixtures. 

A cross-section of recent and current 
jewelry store modernization, in every 
corner of the land, follows: 

The new home for Schiffman’s, Inc., on 
the site of the old Schiffman Bldg. on 
South Elm St., Greensboro, N. C., and 
the fixtures to be installed, represent an 
investment of approximately $50,000. The 
building. of colonial design, with dimen- 
sions of 30 by 150 feet, is expected to be 
completed by June 1, with the latest de- 
signs and improvements, including an 
air-conditioning system. 

The new store of A. F. Edwards, Inc., 
1711 Broadway, Oakland, Calif., com- 
bines everything modern from _ rubber 
tile flooring to the lights in the ceiling. 

Hall’s Jewelry and Gift Shop, in busi- 
ness over 25 years at Beaufort, S. C., has 
occupied the entire, remodeled ground 
floor of the Peoples State Bank Building, 
an imposing building in the heart of the 
business district. 

The Ross Co. has opened an attractive 
store at 1331 F. St. N. W., Washington, 
D: C. 

A. G. Summers, for five years at 33 
Broad St. S. W., Atlanta, Ga., moved 
May 1, into a new and larger store at 
17 Broad St. N. E. 

Dendy-Smith Jewelry Co., now in 
Porter Building, Memphis, Tenn., has 
signed a 15-month lease for modernized 
quarters at 193 S. Main St. 

Gordon’s Jewelry Co., Inc., 614 Main 
St., Houston, Tex., is being completely re- 
modeled, and floor space extended to take 
in the second floor. Renovations include 
new facade, new fixtures, rearrangement 
and air-conditioning. 

Bill Gabbert is now operating in a 
bright, new home at 2944 Clifton St., 
North Indianapolis, Ind. His name in 
huge letters occupies all the space of the 
facade which runs the length of the black 
glass front. 

Frank Suttin, watchmaker and jeweler, 
moved his business April 1, to 806 S. 
Vermont Ave., from his former address 
at 3006 W. 8th St., in Los Angeles, Calif. 

The Kay Jewelry Co. has leased for a 
period of ten years the store at 1419 
Main St., Springfield, Mass., which will 
double the floor space of the present 
store at 1431 Main St. Plans for the new 
store include air-conditioning. 

Floor space of the Shaw Jewelry Co., 
Inc., 800 Main St., Fort Worth, Tex., is 
being increased by a third and the entire 
store air-conditioned. 

Martin Goodfriend, Santa Monica, 
Calif. jeweler since 1931, on April 3 be- 
gan business in a completely remodeled 
Store at 1355 Third St. The business was 
formerly located at 1442 Fourth St. 

The Kay Jewelry Co. store at 1308 
Broadway, Oakland, Calif., recently en- 
larged all departments and installed air- 
conditioning. 

The opening of the modernistic new 
store of the Rogers Jewelry Co., at 1231 
Market St., Wheeling, W. Va., was held 
April 7. The firm was located at 1406 
Market St. for the past eight years. 
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Founded in 1880, Edward Leininger, 
Inc., installment jewelers, is now located 
at 617 Main St., Buffalo, having moved 
from 15 W. Genesee St., April 1. 

Niels Nielsen, who formerly conducted 
a retail business at 1206 Fulton St., 
Fresno, Calif., recently moved to 1236 
Fulton St., which was remodeled inside 
and out. The store has a new front with 
display windows in modernistic effect in 
black marble. 

Charles J. Kinzer, Inc., recently opened 
in new quarters in Mullens, W. Va. 

Edward A. Mott, Coudersport, Pa., 
jeweler, has moved into an attractive new 
store. 

Alan’s Square Deal Jewelry Store is 
now a completely renovated property, 
with a modernistic front, at 607 Main 
St., Evansville, Ind. 

J. E. Bible has had his Morristown, 
Tenn., store refinished inside and out. 

The Bauer Jewelry Co. has taken pos- 
session of a store at 322 Main St., Zanes- 
ville, Ohio, which has been completely re- 
modeled and redecorated. New fixtures 
have been installed and a new front will 
be added soon. 

Rudolph Bros., Inc., at Newburgh, 
N. Y., will move from 93 to 56 Water 
St., which will be remodeled inside and 
out with modern fixtures to be installed. 

The Herbert Brown store, at 243 Main 
St., Salinas, Calif., has undergone exten- 
sive improvements. ‘The store has been 
redecorated and the show windows re- 
made. 

Deister & Butler, 330 E. Water St., 
Elmira, N. Y., will move into a building 
being completed at 119 N. Main St., next 
month. 

The C. R. Hammond Jewelry Co., store, 
recently opened at 1243 Commerce Ave., 
Longview, Wash., is entirely new 
throughout. 

Alterations and modernization work on 
the new location of the Diamond Jewelry 
Co., at 130 E. Capitol St., Jackson, Miss., 
were begun April 28. The store is be- 
ing entirely made over. 

More than $4,000 will be spent by 
Kahn’s to remodel and refurnish their 
store at 113 N. High St., Columbus, Ohio, 
the space of which has been doubled. 

Miller, Inc., 125 W. Michigan Ave., 
Jackson, Mich., has started remodeling 
operations which are estimated to cost 
$1,500. 

The Tress Jewelry Store, started in 
1879, has resumed business in its fourth 
new store, at 706 LaSalle St., Ottawa, 
Ill. The remodeled store has a black 
glass front. The interior has _ birch 
paneling, peach-colored walls and a ceil- 
ing of unpainted wood. 

Allied Jewelers, have completely reno- 
vated and modernized their offices and 
work rooms in the Peters Bldg., Atlanta, 
Ga. 





WATCH AND CLOCK IMPORTS 


WasuHincTon, D. C. — Imports of 
watches and watch movements during 
February consisted of 157,194 units val- 
ued at $378,932, compared with 138,820 
units valued at $302,684 in January. Im- 
ports during February also included 
clocks and clock movements worth $2,243, 
clock parts worth $4,923, watch parts 
worth $63,315 and jewels worth $89,259. 

Exports included 53,373 non-jeweled 
watches worth $30,970 and 3,276 jeweled 
watches worth $30,684. 
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NEW ENTERPRISES 


Ray Livermore has opened a jewelry 
store at Colusa, Calif. 

Nat H. Cowan will open a jewelry 
business in the store recently vacated by 
Rudolph’s Bros., Inc., at 93 Water St., 
Newburgh, N. Y., under the name of 
Cowan’s Stores, Inc. 

W. R. Clark, Denver, Colo., opened the 
Florence Jewelry Store, in the . building 
formerly occupied by the Gibbs Jewelry 
store at Florence, Colo. 

The Jay Jewelry Co., Inc., Schenectady, 
is opening a new store in Albany, N. Y. 

Royal Jewelers, Inc., recently began 
business at 304 W. Fourth St., Royal Oak, 
Mich. 

Arthur Wilson has begun a retail busi- 
ness in a remodeled, redecorated store, 
on Sixth St., Concordia, Kan. 

The Funk Jewelry Co., Inc., founded in 
Phoenix, Ariz., recently opened a branch 
in a modernized store in Ajo, Ariz. 

Hart’s Credit Jewelers have opened a 
branch store at 691 Bergenline Ave., 
Union City, N. J. 

William Gordon, who operates two 
Stamford, Conn. stores has opened a 
beautifully appointed jewelry store at 11 
N. Main St., Norwalk, Conn. 

The Jewel Box is a new credit busi- 
ness at 1605 Main St., Columbia, S. C. 

A fourth store in the West Virginia 
chain operated by Berman’s Jewelry 
Store, Inc., was recently opened in the 
Pioneer Hotel Bldg., Logan, W. Va. 

The Scott Jewelry Co. has opened an 
up-to-date store at 978 Elm St., Man- 
chester, N. H. 

The Laubheim Jewelry Co., Inc., retail 
chain, has leased a property at 31 S. 
Main St., Chambersburg. Pa., for a new 
business which will be opened next month, 
the eighth store of this firm. 

Ava B. McGowan, has opened a 
jewelry store at 1489 Vine St., Hollywood, 
Cal. 

C. R. Schlechter, who operates a jew- 
elry store at 904 Washington St., Read- 
ing, Pa., has opened a branch office at 
249 W. Main St., in Kutztown, Pa. 

John W. Saur has opened a retail store 
at 822 Calhoun St., Fort Wayne, Ind. 

A retail business has been opened by 
William Edelstein, formerly of 104 Ar- 
cade Building, Utica, at 305 Columbia 
St., that city. In his new, ground floor 
location Mr. Edelstein will also continue 
his 30-year-old repair and special order 
manufacturing work. 

A. W. Garing and W. M. Garing 
have opened a new jewelry store, under 
the firm name of Garing Brothers, at 440 
Main St., Grand Junction, Colo. 

Hanly Ruby, who operates a watch re- 
pair business at Wilmore, Ky., has 
opened a jewelry and watch repair shop 
in Harrodsburg, Ky. 

Will A. Thayer, operator of a jewelry 
store at Niles, Mich., for the last 25 
years, opened a store at 114 N. Water St., 
Decatur, IIl. 

Otto DeMarcus has opened a manufac- 
turing jewelry business at 302 W. Vine 
Ave., Knoxville, Tenn. He had previ- 
ously been associated with Knoxville re- 
tail stores. 

J. A. Pauwels has opened a jewelry 
business at 1516 Park St., Alameda, Cal. 


A new store of the Kay Jewelry Co. 
chain was opened recently at 50 Irving 
St., Framingham, Mass. 
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You can sell CLIPSHAVE with con- 
fidence because it is without question the 
greatest value in the market today. It 
has exclusive features such as the two- 
way shearing head with V-shaped notches, 
and a triple-impulse motor that is a mar- 
vel of swift, silent power. CLIPSHAV- 
ING is the modern way to shave—for 
smoother, cleaner, faster shaves. For 
neat, professional trimming of sideburns, 
beards and mustaches, CLIPSHAVE 
can’t be beat. Women like it, too, for re- 
moving superfluous hair easily and safely. 
CLIPSHAVE is clogproof, self-sharpen- 
ing, self-cleaning. Operates economically. 


There are real profits for you in CLIP- 
SHAVE—the ten-dollar seller with great 
potential volume and a good mark-up. 


CLIPSHAVE is doing its part to boost 
consumer demand with a powerful adver- 
tising campaign now appearing in such 
national magazines as The Saturday Eve- 
ning Post, Collier’s, Time, Liberty, Es- 
quire, Life, American, and many others. 


Purchase through your wholesaler or 
write for full information on discounts, 


display material, etc. to 


CLIPSHAVE, INc. 


11 North Pearl Street 
Port Chester, New York 
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| immediate contributions to the 
| publicity campaign and referred to the 


| the 
| Thomas O’Connell, Chicago, representing 


Fair Trade Acts, Publicity, Sales Aids and Fraud Control 
Absorb Attention at Nebraska Retail Jewelers’ Convention 


OmaHA, NeEBR.—“Like Nebraska farm- 
ers, Nebraska jewelers are confident of 
the future,” retiring President Glenn R. 
LeRoy, Fairbury, Nebr., keynoted at the 
30th annual convention of the Nebraska 
State Retail Jewelers Association, here 
April 7 and 8. 

Walter Gardner, Lincoln, was named 
president with William Putters, of Nor- 
folk, as vice-president, and Charles J. 
Stiastny, Lincoln, renamed  secretary- 
treasurer. Edgar F. Bruce, Hastings; 
Oscar Homan, Omaha, and Mr. LeRoy 
were elected directors. Lincoln was 
chosen as the 1938 convention city. A 
resolution endorsed fair trade bills pend- 
ing before the state legislature. 

Tinley L. Combs, Omaha, a past presi- 


| dent of A.N.R.J.A. and member of the 


executive board for 25 years, reminded 
the convention that “the Nebraska asso- 
ciation was a pace-setter for all other 
state groups for many years,” and urged 
rebuilding to former levels. He presented 
the various activities of A.N.R.J.A., urged 
national 


study being made by Committee on In- 
stallment Selling, of which he is chairman. 

Fraud prevention and control was dis- 
cussed by Dwight L. Holmes, head of the 
Omaha Better Business Bureau, and 
Richard V. Koupal, Lincoln, secretary of 
Nebraska Federation of Retailers. 


the Elgin National Watch Co., spoke on 
merchandising. 
Oscar Homan, Omaha, urged every- 


| member support for the Jewelry Publicity 
| Campaign, whose accomplishments he de- 


scribed glowingly. He presided at an 
open meeting of the Nebraska Guild of 
the American Gem Society, of which he 
is chairman. 

‘Other talks of the convention were by 
Earl H. Hill, Omaha, field representative 
for the Social Security board; N. P. Still- 








FRED J. MILLS 


PROVIDENCE, R. I.—The funeral of Fred 
J. Mills, president and treasurer of 
Brown & Mills, Inc., manufacturing jew- 
elers at 100 Stewart St., was held April 
15. Mr. Mills, who died April 13, was 
a member of the Mfg. Jewelers’ Board 
of Trade, Harmony Lodge of Masons, 
Providence Royal Arch Chapter, Provi- 
dence Council of Royal and Select Mas- 
ters, Saint Johns Commandery of Knights 
Templar, Providence Central Club and 
the Rhode Island Wheelmen. He was 
born in Birmingham, England. 





25 YEARS IN TIFTON, GA. 


Tirton, Ga.—Moor’s Jewelry Store is 
celebrating its 25th anniversary, under 
the active management of Dan W. Moor, 
whose father, Herbert L. Moor, who re- 
mains associated with the firm, estab- 
lished the business on Feb. 1, 1912. Dan 
W. Moor is a governor of the Tifton 
Chamber of Commerce. 





Manufacturers, Wholesalers, Importers: 
—The 1937-38 edition of “The Jewelers 
Buyers Directory” is now in preparation. 
To assure your listing in this valuable 
publication, fill in and return the ques- 
tionnaire which has been mailed to you. 
If you have not received a questionnaire, 


| write for one. Do not delay. 
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ing, Omaha, who discussed the United 
Horological Association; J. R. Henrick- 
son, Chicago, Hamilton Watch Co. repre- 
sentative; Ed Clark, Omaha, Oneida 
Community, Ltd. representative, and 
Myron Kelly, Chicago, representing 
Rogers, Lunt & Bowlen Co. 

Entertainment included a party op 
Thursday evening, given by the KuKy 
Club. 


COMING EVENTS 
May 


Arizona R.J.A. convention at Tucson, 
May 2. 

Tennessee Watchmakers and Jewelers 
Association convention, at Read House, 
Chattanooga, May 2-4. 

Illinois R.J.A. convention, at 
Nelson, Rockford, May 3-4. 

New Mexico R.J.A. convention at 
Albuquerque, May 4. 

Massachusetts-Rhode Island R.J.A. con- 
vention, at Parker House, Boston, May 5. 

Maryland-Delaware-District of Colum- 
bia R.J.A. convention, at Mayflower Ho- 
tel, Washington, May 9-10. 

American Gem Society sectional meet- 
ing, at Palmer House, Chicago, May 9-10, 

Michigan R.J.A. convention, at Hayes 
Hotel, Jackson, May 9-11. 

New York R.J.A. convention, at Hotel 
Utica, Utica, May 10-11. 

Washington R.J.A. convention, at Win- 
throp Hotel, Tacoma, May 16-18. 

Connecticut R.J.A. convention, at Bond 
Hotel, Hartford, May 17. 

Wisconsin R.J.A. convention, at Plank- 
ington Hotel, Milwaukee, May 17-19. 

Oregon R.J.A. dinner meeting, at Port- 
land, May 19 or 20. 

Tennessee R.J.A. convention, at Nash- 
ville, May 20. 


Hotel 


H.I.A. convention, at Academy of 
Science Building, Washington, D. C., 
May 24. 


New Jersey R.J.A. convention, at Ritz- 
Carlton Hotel, Atlantic City, May 23-25. 


June 


N.W.J.A. convention at Providence- 
Biltmore Hotel, Providence, R. I., June 
2-4. 

Maine R.J.A. convention, at Lakewood, 
June 7. 


New Hampshire R.J.A. convention, at 
Wentworth-by-the-Sea, Portsmouth, June 
22-23. 

Indiana R.J.A. convention, at South 
Shore Inn, Lake Wawasee, June 27-28. 


July 
New York Art Show, 
Yorker, July 19-23. 


at Hotel New 


August 
Chicago Gift Show, at Palmer House, 
Aug. 2-13. 
A.N.R.J.A. convention, at Waldorf- 


Astoria Hotel, New York, week of Aug. 
<3. 

New York Gift Show, at Pennsylvania 
Hotel, Aug. 23-27. 


September 


Boston Gift Show, at Statler Hotel, 
Sept. 13-17. 

N.A.C.J. convention, at Sherman Hotel, 
Chicago, Sept. 19-22. 

Philadelphia Gift Show, at Benjamin 
Franklin Hotel, week of Sept. 27 (ten- 
tative). 
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f, A. Berner Wins Advancement at 
J. B. Hudson Co. 


MINNEAPOLIS—P romotion of F. A. Ber- 
ssistant general manager of J. B. 
Co. has been announced by James 
D. Dougherty, manager, to succeed 
Charles H. Carpenter, who died recently. 
Mr. Berner comes from a long line of 
watchmakers, his father having learned 
the trade in Switzerland. He has been 
with Hudson’s for 11 years. . 

Milton F. Gravender, certified gemolo- 
gist, has resigned his position as man- 
ager of the diamond department and 
buyer of précious stones for the Hudson 
Co, and starting May 1 he will open 
headquarters in New York City, where 
he will act as special representative of 
stores throughout the country in the pur- 
chase of jewelry, and other matters. Ap- 
proximately 25 firms will comprise the 
group at the outset. 


ner to a 
Hudson 





Trade Get- Together Is Held 
At Oakland, Cal. 


OAKLAND, CAL.—Wholesalers and Re- 
tailers night was observed by the East 
Bay Jewelers Association, Wednesday, 
March 24, at the Athens Club, here. A 
number of San Francisco jewelers were in 
attendance. 

Matters of state legislation discussed 
were the “gin marriage” law; a bill regu- 
lating the sale of second-hand watches; 
a bill regulating the price on watch re- 
pairs, and a bill pertaining to jewelry 
and watches left in any store over one 
year. 

The cooperative advertising committee, 
consisting of L. Milenbach, G. Klaas, Pete 
Hinehart, Phil Cowan and Julius Loeb 
rendered its final report. 





William J]. Morrison Resigns Position 
With J. R. Wood & Sons 


William J. Morrison, sales and adver- 
tising manager of J. R. Wood & Sons, 
Brooklyn, resigned recently after 14 years 
with the: firm, to become actively asso- 
ciated with the J. C. Dillon Co., well- 
known printers at 227 E. 45th St., New 
York City. A farewell party was tendered 
to Mr. Morrison by his many friends in 
the employ of the Wood organization, 
April 22, at Traummer’s, Brooklyn. 
Arthur Hoppe and George Downey were 
in charge of the affair. 





WILDER HARRIS 


Cuicaco—Wilder Harris, vice-president 
of the Ball Co. and manager of the watch 
department, died suddenly Tuesday after- 
noon, April 27. He left the office shortly 
after noon with a slight pain and died at 
5 o'clock. He was apparently in good 
health until stricken. He had been asso- 
ciated with the Ball Co. nearly 30 years. 





ARIE KOPELMAN 


Newton, Mass.—Arie Kopelman, presi- 
dent of A. Kopelman Sons, Boston, and 
father of Judge Frank Kopelman, died 
April 4 in his 66th year. The funeral 
was held April 5 at Congregation Adath 
Jeshurun, Roxbury. 





Winston SatemM, N. C.—The Empire 
Jewelry Exchange, located at 10 E. 4th 
St. here, has moved into larger quarters 
in the new R. J. Reynolds Tobacco Co. 
Bldg., and is now known as Silbert & 

ainer. 
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Social Events Will Feature Maine 
Jewelers’ Meeting June 7 


SKOWHEGAN, Me.—The tentative pro- 
gram for the annual convention of the 
Maine Retail Jewelers convention, which 
will be held at Lakewood, near here, 
Monday, June 7, has been announced by 
L. J. Eno, secretary. 

Round table discussions at the morning 
business session will deal with credit 
plans, window decoration and interior 
display. Sports and games will follow 
luncheon. After a dinner at the Lakewood 
Inn, a play by a stock company will be 
seen at the Lakewood Theater. Returning 
to the clubhouse, prizes will be awarded 
for the sporting events and dancing will 
be enjoyed. 





Installment Pioneer Retires 


Kansas City, Mo.—L. J. Ryer, vice- 
president of the Mace-Ryer Co., Inc., 
1120-22 Grand Ave., has retired from the 
company after 35 years of active service. 
His partner, J. H. Mace, assumed sole 
ownership March 29. Ryer operated one 
of the first installment plan jewelry stores 
in Kansas City, and in 1927 merged his 
business with the J. H. Mace installment 
house, under the firm name of Mace- 
Ryer and added household appliances and 
clothing to their stock thereby becoming 
one of Kansas City’s largest business 
houses. 
enjoying an earned vacation. 





JOHN BOYLAN 


GreAT NECK, L. I.—John Boylan, who 
had been prominently identified with the 
manufacture of fine jewelry during the 
last 35 years, died April 5 at Post Grad- 
uate Hospital, New York, after a major 
operation. He was 57 years old. 

Mr. Boylan headed a manufacturing 
jewelry business of the same name for 
many years. 
been associated with Harry Winston, 
Inc., 620 Fifth Ave., and prior to that 
had been with Oscar Heyman & Bros., 
Inc., 642 Fifth Ave. 

A requiem high mass was celebrated 
at St. Aloysius Church, Great Neck, 
April 9 and interment was at Flushing. 
His widow, Mrs. Louise Boylan, and a 
sister survive. 


FREDERICK A. HUBBARD 


SPRINGFIELD, Mass.—F rederick A. Hub- 
bard, 77, of 80 Florence St., who oper- 
ated a jewelry store in this city for a 
number of years, died in his home April 
4. In 1883 he opened a jewelry store in 
Brattleboro, Vt., and ten years later, he 
came to Springfield and opened a store 
at 408 Main St. A number of years ago 
Mr. Hubbard retired from the jewelry 
business, selling his store to True Bros., 
Inc., and he entered the investment brok- 
erage field. 


TIP FOR TIE-UP 


Hottywoop, Cat.—The plot of the 
forthcoming RKO production “China 
Passage” revolves around the theft of a 
priceless jewel. The stone used in the 
close-up was a 50-carat flawless diamond 
loaned by Max Strasburg, Hollywood 
jeweler. The stone was conveyed from 
the jeweler’s vault to the movie lot in an 
armored truck and was under the sur- 
veillance of armed guards during the 
“shooting” of the scenes in which it was 
shown. 
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Mr. Ryer is now in Los Angeles | 


Since last January he had | 
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Manufacturer to the Wholesaler for over Fifty Years 
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**You Can Reach Me at 
The Biltmore” 





World Famous 
Dining Rooms 


Renowned 
Entertainment 


Library 
Turkish Baths 


Travel and 
Steamship Services 


Children’s 


Playroom 











... long the by-word of the dis- 
criminating visitor to New York, 
and now, more than ever, significant 
of a keen appreciation of the high- 
est standards of gracious living. 

In the very midst of important 
New York and with direct con- 
nection to Grand Central, The 
Biltmore offers to its patrons the 
luxury, comfort, atmosphere, and 
service of a fine home. 


THE BILTMORE 


David B. Mulligan, President 


Madison Avenue at 43rd Street, New York 


Adjoining Grand Central 
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Nearly Two and Third Million Swiss 
Watch Movements Imported in ’3¢ 


WasuincTon, D. C.—Switzerland ex- 
ported 2,329,739 watch movements worth 
20,099,153 Swiss francs to the United 
States last year, compared with 1,302 744 
movements worth 11,428,471 francs in 
1935, and 935,532 movements worth 9. 
154,199 francs in 1934, according to 4 
report on Swiss exports of watches, move. 
ments, cases and parts prepared by Consu! 
Gerald Keith, Berne, Switzerland, and 
George R. Donnelly, of the Specialties Dj. 
vision, Bureau of Foreign and Domestic 
Commerce. 

The average rate of exchange of the 
Swiss franc in terms of United States 
dollars was: 1934, $0.3237; 1935, $0.3250 
and 1936, $0.3019. : 

Other Swiss exports to the United 
States in 1936 included: 

Six thousand, four hundred and six 
nickel watchcases worth 25,892 francs, 
106 silver watchcases worth 1,046 francs, 
3 gold-plated watchcases worth 16 francs, 
483 gold or platinum watchcases worth 
22,566 francs, 8851 nickel pocket watches 
worth 148,311 francs, 665 silver pocket 
watches worth 18,593 francs, 353 gold 
pocket watches worth 107,531 francs, 
28,659 stop and calendar pocket watches 
worth 391,418 francs. 

Also 127,198 nickel wrist watches worth 
1,061,739 francs, 568 silver wrist watches 
worth 13,465 francs, 6419 gold wrist 
watches worth 489,439 francs, 5204 stop 
and calendar wrist watches worth 91,802 
francs, 126 automobile watches worth 
2,493 francs, 9267 other watches in nickel 
cases worth 235,468 francs, 423 other 
watches in silver cases worth 10,435 
francs, 8 other watches in gold cases 
worth 1,503 francs, and watch parts 
weighing 9990 kilograms worth 5,162,210 
francs. 





Imports of Precious Stones Except 
Diamonds Reach Large Figure 


WasuHincTon, D. C.—Imports during 
February of cut but not set precious and 
semi-precious stones except diamonds 
were valued at $555,134, says the Bureau 
of Foreign and Domestic Commerce, also 
reporting: ; 

Rovgh precious and _ semi - precious 
stones except diamonds, $4,239; pearls, 
$155,544; imitation stones except cpaque, 
$126,880; imitation opaque stones and 
pearls, $2,107, and beads, $63,297. France 
was the chief source, followed by the 
United Kingdom, Belgium, Germany, 
Ceylon and Siam. 

Imports of sterling silver tableware 
were valued at $17,912, and of plated 
table and household ware at $30,597. 





HOMER U. SEAMAN 


WASHINGTON, Pa.—Homer U. Seaman, 
who more than 60 years ago founded the 
local retail jewelry business which bore 
his name, died April 2, in his 84th year. 
He learned the watchmaking trade in 
Steubenville, Ohio, and in 1875 started 
business here. His widow, and a son, 
Thomas Seaman, who conducts the 
jewelry business, survive him. 





Manufacturers, Wholesalers, Importers: 
—The 1937-38 edition of “The Jewelers 
Buyers Directory” is now in preparation. 
To assure your listing in this valuable 
publication, fill in and return the ques- 
tionnaire which has been mailed to you. 
If you have not received a questionnaire, 
write for one. Do not delay. 
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Brooklyn Retail Jewelers Association Marks 12th Birthday 
With Dinner and Dance at Hotel New Yorker, Attended by 325 





Ready for the first course ... at Brooklyn R. J. A. dinner 


One of the most gala occasions in New 
York’s current round of jeweler’s gath- 
erings occurred the night of April 25 
in the grand ballroom of the New Yorker 
Hotel when 325 members and guests 
joined in the 12th annual dinner and 
dance of the Brooklyn Retail Jewelers 
Association, of which Phineas G. Peters, 
chairman of the executive board of the 
Greater New York Retail Jewelers As- 
sociation, is president. 

A cocktail hour in the north ballroom 
preceded the dinner, at which Louis Cut- 
ler, president of the New York Jewelers 
Benevolent Association, was toastmaster, 
introducing in succession Mr. Peters, who 
paid tribute to those who had worked 
on the dinner-dance committee; Charles 
T. Evans, secretary of the American 
National Retail Jewelers Association; 
William Wagner, secretary of the As- 
sociated Credit Jewelers of New York 


and New Jersey, and David Greenberg, | 


counsel to the executive board. 
Friendships were cemented among jew- 
elers from all the boroughs of New York, 
with delegations in attendance represent- 
ing the Bronx, Metropolitan, Long Island 
and Associated Credit Jewelers organi- 
zations. Manufacturing jewelers, import- 


ers and wholesalers were there in num- 


bers. 

Night club entertainers presented a 
series of enjoyable acts between courses, 
to accompaniment by a capable orchestra, 
which also played for dancing after the 
presentation of approximately 40 attrac- 
tive souvenirs given by manufacturing 
and wholesale jewelers. In addition, a 
cold meat fork was given to one person 
at each of the tables. 

A mechanical pencil and two Havana 
cigars were presented to each man in 
attendance and a pair of cut glass salt 
and pepper shakers to each woman. 





Hampering Old Gold Legislation Is 
Killed in New York Assembly 


ALBany, N. Y.—The Austin bill which 
would have required purchasers of old 
gold in New York State to keep a detailed 
record of every purchase, submit daily 
reports to the police, and keep such prop- 
erty for 60 days, subject to police inspec- 
tion, was killed in the codes committee of 
the Assembly. Jewelers and others af- 
fected by the legislation opposed it, while 
Mayor La Guardia, Police Commissioner 
Valentine and the Commercial Crime 
Commission, all of New York City, were 
reported to be in favor of the bill. 





THIEVES GET $6,000 LOOT 


Bold yeggs who effected an entry to the 
store of the Henros Jewelers, Inc., 1554 
Broadway, New York by going through 
a transom which faced on the busy thor- 
oughfare, made away with merchandise, 
mostly diamonds and watches with a 
wholesale value of more than $6,000. The 
theft was discovered when the store was 
opened for business on Friday, April 23. 
Most of the loss was covered by insurance. 


SCHWANKE-BRADLEY 


MILWAUKEE, Wis.—William H. Schwan- 
ke, vice-president of the Schwanke-Kasten 
jewelry company, president of the Mil- 
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waukee Lions Club and a former presi- 
dent of the Wisconsin Gem Society, and 
Miss M. Mercedes Bradley of this city, 
were married recently in Chicago. Mr. 
Schwanke is a graduate of the University 
of Illinois and a former member of the 
bachelors’ circle of the Wisconsin Club. 





LEONARD S. KATZ 


MiaM!I Beacu, FLA.—Leonard S. Katz, 
41, who was associated for many years 
with L. & M. Kahn & Co., New York, 
and then was in business under the name 
of Katz Bros. & Aul, died recently at 
Miami Beach Hospital, after an illness 
of three years. He was founder of the 
Jewelry Trade Club of New York. 








NEW, DIFFERENT 


a popular gift item 
for Brides 








| 
| 


The remains were placed in a receiv- | 


ing vault here, pending interment in New 
York. Pallbearers included Walter 
Lampl, O. Phillip Wolfson, Sidney Meyer, 
Mitchel Wolfson, Abraham Bieier and 
Jack Ablin. 


MAIDEN LANE OUTING 


The annual summer outing of the 
Maiden Lane Outing Club will be held 
Saturday, June 5, at the Elks Club, Oak- 
wood Heights, Staten Island. An interest- 
ing program for afternoon and evening 
is being prepared by a committee headed 
by James Theise. 
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| Trim and useful— 
| lower in price—is 
| the “Handy” Model 
| Clock Watcher. Has 





The De Luxe Clock W atcher Gift Set. 
Available in ivory, red and chromium 
or black, red and chromium, with or 
without salt and pepper shakers. 


Your customers are always looking’ 
for gifts that are new, different, smart. 
Gifts that are expensive-looking, 
without being expensive! 


That’s why the MARK-TIME Clock 
Watcher makes an ideal feature item 
for your Spring wedding gift season. 
It meets all the above requirements 
and more... 


It’s beautiful to look at and prac- 
tical to use. Helps the bride who is 
learning to cook. Times boiling eggs, 
baking cakes or any cooking. Dozens 
of other household uses. Easily set by 
a twist of the wrist. A musical chime 
signals “‘time’s up’’. Put a Clock 
Watcher in your window and see how 
it brings in eager customers. 


the same reliable 
timing mechanism, 
same pleasant musi- 
cal chime as more 
expensive models. 


MARK-TIME 


M. H. RHODES, Inc., NEW YORK 





| M. H. RHODES, Inc., | 
| Rockefeller Center, New York. | 
| Send me booklet about | 
| MARK-TIME Clock Watchers. | 
| ORR e dcccccvnccess duassnanscsteeenaesaat | 
| 

PS ais eh iivnccunededacesctaderesaee | 


a ee ee a eS, J.C Ks] 




















CHARMS 
GOLD PLATED & SILVER 


SIMONS BROS. CO. 
269 South 9th St. Philadelphia 

















(N) BRAND 


Gold Solder 


Hercules 


JEWELERS FINDINGS 











is for finest work 
and best results. Sold by 
Jobbers everywhere. 


F.H.NOBLE & CO. 


manufacturers 


535-559 W. 59th St., Chicago 











Virginia, North Carolina Jewelers 
Hold Joint Convention; George 
and Ingle Named Presidents 


DurHaAM, N. C.—More than 200 at- 
tended the enthusiastic joint convention of 
the Virginia and North Carolina Retail 
Jewelers Associations, held Sunday, Mon- 
day and Tuesday, April 18, 19 and 20, 
at the Washington-Duke Hotel here. 

At the closing session Tuesday after- 
noon the associations met separately for 
the election of their officers and rou- 


tine business. The Virginia associa- 
tion named Harry George, Charlotte- 
ville, Va., president, to succeed G. C. 


Barclay, Newport News, Va. J. B. Speer, 
of Danville, Va., was elected secretary. 
Officers named by the North Carolina 
association were: Norman Ingle, Salis- 
bury, president; A. J. Holms, Lumberton; 
A. L. Harrison, Hickory, and William S. 
Goodwyn, Henderson, vice - presidents, 
and James M. Fox, Rocky Mount, secre- 
tary-treasurer. 

Principal speakers were William Gib- 
son, president of the National Associ- 
ation of Credit Jewelers, and Charles T 
Evans, secretary of A.N.R.J.A. 

Resolutions adopted approved the fair 
trade bill and urged A.N.R.J.A to exer- 
cise its efforts to secure passage of the 
Miller-Tydings bill, and also commended 
the jewelers’ publicity campaign and the 
various activities of A.N.R.J.A. 

On Sunday afternon the jewelers were 
conducted through Duke University, after 
which a special organ and carillon pro- 
gram was played for them. The annual 
banquet and dance was held Monday 
night. 


PARKER PEN PROFITS UP 


JANESVILLE, Wis.—The Parker Pen Co., 
manufacturer of fountain pens, mechani- 
cal pencils and ink, reports net profits for 


.1936 of $621,494.02, equal to $3.20 per 


share on the outstanding common stock, 
as compared to $447,950.96, or $2.34 per 
share, for 1935. There is no preferred 
stock or bonded indebtedness. 





Manufacturers, Wholesalers, Importers: 
—The 1937-38 edition of “The Jewelers 
Buyers Directory” is now in preparation. 
To assure your listing in this valuable 
publication, fill in and return the ques- 
tionnaire which has been mailed to you. 
If you have not received a questionnaire, 
write for one. Do not delay. 








New Products 








Molded Plastic Ring Box 


A distinctive, high-luster display and 
gift box, available for rings, wedding 
rings and watches, has been introduced 
by Standard Novelty Box Co., Inc., 75 
Varick St., Newark, N. J. The box is 
made of molded plastic and comes in all 
popular colors. 





Ingersoll Rist-Arch 


Its curved case, arched to fit the wrist, 
and its movement fitted with two V 
jewels at the balance points are features 
of Rist-Arch, the new introduction of the 
Ingersoll- Waterbury Co., makers of 
watches and clocks, 30 Irving Place, New 
York. The watch also has a slim, rectan- 
gular case, smartly styled dial and hands 
and a stainless metal ratchet band or 


black leather strap. 
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Reconditioned 
Watches 














EET ON 


Facron 
10K: ROLLED uit). 3 GOLOPLaTE 








Famous Thin Model 12 Size 


17 JEWEL COLONIAL 
WALTHAM 
-00 


14K White Gold Filled or 

10K Yellow Rolled Gold Plate 

Same in Streamline Elgin 12.50 
For many other exceptional 
values, send for our new sixteen 
page illustrated catalogue. 


WEKSLER & GOODMAN, Inc. 


Distributors of Keystone, Star, Belove, 
Master and |. D. Watch Cases 


5 SOUTH WABASH AVE., CHICAGO 





















37 MAIDEN LANE 
NEW YORK, N. Y. 


H. KURI 


Established 1916 





FINISHED BALANCE Starrs 
for Swiss and imitation Elgin and 
Waltham watches. 2000 gross in 
stock, over 200 different diese and 
models. Per single dozen....35¢ 
4 dozen or MORE (but not less 
than { dozen of each ligne or size) 
@ 25¢ per dozen. Per gross of ONE size....... $2.50 
50 gross BALANCE STAFFS of any size or 
model, any quantity of each (but not less than 
{ gross of each ligne or size)....... @ $2.00 per Si35 
STEMS: Per dozen of ONE - Serre 

Per gross of ONE si 
ASSORTMENTS of Balance Maits or I = 
either (A.S,) or BULOVA or GRUEN wa 
from Baguette to 10/2 ligne. Each Be 
contains 12 different models. Py of 3 doz... 1.00 
The same assortments in 6 d 
Balance Staffs for Swiss watehes, 24 separate 
models, from 2'/2 ligne Baguette to Hd ligne or 
= Pay from 2/2 to 4% ligne. Per assort- 
I 6s 600 v-nnkcscscnsacasccnoeeris 
CABINET of 144 dozen Balance Staffs; 144 dif- 
ferent kinds for Swiss and imitation American 
watches, one dozen of each kind. Each size or 
model in separate, celluloid rust-proof bottles, 
fitting approximately 200 DIFFERENT MOVE- 
MENTS. Sizes from Baguette up to 12 and 16 
size pocket watches. Price per assortment..... 36.00 
Same assortment, '/2 doz. each size and model.. 20.00 
ASSORTMENT of STEMS containing 72 models 
for Swiss watches from Baguette to 13 ligne; 
{ dozen of each model; 6 gross complete....... 14.00 
An assortment of | gross stems of 12 different 
kinds, containing 4 models for A.S., 4 models 
for BULOVA, and 4 models for ELGIN ‘oouken. 
Each model and size in separate celluloid rust- 
proof hotties. Per assortment................- 2.20 
All assortments are boxed in attractive cabinets, 
each size and model paratenes and containing 
celluloid rust-proof bottles 
CROWNS: A yo priced assortment of 
WNS, white, yellow, and 





2.00 


popular sizes in CR 


chromium finished, from Baguette to 10'/2 ligne. 
A box containing 100 Crowns............++.+++ 1.25 
BALANCE HOLE JEWELS for American 
watches, high grade quality, per dozen........ 75 
BALANCE HOLE JEWELS for Swiss watches 
assorted from 4'/2 to 10'/2 ligne, per gross..... 1.50 
2. ee errr 1.25 
Shipped C.O.D. and postage charged or 





against payment in advance. 
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I. Goldstein of M. & I. Goldstein, dia- 
mond importers at 48 W. 48th St., sailed 
on the Queen Mary, April 7, on a pur- 
chasing trip to Antwerp and Amsterdam. 

s. Genn, of S. Genn, Inc., diamond 
importers, has returned to the New York 
office at 630 Fifth Ave., after a visit to 
the European office in Antwerp. 

Arthur B. Tuthill has been engaged to 
represent Jules Franklin, Inc., dealers in 
pearls and precious stones, 608 Fifth Ave., 
in the Middle West. 

Rudolph Kelbert of Herman Kleinberg 
Fils, Inc., 608 Fifth Ave., returned April 
1 on the Washington from Antwerp and 
Paris. 

Joseph Schliff of J. Schliff & Sons, 48 
W. 48th St., sailed April 7 on the Queen 
Mary on a buying trip to the Antwerp 
and Amsterdam diamond markets. 

Jean Graef, United States representa- 
tive of the Zenith watch, 15 Maiden Lane, 
left recently on a short business trip to 
Switzerland. He will return in May. 

Bernard Landau, importer of pearls 
and precious stones, 608 Fifth Ave., re- 
turned April 16 after spending three 
months in the European gem markets. 


Leo G. Mantel, U. S. manager for A. & 
J. Roselaar, with offices in New York and 
Chicago, sailed May 1 on the Statendam 
for the firm’s main office in Amsterdam 
for a short business trip. 

The firm of Louis Sickles, watch and 
clock distributors, at 1015 Chestnut St., 
Philadelphia, will open a branch office, 
May 1, at 576 Fifth Ave. A permanent 
display will be a feature. 

§. C. Powell of S. C. Powell & Co.,, 
diamond importers, 2 W. 46th St., re- 
turned recently on the Queen Mary after 
purchasing at the European diamond 
markets. 

Max Lazarus, of the L. & R. Mfg. Co., 
54 Clinton St., Newark, N. J., will sail 
May 18, aboard the Manhattan, on a six 
weeks trip to the branch office in Hatton 
Gardens, London, and a tour of the con- 
tinent. 

George W. Baumann, of William 
Dixon, Inc., 32-36 E. Kinney St., Newark, 
who has been seriously ill for the past 
month at the Presbyterian hospital, is 
convalescent and expects to return home 
soon. 

Louis Stern, of Tavannes of America, 
Inc., 608 Fifth Ave., sailed on the 
Normandie, April 28, to visit the factory 
in Tavannes, Switzerland, and arrange 
for the Fall requirements of the Ameri- 
can trade, 


Jacques Mandelbaum, of Jacques Man- 
delbaum, Inc., 2 W. 46th St., plans to 
leave on a two months trip to the Pacific 
Coast on May 24. M. H. Lasky, of the 
same firm, will leave on May 15 on an 
extended trip to the Middle West. 


Samuel Elbaum, president of Elbaum & 
Son, Inc., diamond importers of 2 W. 46th 
St. sailed on the Lafayette, April 7, on a 
buying trip to Antwerp. He will remain 
abroad six weeks, returning to New York 
at the end of May. 

Ernest Pritchard, formerly associated 
with Marcus & Co. and Driecer & Co. 
and now connected with Greenleaf & 
Crosby Co., Inc., has reverted to the 
name by which he was called in London, 
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Paris and Rio de Janeiro and is now 
known as Ernest Pullam-Pritchard. 
Harry C. McCormack, vice-president 
of T. C. Tanke, Inc., Buffalo, and Mrs. 
McCormack sailed on the Britannic, April 
5, for a two months European trip. They 
will visit the diamond markets, attend the 
Coronation and the Paris Exposition. 


Joseph Dinstman, of the I. D. Watch 
Case Co., Inc., 475 Tenth Ave., left on 
his initial trip to the middle- and north- 
west, on April 20. David Kay, of the 
same firm, is on an extended trip through 
Canada. 

Alfred Wyler, of the Wyler Watch Co., 
left on April 21, aboard the Queen Mary, 
for the factory in Bienne, Switzerland, 
after spending a few weeks here with 
the U. S. representative, Raymond Abra- 
hams, 531 Fifth Ave. 


Louis Friedman, president of the Louis 
Watch Co., Inc., 580 Fifth Ave., will 
sail June 2 on the Normandie to visit the 
factory in Bienne, Switzerland. He ex- 
pects to be gone six weeks, in which 
time he will tour France, England and 
Czechoslavakia. 


Harold J. “Duke” Peabody, for three 
years with R. Wallace & Sons Mfg. Co., 
Inc., in the metropolitan area, and for 
15 years with the Pairpoint Corp., is now 
vice-president and sales director of the 
Poole Silver Co., Inc., Taunton, Mass., 
with a new office at 366 Fifth Ave. 


Two hundred and thirty-five years of 
continuous development in the refining 
and preparation of precious metals for 
art and industry, is the proud boast of 
Johnson, Mathey & Co., Inc., U. S. af- 
filiate of the British refining company of 
the same name. 


D. E. Makepeace Co., Attleboro, Mass., 
has established an office for the conveni- 
ence of the New York trade in Room 
1207, 15 Maiden Lane. George Schwartz, 
formerly with Goldsmith, Stern & Co., 
will, with Howard A. Day, represent the 
company in New York, Newark and 
vicinity. 

The Empire Gold Buying Service, Em- 
pire State Bldg., within the past month 
entered the field of silver manufacture 
with a new enterprise termed The Em- 
pire Silver Co., Irven J. Brod, manager. 
Manufacturing is being done in New 
York and Meriden, Conn. Work of old 
silversmiths will be copied for a number 
of pieces. 


Bertram J. Herzog, trade representa- 
tive, died suddenly on April 12, after a 
heart attack, at the age of 43. For the 
past year he was associated with Felix 
B. Bollman, 15 W. 47th St. prior to 
which he served with Powers & Mayer 
for 20 years. He was a past master of 
Palestine lodge, F.&A.M. His widow and 
two daughters survive. 


A. D. Leveridge of the diamond import- 
ing firm of that name, 607 Fifth Ave., 
returned on the Ile de France, March 30, 
while Don R. Leveridge remained at the 
Antwerp offices of the firm, where he has 
been working since last fall. In addition 
to diamonds, Mr. Leveridge brought with 
him samples of his new millimeter gauge 
and weight estimator, now in production 
in Switzerland. 


Foster Jewelry Co., Inc., manufacturing 
(Please turn to page 136) 
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Mathey-Tissot 
WATCHES 


HIGHEST GRADE SINCE 1886 
{ORMAN M. MORRIS 


INCORPORATED 


608 FIFTH AVE. NEW YORK 





CHINESE GEMS Co, 


JADE INC. 
and other Semi- 
Precious Stones for 
Compacts, Bags, 
Picture Frames and Boxes. 





Stone Ornaments for Lamps 


20 West 47th St., New York 
IMPORTER — WHOLESALER 


REPAIRING 


and Engraving on Jewelry and 
Silverware of Every 

Solky Bros., Inc. 
142B Fulton St., New York 

















When published in 


THE 
JEWELERS’ 
CIRCULAR- 
KEYSTONE 


it automatically becomes 

an official record of the 

Jewelry and Allied 
Industry. 

















“Lohengrin” 
HAND-CARVED 


WEDDING RINGS 


Every day more jewelers are handling 
these wedding rings exclusively. 


BLANCARD & CO. 53%; P29. 23rtst 


NEWYORK 
Diamonds, Pearls, Precious, 
Synthetic & Imitation Stones 


S. NATHAN & CO., Ine. 
71-73 Nassau Street, New York 


Orders for Jobbing Stones and Lapidary 
Work Carefully and Promptly Filled 








Diamonds 


and 
Diamond Mounted Jewelry 


WHITELAW BROTHERS 
Diamond Importers and Cutters 
48 West 48th St. New York City 


DIAL REFINISHING 


WATCH AND CLOCK 
HIGH GRADE EUROPEAN METHOD 


= 24 Hour Service 


j Write for Price List 


ROYAL DIAL & REFINISHING CO. 
116 NASSAU ST. NEW YORK, N. Y. 















q 











Watch and Jewelry Repair Tags 


“Patent Slot” with claim check and 
others; also Claim Check Job Envelopes 
—Improved Style—Priced very Tow. 
Special trade discount to jobbers 
Write for samples 


SUPREME TAG CO. New vorn NY: 


New York, N. Y. 








STOP WATCHES 
Low-Priced Line. 

7 Jewels—Popular Sellers. 
Fully Guaranteed. 
Write for free Catalogue 

‘fo. E-S 
BRENET WATCH CO. 
266 W. 40th St., New York 








Coat of Arms Seals 


ENCRUSTER 


BRAUNFELD © MEHLMAN 
108 FULTON STREET 


Drilling NEW YORK, N. Y. Gem Cutting 











BLACK FOREST fi 
CUCKOO CLOCKS Same 
and parts ” a 
Write for price list 
FRANZ KAUFFMANN 


IMPORTER 
1485 3rd Ave., Dept. A, New York 








RCH CROWN TAGS 


CELLULOID — METAL — PARCHMENT 


Send for Catalog Illustrating 
Our New Improved Line 








18 Crawford St. Newark, N. J. 





REDLICH 366 Firth ave. 
NEWYORK. SILVERSMITHS, Inc. 
ESTABLISHED 47 YEARS 


Build Missing Pieces to Match Antique 
or Heirloom Services, Also Do Repairing 
That Requires Expert Workmanship. 


[JE { PECE——— 


CRYSTAL BALL WATCHES 
48 WEST 48TH ST. NEW YORK 














ENGRAVED SEAL STONES 
. ON For Schools and Colleges 
\ Spee The S. E. MORRO Co. 
2: “Doing one thing well’ 








Dignified, ethical retail 

sales for jewelers, conducted 

by an organization recog- 
nized — ge | and endorsed by hundreds of 
prominent jewelers everywhere. 


11 West 42nd St., NEW YORK 





New York Notes 
(From page 135) 


jewelers of 307 Fifth Ave., and 80 Baker 
St., Providence, R. I., has purchased the 
assets, patents and trade marks of Mon- 
daine Products Corp., and will continue 
to make and market the latter line of 
compacts, vanity cases and jewelry under 
the trade mark “Mondaine.” The name 
of the former company has been changed 
to Foster, Inc. 

Frank L. Spies, of Handy & Harmon, 
discussed “The Development and Use of 
Precious Metals in Industry” at a well- 
attended meeting of the New York Chap- 
ter of the American Gem Society in the 
quarters of the 24 Karat Club, 608 Fifth 
Ave., the night of April 20. Kenneth I. 
Van Cott, of Marcus & Co., chapter presi- 
dent, announced a moratorium on mem- 
bership dues until next Jan. 1 and named 
Mr. Spies, Leo Nathan and Donald S. 
McNeil members of a nominating com- 
mittee to report at the May meeting. 

“Random Thoughts at the Bench,” was 
the subject of a lecture delivered to the 
Horological Society of New York, Inc., at 
its last monthly meeting, April 6, by R. 
Salomon, past president. One hundred 
members were present to honor their first 
president. L. B. Drowne, former presi- 
dent, was welcomed back after an ab- 
sence of four years. A. L. Lazarus, coun- 
sel, was presented with an electric clock 
for faithful service by Benjamin Mellen- 
hoff, president, who presided. The fol- 
lowing entertainment committee was 
named: F. Semon, chairman, A. Haus- 
sener, L. Gerr, G. Pfarrer, G. Keneske, 
C. Kruger and H. Fried. 

The associated organizations of Ray- 
mond Abrahams and Raymond Watch 
Co., New York, announce the addition to 
their staff of Robert S. Golden. An ex- 
tensive advertising and publicity pro- 
gramme will be instituted by Mr. Golden, 


- who will also cooperate with the sales 


promotion department. Mr. Golden brings 
to the jewelry field many years of experi- 
ence in promotional advertising of 
women’s style items with Fifth Avenue 
department stores and plans to stress the 
style viewpoint in jewelry. 

Plans for the annual Maiden Lane out- 
ing on Saturday, June 5, at the Elks Club, 
Oakwood Heights, Staten Island, were 
made at a recent meeting of the commit- 
tee. James Theise is chairman. 


REMOV ALS 


M. S. Sater & Co., Inc., importers of 
precious stones, have removed from 22 
W. 48th St., to 580 Fifth Ave. 

A. & J. Roselaar, diamond firm with 
cutting works in Capetown, S. Africa, and 
main offices in Amsterdam, opened offices 
May 1 on the 20th floor of 9 Rockefeller 
Plaza. L. G. Mantel will be in charge 
and will be associated with E. M. Evans, 
Lawrence D. Frank and John S. Braude. 

Leo Hauser, importer of diamonds at 
22 W 48th St., moved May 1 to 9 Rocke- 
feller Plaza. 

Much larger quarters are being taken 
at 580 Fifth Ave. by A. Wolfson, dia- 
mond importer, who was located at 22 
W. 48th St. 

Wolfman & Heine, Inc., diamond im- 
porters moved from 22 W. 48th St. to 580 
Fifth Ave., April 20. 

Charak & Rinder, importers of dia- 
monds at 22 W. 48th St., are now located 
in 580 Fifth Ave. 

The Ace Watch Corp., 80 Nassau St., 
has taken larger quarters in the same 
building. 
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Specializing Traveling and Boudoir Clocks 
Also complete Leather Case Servicg 
110 West 40th St. ® New York 





GOLD ALLOYS 


FOR ALL COLORS AND KARATS 
FOR PLATE, WIRE OR CASTING 


SPECIAL ALLOYS FOR ENAMELING GOLDS 
H.HENRICH, INC. 
ey ae TON Ree T NE 1 





ATTENTION JEWELERS 


The New Building at 199 Canal 
Street Is Now Ready for Occu- 
pancy. — Stores, Offices and 
Lofts for Rent. Exceptional 
Window Space Makes Prem- 
ises Especially Conducive to 
the JEWELRY TRADE— 
Space 50’ by 50’—Will Divide 
—Oil Heat—Hot Water. 


Agent on Premises or Call 
Canal 6-2388 — Co 7-9489 








GEM-STONES 
By G. F. Herbert Smith 
An Interesting Authoritative Book 
Comprising 40 chapters and many 
diagrams, plates and tables by an 
outstanding authority. Over 300 
pages. Price -00. 
THE JEWELERS’ CIRCULAR- 
KEYSTONE 
239 W. 39th St., New York 














WATCH. DIAL 
REFINISHING 
DELUXE 


P. J. BREIVOGEL 
65-A Nassau St., NEW YORK CITY 
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Jacques Bienenfeld, Inc., the aan im- | Wilson to Prosecute Operators of 
, ee ee cckedeliee Place Garnishee Racket Who ‘Sold’ || Perfect Pearl Stringing 
es ri . : Diamonds to Victims || Specializing in repairing, weaving, 
on ; : , : : twisting, knotting. Pearls d 
———, or geonen a With many small offenders allowed to = waver ng earls and beads 
of diamonds and precious stones, 6 escape prosecution on the promise of 
ms Fifth Ave. on May 1, occupied attractive | making retribution for their activities in LOUIS MAISNER 
ce new offices at 9 Rockefeller Plaza. the “garnishee racket,” James J. Wilson, 48 West 48th St. New York, N. Y. 
ork D. Abramson Mfg. Co., manufacturers assistant district attorney of New York 
—~ of platinum diamond jewelry on April 10, County, has directed his fire against a 


moved factory and office to the ninth 
foor of 62 W. 47th St. This firm was 
located on Fulton St. for 21 years, for 17 
at the last address, 64 Fulton. 

The W. R. Cobb Co. opened offices in 
room 511, of 320 Fifth Ave., on April 12. 

Condit & Rattey, manufacturers repre- 
sentatives at 13 Maiden Lane, on April 
12, removed to room 511, 320 Fifth Ave. 


Rothblum & Mire, diamond importers 
formerly at 48 W. 48th St., have removed 
to 580 Fifth Ave. 

Wm. A. Muney, Inc., importers of the 
Munwill watch, are now located in their 
new and larger quarters in Rockefeller 
Center, International Building, 630 Fifth 


ve. 

Klebanoff & Grossman, manufacturers 

of diamond ring mountings and diamond 

_ set rings, have moved into larger and 
more modern quarters on the sixth floor 
at 74 W. 46th St., where new machinery 
and fixtures have been installed, to make 
the establishment one of the finest of its 
kind in the city. The firm was at 102 
Fulton St. for 21 years. James J. Wilson 
The Empire Ring Co., manufacturers 
of ring mountings and complete diamond 
rings, at 102 Fulton St., have a modern 











small group who are considered the big 
operators in the scheme using diamonds 


factory in the new quarters at 74 W. and jewelry to fleece New Yorkers, prin- Recover Gold, Silver, Platinum, Palladium 
46th St to which the firm recently took | cipaily municipal employes, of thousands Heke Instructions 
"ae Wermecr imamester of . | of dollars in the past several years. pel Hig 4 
8 ae Sepercss GS peesieus Bonds up to $25,000 have been set for high’ purity at small 
stones from India, will move at the end several of more than 25 persons against expense. Your extra 


of the month from his present location at returns quickly pay 





: . whom indictments have been returned our small fee. 
“Admiration “Products, Co, wholesale | Within the past few months by a grand | | remy, Zier qf 
— dieters of silverware. ci ne gener jury which has not yet been dismissed. teaching are behind 
teen en Ma 1 sn P ms > = Mr. Wilson is expected to continue his the Hoke methods. 
7 building o 23 W ‘saed te a9 . eek ie investigations and present informations Ask for free booklet KM. 
ies feemer address. ” : * | to the grand jury from time to time, in Seweolers Technical Advice Ge. 


an effort to eradicate this sore on the 
body politic. 

District Attorney Wilson, who has been 

, ‘ ‘ a big figure in the elimination of various 

ere re Tecuieal — peo commercial frauds in New York, will 

yany St. to : . : 

. ra robably investigate and prosecute, if ae E . 

: Liberty St. Samuel Hoke is manager and a ae A any - the auaeame abuses of ‘THE exquisite Tiara, Collar, Ring and 


Sam W. Hoke, Mgr.—C. M. Hoke, Chemist 
Note new address— 
136 Liberty St., N. VY. ©. cum 


S. Fuchs & Co., diamond importers, 
moved from 10 W. 47th St., to 580 Fifth 
Ave., late last month. 






































Miss Calm Hoke, chemist. the New York second-hand watch law three strands of fine Shirocho Cul- 
are brought to light. tured Pearls, illustrated by Leys, Chris- 
tie & Company on page 68, are typical 
Bronx R.Jj.A. Urges Manufacturers to | of the wonderful jewels to be seen at 
Draw Fair Trade Contracts in the British Coronation on May 12th, 
a State of New York where pearls will be largely worn. 
i Se 4 | In a letter sent April 20 to manufac- 
nre Di M KS iar turers of jewelry and allied merchandise, 
STERLING ANTIQUE the Bronx Retail Jewelers Association Why Not Do Your Own Plating! 
2K STREET - BOSTON. MASS urged: t DE ) 
“All manufacturers of nationally ad- SAL-HYDE) 
vertised merchandise carrying standard a Rielle an agen 
resale prices to immediately enter into ELECTRO-PLATING SALTS 
GOLD contracts with the retail jewelry trade Fer a en SS Sen 
end in New York State in full accordance Electro-Plating of quality. 
with the provisions of the Feld-Crawford SAL-HYDE IS A PREPARED PATENTED 
SILVER Fair Trade Bill.” CONCENTRATED SALTS FOR ELECTRO- 





r sie’ — PLATING. All ingredients of pure materials 
PLATING _ The letter, me hich was signed by I. and chemicals. Ready for immediate use whea 
Geffen as president and John L, Schwarz dissolved in waier. Nothing else necessary. 


Silverware Repaired as secretary, asked manufacturers doing Made in Rhodium, Gold in all shades, Silver, 
° business in the State to enlighten the Copper, Nickel, @xidizing, Spotting, Stripping 
Removing of E Squat te NE 4 (After)! | association as to steps they are taking Send for catalog and price list E99J. 
ng of Engravings Se to draw up and enter into contracts with ree Po —- _ Users 
Wa. HERTEL & CO., Inc. the retail distributors of their merchan- — am 
Silversmiths & Platers dise. and urged manufacturers, before The W. Green Electric Co. 


(Before ) 
































17 W. 45th St. drawing up contracts regarding resale Manufacturers of Polishing Motors, Plating 
New York City prices, to meet with representatives of Generators, Sal-Hyde Electro-plating Salts 
“18 years at the same the retail trade to work out “a satis- and Platers’ Equipment. 
address” —_— factory and lasting instrument for the = ta 
- betterment of the trade in general.” —! 
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Z'RN KILTON 


CREATORS OF ARTISTIC 
HAND-MADE 
IRIDIUM PLATINUM MOUNTINGS 
F.X. ZIRNKILTON 9 Patadetent 


PHILADELPHIA 








MOUNTINGS 
OF RECOGNIZED MERIT 


FuLMeEr & GIBBONS, INC. 
117 So. 10TH St. PHILADELPHIA 








BOWMAN 
Technical School 


Courses for Success for 
Watchmakers 
Engravers, Jewelers 
Write for free book ‘‘Your Future and Our School.”’ 


JOHN J. BOWMAN, Director 
Bowman Bidg., Lancaster, Pa. 

















BYARD Ff. BROGAN 


Manufacturer of Distinctive Diamond 


Mountings and Wedding Rings 
805 Sansom Street Philadelphia 








ORDER YOUR 


TELECHRON and REVERE 
Electric Clocks 


SETH THOMAS CLOCKS 


WESTCLOX PRODUCTS 
MT. VERNON—Amer. Watches 
Repair Dept. Supplies 
Frem authorized Distributors 
JOS. B. BECHTEL & CO., INC. 


729 Sansom St., Philadelphia 
(Setisfactory service for 42 years) 








ELGIN & CYMA 


—- WATCHES 


LOUIS SICKLES 
1015 Chestnut St., Philadelphia, Pa. 
“‘Wholesale Distributors to the Trade” 











OLD GOLD, SILVER, 
PLATINUM BOUGHT 


FILINGS—SWEEPS— 
GOLD FILLED SCRAP 


Jewelers’ Shipments from all parts of the 
U. S&S. prove our checks satisfy 


Your lot is accurately vaiued, reported 
same day as received and held intact 
awaiting your OK. 


IRE SMELTING & REFINING CO. 
Metollurgical Chemists 





713 Samcom Street, Phila., Pa. 








| 





PHILADELPHIA: 


Nathan Schwartz of 732 Sansem St. 
returned recently from a month’s business 
and pleasure trip to Miami, Fla. 

David Packman of the firm of William 
Packman, 717 Sansom St., is recovering 
from a recent illness. 

Alonzo K. Brubaker, jeweler of Co- 
lumbia, Pa., died suddenly at his home 
on March 28 of a heart attack. 

Nathan Brooks, Inc., of 6206 Woodland 
Ave., last month completed installation of 
a new modern store front. 

Robert Conston will celebrate his 25th 
anniversary as manager of the store of 
Isaac Shifren, 734 Sansom St., on Aug. 23. 

David Sickles, manager of the Ohio of- 
fice of Louis Sickles, 1015 Chestnut St., 
will return here early this month to as- 
sume charge of the home office. 

Sol Sickles of the firm of M. Sickles and 
Sons, Inc., 904 Chestnut St., returned last 
month after a six-weeks vacation in 
Mexico. 

Jules J. Sehwartz has been appointed 
chairman of the arrangements committee 
for the annual dinner of the Sansom St. 
Business Men’s Association. 

Joseph Goodman of Joseph Goodman & 
Co., Inc., 737 Sansom St., recently returned 
to work after an eight-week illness in 
Jefferson Hospital. 

Bernie Miller has returned to the 
jewelry trade by taking over the firm of 
his father, William Miller, at 732 San- 
som St. 

Roy S. Humbert, president of Alfred 
Humbert & Son, 117 S. 10th St., returned 
recently from a _two-weeks visit in 
Mexico. 

Brent Crowell, one of the assistant 
managers of the Philadelphia office of 
Oneida, Ltd., 722 Chestnut St., was trans- 
ferred to the Cincinnati office, April 13. 

Milton P. Koshland, of Koshland 
Bros., 1015 Chestnut St., spent the last 
three weeks of April traveling through 
West Virginia and Western Pennsyl- 
vania. 

Thomas Walsh, secretary of the Retail 
Merchants’ Association of Philadelphia, 
addressed the April meeting of the San- 
som St. Business Men’s Association at the 
State House Restaurant, Independence 
Square. 

Funeral services were held April 1 for 
Miss Marian Hart, 22, daughter of 
Darlington C. Hart, jeweler at 309 Broad- 
way, Camden, N. J. Mr. Hart formerly 
was associated with the jewelry firm of 
Wallen’s, Inc., 45 Broadway, Camden. 

David Gottlieb has opened his own dia- 
mond brokerage business at 719 Sansom 
St. after several years in the trade. Other 
Sansom St. merchants who recently opened 
offices in the Pennsylvania Exchange are 
Jules Gorenstein, Samuel Leiberman and 
Jess Steinberg. 

Henry Rosenberg, diamond importer 
and jeweler of 131 S. 8th St., recently 
returned from Miami, Fla., where he 
spent his first vacation in 25 years. Mr. 
Rosenberg was ordered south by his phy- 
sician for a month’s rest. ; 

Bailey, Banks and Biddle Co., Inc., 1218 
Chestnut St., held a week’s display of 
coronation jewels, including authentic 
replicas of the coronation crown, the im- 
perial state crown and the imperial crown 
of India. 

Julius Poland, formerly of M. D. 
Poland & Sons, Wilmington, Del., and 


| now manager of the clothing department 
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of Poland’s Department Store, Penn, 
Grove, N. J., recently opened a jewelry 
department in that establishment, 

Watches and jewelry valued at seyera| 
hundreds of dollars were taken recently 
in a series of store robberies in Wilming- 
ton. Twice thieves broke into the store 
of Livingstone & Co., 811 Market St., and 
the store of the Levitt Jewelry Co., 906 
Market St., was robbed. 

The first annual show and dance of the 
Sansom St. Young Men’s Business Agso- 
ciation was scheduled for May 9 at the 
Benjamin Franklin Hotel. Members of 
the committee were: Norman Berman, 
chairman; Morris Rabinowitz, Michael 
Orloff, Armand Jacoby, C. Rosenblitt and 
Robert Shifren. 

Carlton Abraham of Carlton’s, Inc., 114 
S. 8th St., has resumed importing dia- 
monds after having dropped the melee 
business several years ago. His father, 
Benjamin Abraham, also a member of the 
firm, is expected back this month after 

(Please turn to page 143) 


ELGIN WATCHES 
Complete Stock On Hand 


Penasetson ts 
SCRANTON, 
“FACTORY DISTRIBUTORS” 





a 














Manufacturer Repairing & Replating 
Matching Antiques 


“SILVERS MITHS'" 


KEYSTONE SILVER CO.., INC. 
733 SANSOM ST. PHILADELPHIA, PA. 








SPECIAL ORDER WORK IN 


PLATINUM AND GOLD 


HIEGL & HLAVATSCH 
Mtg. Jewelers 
720 SANSOM ST. PHILADELPHIA, PA. 
Repairing. Satisfactory Servies fer Over 20 Yean 








Philadelphia College of Horology 


SCHOOL FOR WATCHMAKERS, 
JEWELERS AND ENGRAVERS 





road and Somerset Streets 
PHILADELPHIA, PA. 











A Complete line of rebuilt 
American wrist and railroad 
watches. Send for our new 
Spring Catalog. 


REBUILTS 


STYLE @ QUALITY e@ SERVICE 


CENTRAL WATCH MATERIALS 
& SUPPLY CO., INC. 


134 S. 8th St. Phila., Pa. 
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OPEN DISPLAY of silver- 
ware in specially designed 
floor and wall fixtures fea- 
tures the new show rooms 
of R. Wallace & Sons Mfg 
Co., comprising the entire 
eleventh floor of 362 Fifth 
Ave., New York. Note the 
rotating flatware display 
table 








WORLD'S LARGEST 
watch movement (below) 
is claim for the work of 
T. L. Miller, jeweler, Big 
Lake, Tex. The movement 
weighs 35 pounds, the 
hairspring has a diameter 
of six inches. The job 
took Mr. Miller 720 hours 








“SKY PILOT” CLOCK (above) made by H. K. Van Wyck, Pear! River. 

N. Y., enumerates the world’s 24 time zones through a special dia! 

which revolves with the hour hand. The clock has special value for 
short-wave radio tuning. 


cutee 


CONFERRING in their Antwerp office are A. D. Leveridge, diamend 

importer, 607 Fifth Ave., New York (shown right in the photo at the 

left) and his son, Don R. Leveridge. Mr. Leveridge, Sr., recently re- 
turned to New York. 
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SILVER 


PR E RHODE LAND 








OBO Send for Catalog 
Sterling Silverware ¥e) and 
and Novelties i Latest Price List 


G.H. FRENCH 


Ald 
NORTH ATTLEBORO MASSACHUSETTS 











MIRPO SILVER POLISH DE LUXE 


America’s Best. Non-poisonous. Non-inflammable. 
Easily applied; easily removed. 
Order thru your jobber or direct. 
Write for free sample. 
MIRPO PRODUCTS MFG. CO. 
LaPORTE, INDIANA 














aUTTLe 


ARISTOCRATIC 
STERLING 


TUTTLE BN 
SILVER eave mann 
CO.INC. 


Tene MARE 
mime TREE 
Suecuine 107 














att g BART Oy 
SILVER 
POLISH 


SHIVERS AVY? 


A superior polish — backed 
by over o century of expen- 
ence in the monufocture of 
fine silverwore. For use and 
resole—borrels to 3 oz. jors. 


REED & BARTON Taunton, Mass. 

















DUB-L-LOK 
WORKS AUTOMATICALLY 


The Safest Safety Catch 
< 5 on f s 





P 


WELLS MFG.CO. “°° 


“ 
















MASSACHUSETTS 
SCHOOL OF OPTOMETRY 


Four-Year Day Course 
For further information address: 


Administrative Office 
1112 BOYLSTON STREET 


Boston, Massachusetts 








W. R. Cobb Co., of this city have an- 
nounced the removal of their New York 
office to Room 511 at 320 Fifth Ave. 

Harald D. Andrews, of General Plate 
Co., Inc., Attleboro, has returned from 
a recreation trip to Nassau. 

The Novo Findings Co. has been ad- 
mitted to membership in the Metal Find- 
ings Manufacturers Association. 

The Attleboro City Planning Commit- 
tee has been reorganized after several 
years inactivity with Joseph Finberg, of 
the Finberg Mfg. Co., Inc., as chairman. 

James Whalen, for many years asso- 
ciated with the Bliss Bros. Co., of At- 
tleboro, died there on March 24, of heart 
attack. 

Arthur M. Briggs, assistant treasurer 
of The Watson Co. in Attleboro, has re- 
turned from a 3600 mile recreation cruise 
to Havana and Haiti. He was accom- 
panied by Mrs. Briggs. 

John F. Brady, Inc., announces the 
opening of a new department devoted to 
refinishing and_ repairing silverware, 
sterling or plated hollowware and flat- 
ware, at Friendship and Garnet Sts. 

Silverman Bros. have taken out a per- 
mit for the erection of a two-story brick 
addition to the present factory at 226 Pub- 
lic St. The work is estimated to cost 
$7,200. 

Charles A. Russell of Irons & Russell 
Co., Inc., and Alfred B. Lemon of the E. 
L. Logee Co., Inc., have been elected 
members of the Board of Directors of 
the Homeopathic Hospital. 

Vincent Sorrentino, of the Uncas Mfg. 
Co. presided at the Sons of Italy ob- 
servance of the birth of Rome and found- 
ing of the new Italian Empire, here April 
18. 

Oscar Herring, 84, one of the 50-year 
veteran employes of the R. F. Simmons 
Co., Attleboro, who was retired on pen- 
sion a few years ago, was found dead in 
his room on April 15. 

Doyle & Co., Inc., Attleboro, manufac- 
turers of compacts, have outgrown their 
quarters and are moving to larger 
premises in the building formerly oc- 
cupied by Quaker Silver Co. 

T. Dawson Brown, Matthew T. Dunn, 
Walter E. Ensign, Albert I. Russell, 
Joseph Samuels and Archibald Silverman 
have been appointed members of Nar- 
ragansett Council, Boy Scouts of America. 


Manchester Silver Co., Inc., is mak- 
ing extensive alterations and improve- 
ments at its plant, 40 Pavilion Ave., 
which includes the erection of a two-story 
addition, 40 x 52 feet to cost approxi- 
mately $50,000. 

Cadoret Brothers, retail jewelers, suf- 
fered a loss of upwards of $2,000 and 
the E. H. Brodeur Men’s Shoppe a loss 
of $500 bv smoke and water in a fire in 
their building at 503-509 Social St. 
Woonsocket, on the night of April 14. 


James V. Toner, head of the Saart. 


Bros., Attleboro, and a member of the 
New England Manufacturing Jewelers’ 
and Silversmiths’ Association, has ac- 
cepted the office of auditor of the Boston 
Edison Co. 

William M. Miller, a veteran North 
Attleboro jewelry manufacturer, died 
April 11 at the Pondville Hospital, where 
he recently underwent an operation. Dur- 
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PROVIDENCE: 












ing the last few years he was a member 
of the Excell Rosary Co. 

Wages paid to workers in the manv- 
facturing jewelry and silverware induys- 
tries and their allied branches were up 
sharply for the month of March as com- 
pared with those of the corresponding 
month last year. 

John M. Chapman, Jr., has succeeded 
Philip L. Voelker at Bucklin and Wood- 
man Sts., with whom he has been asso- 
ciated for more than 20 years in the 
manufacture of brushes of every descrip- 
tion for jewelers’ and silversmiths’ use, 
The business was established 46 years 
ago by Mr. Voelker, who is now retiring, 

Col. Sidney O. Bigney, 82 years old, 
head of the S. O. Bigney Co., Inc., and 
dean of Attleboro jewelry manufacturers, 
escaped serious injury on the night of 
April 11 when he was knocked down by 
an automobile in front of his home. He 
suffered numerous lacerations and bruises 
but fortunately no bones were broken. 

George Schwartz, formerly with Gold- 
smith, Stern & Co., is associated with the 
sales force of D. E. Makepeace Company 
of Attleboro and with Howard A. Day 
will represent that concern in New York, 
Newark and Vicinity. The firm has 
established a New York office at 15 
Maiden Lane. 

Frank Tappan, president of the Asso- 
ciated Attleboro Manufacturers, Inc., on 
April 1 announced that the employes of 
concerns operated by that organization 
had been given a bonus of five per cent 
based on their earnings for 1936. The 
concerns operated by the company are 
Bates & Bacon, D. F. Briggs Co., Bake- 
lite Corp., and the Union Plate & Wire 
Co., some 300 employes being involved. 

Milton Achin of South Attleboro, a 24- 
year-old employe of the Modern Plating 
Co. of 43 Hospital St., told police that a 
$400 payroll had been stolen from an in- 
ner pocket while he was riding in an 
elevator in a downtown store. He said 
that as he entered the elevator two men 
following him jostled against him. They 
left the car at the second floor and could 
not be located when he reported his loss. 

Directors and officers of the Gorham 
Mfg. Co. were reelected recently at a 
meeting of the stockholders and a subse- 
quent directors’ meeting. Officers re- 
named are: Henry J. Fuller, chairman of 
the board; Edmund C. Mayo, president; 
John B. Abbott and William S. Me- 
Chesney, vice-presidents; Lester F. Morse, 
treasurer; Albert A. Wainwright and 
Ralph S. Connell, assistant treasurers; 
Hiram C. Hoyt, secretary, and Mr. Wain- 
wright, assistant secretary. Mr. Fuller 
reported a net operating profit of $420,- 
105 for the year ending Jan. 31 last, as 
compared with $160,428 for the year 
previous. 


WHEELER BUYS ARMSTRONG CO. 
MERIDEN, ConN.—Gardner E. Wheeler, 


_New Haven, Conn., formerly president of 


the Wheeler Metal Products Co., of East 
Cleveland, Ohio, has purchased the assets 
of the C. G. Armstrong Mfg. Co., at this 
place. Mr. Wheeler will continue the 
line of watch fobs, watch straps, etc., as 
made by the Armstrong Co. and is mak- 
ing plans for adding more lines and in- 
creasing the capacity of the plant. 
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William Rife has opened a jewelry 
store at 122 S. Ludlow St., Dayton, Ohio. 


The third Thoma Jewelry store was 
opened at Bryan, Ohio, on April 10. The 
first store at Piqua, Ohio, is celebrating 
its 99th year. 

To care for increased business, Klein 
Bros. Co., Inc., will move about June 1 
from the ninth floor of 617 Vine St. to 
a remodeled suite on the eighth floor. 


George W. Detmering, veteran in the 
jewelry trade, and Mrs. Detmering, cele- 
brated a golden wedding anniversary on 
April 13. He is associated with Edward 
& Rube Schumer, Inc., manufacturing 
jewelers, at 411 Race St. 


The Cincinnati office of Ostby & Barton 
Co., Inc., has been established at 604 
Keith Theater building, 525 Walnut St. 
This site was selected by William H. 
McGreeve, who is in charge of the dis- 
trict headquarters of the Providence 
manufacturing concern. 


A silversmith of Samuel Kirk & Son, 
Inc., Baltimore, Md., entertained a con- 
stant audience at Loring Andrews Co., 
Inc., 117 E. 4th St., during the week of 
April 11. The craftsman worked in one 
of the display windows of the jewelry 
store, demonstrating the production of 
hollowware. 


Several members of the executive com- 
mittee of the United Horological Associ- 
ation of America, were in Cincinnati for 
the proposed meeting with representatives 
of the Horological Institute of America 
late in April, for the purpose of defining 
rules to be observed by the organizations 
embracing watchmakers. 


Maurice A. Gold of the Marathon Co., 
Inc., Chicago, attended one of the Town 
Crier luncheons while in Cincinnati re- 
cently. He was the guest of William H. 
McGreeve. Harry Pelzer, one of the 
road representatives of A. Sauer & Co., 
is the latest member to join up with the 
Town Criers, increasing the roster to 81. 


A. H. Ficken Co., Inc., watch whole- 
saler, formerly situated on the ninth floor 
of the Citizens Building, 850 Euclid Ave., 
Cleveland, Ohio, has removed to an at- 
tractive suite on the 13th floor of the 
same building. More than 500 persons 
attended a two-day house warming. The 
suite is modern throughout in design and 
fitments. 


Several police patrols rushed to Time 
Hill, home of the Gruen Watch Co., in 
response to a hold-up alarm. The screech- 
ing sirens of the police cars sent auto- 
mobiles scurrying to the curb, but when 
the officers reached the watch establish- 
ment they found an employe had stepped 
on an alarm button accidentally. It was 
April 13. 


Two funerals were held simultaneously 
at the Holy Angels Church, Walnut Hills, 
when Joseph L. Deckelmann, 66, watch- 
maker, died suddenly. Mr. Deckelmann, 
who had been watchmaker in the W. L. 
Wilhelm jewelry store in Portsmouth, 
Ohio, for 25 years, was on his way to 
Cincinnati to attend the funeral of his 
brother, George P. Deckelmann, when he 
himself was stricken with a heart attack 
and died at the General Hospital. 
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CINCINNATI: 





Because a radio act and a publication 
have the title “Town Criers,” it has been 
proposed that the name of the Cincinnati 
traveling jewelers’ organization be altered 
in some way. While a committee named 
by Edward W. Jacocks, president, has yet 
to report, it is believed either that the 
present name will be retained because of 
its long associations or that a prefix will 
be added such as “Jewelry Town Criers” 
or “24 Karat Town Criers.’ Committee- 
men studying the advisability of a change 
in the name are Julius Jacobs, L. R. 
Olsson, Bill McGreeve, Maury Solomon 
and Jimmy Fenstermacher. 





Queen City Traveling Jewelers Note 
Gains of Up to 100 Per Cent 


CINCINNATI— The anticipated revival 
of the jewelry business has been realized, 
based upon the reports of actual orders 
obtained by Cincinnati road representa- 
tives, back from the first trip of the year 
with bona fide increases in orders for 
stock from local wholesale houses rang- 
ing from 25 to 100 per cent over a year 
ago. The least expansion reported to a 
local representative of the JEWELERS’ 
CIRCULAR-KEYSTONE was one quarter more 
than the preceding three-month period, 
while several salesmen accomplished twice 
as much this season over last. 

The head of one firm in the Queen 
City, which is one of the important 
jewelry centers of the country, said the 
concern did more business in three 
months in 1937 than it did in six months 
of ’36. And to add to the growing de- 
mand, the orders they received were for 
a better grade of merchandise. The sur- 
vey conducted locally takes in a wide ex- 
panse of territory as salesmen with Cin- 
cinnati as their base, travel as far West 
as Iowa, Southwest into Texas, South into 
Florida and some through the central 
East while Michigan marks the northern 
boundary. The local road men were en- 
thusiastic about their prospects early in 
the year and some seem to think they will 
reach “boom” proportions on the holiday 
tour. 


JOHN BRENNER 


Youncstown, On10—John Brenner, 83, 
jeweler, here for almost a half century, 
died, April 2, at his home. Mr. Brenner 
retired from active business in 1925. He 


had been in ill health for many years.’ 


From 1877 until 1904 his store was at 
123 W. Federal St., and from 1904 until 
1925 at 117 W. Federal St. 

Mr. Brenner was one of the original 
committee that started the local Masonic 
temple and he was the first president of 
the Masonic Temple Building Co. He 
was a 32nd degree Mason, a member of 
the Al Koran Temple, Shriners, Cleve- 
land. 





DIRECTORY QUESTIONNAIRES 


Manufacturers, Wholesalers, Importers: 
—The 1937-38 edition of “The Jewelers 
Buyers Directory” is now in preparation. 
To assure your listing in this valuable 
publication, fill in and return the ques- 
tionnaire which has been mailed to you. 
If you have not received a questionnaire, 
write for one. Do not delay. 
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10% Iridium Platinum Mountings by 
SCHIRA BROS. 
PLATINUMSMITHS f 
15 W. Sixth St., Cincinnati, Ohio 
PLATINUM WORK A SPECIALTY 








PETER HENRY & SON 
WATCH CASE REPAIRING 
GOLD AND SILVER REFINING 


Prompt Service, Maximum Returns 
610 Glenn Bidg., Sth & Race Sts., Cincinnati, Ohie. 
Cive us a trial. 








Surplus Outlet Co. 


Cash buyers of complete 
Jewelry Stores or your surplus 
stock. References, Jewelers’ 
Board of Trade and American 
National Bank, Chicago. All 


communications confidential. 


PAUL ROSENBERG, Mgr. 
5 So. Wabash Ave., Chicago, Ill. 








ONLY THE FINEST STEEL 
PERFECTLY TEMPERED 


Can be used for making crosscurved main- 
springs. Inferior material either cracks or 
breaks in this process. 


SANDSTEEL 
CROSSCURVED MAINSPRINGS 


Are "Quality Mainsprings"’ 
Made in U. S. A. by 


WATCH-MOTOR MAINSPRING CO., INC. 
145 Hudson St. New York City 








A Short Course in Engraving for 
Jewelers 


By WM. KASSEL 


Price 50¢ 
The Jewelers’ Circular-Keystone 














239 W. 39th St., New York 
ROAST 


KARVIT cium 


Sold by leading jewelers 
from coast to coast. Pol- 
ished chromium. $9 per 
dozen. Retails $1.50. 
Write for circular. 


Pocock Laboratories 
Box 275, Ann Arbor, Mich. 
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GRAU & HUBER 


Manufacturing Jewelers 
Diamond Setting 
Special Order Work 
Watch and Jewelry Repairing 
Engraving and Carving 
Of All Kinds 
Founded 1918 
416 CLARK BUILDING 


PITTSBURGH, PA. 
Telephone: ATiantic 1465 








JEWELRY 
REPAIRING 


DIAMOND SETTING @ DESIGNING 
SPECIAL ORDER WORK 


BAUER & MUTSCHLER 
40 Clark Bldg., Pittsburgh, Pa. ATlantic 2336 








SPECIAL ORDER WORK — REPAIRING 


DIAMOND SETTING 
MANUFACTURERS OF FINE MOUNTINGS 


KEYSTONE 
JEWELRY MFG. CO. 


412 Clark Bidg., Pittsburgh, Pe. ATlantic S782 








FOR 


SPRING AND SUMMER 


STYLISTS IN LADIES' WEAR 
DICTATE THE USE OF 


PEARLS 


WE OFFER— 


DELTAH’S 


BEAUTIFUL CULTURED PEARLS RE- 
TAILING— 


$20.00 to $60.00 








FINE IMITATION PEARLS RETAIL- 
ING— 
$2.50 to $15.00 





ALSO FINE SELECTION 
WHITE STONE JEWELRY 


BRACELETS — BROOCHES 
CLIPS 





APPROVED DISTRIBUTOR 


ELGIN WATCHES 
WE SERVE THE 


TRI-STATE DISTRICT 





SAMUEL 


WEINHAUS 


COMPANY 








720-722 Penn Ave., Pittsburgh, Pa. 








PITTSBURGH: 


Formal opening of Morris Borof’s new 
store, Monessen, Pa., was held April 14. 

David Weis of Grafner Bros., and 
Mrs. Weis, have been sojourning at At- 
lantic City. 

Sam E. Hall of Hall Bros. Co., Inc., has 
returned from an extended vacation at 
Miami Beach, Fla. , 

Crown’s Credit Jewelers, New Kensing- 
ton, Pa., have moved into an attractive 
new building in that thriving community. 

Paul S. Hardy, president of the Hardy 
& Hayes Co., Inc., attended a recent meet- 
ing of the Jewelers’ Research Group at 
Dallas, Tex. 

Joseph L. Menner, Sr., and his son, 
Joseph L. Menner, Jr., both associated 
with the Samuel Weinhaus Co., Inc., have 
returned from a buying trip to New York. 

Edward Manette, 717 Liberty Ave., is 
trebling the size of his store room and 
the entire quarters is being remodeled. A 
Carrara glass store front is being in- 
stalled. 

Sol Cerf, who has occupied quarters 
with H. B. Light & Co., Clark building, 
for several years, is now similarly lo- 
cated with the J. B. Bernstein Co., whole- 
sale jewelers, 502 Clark building. 

Frank Windt, watchmaker for the 
Samuel Weinhaus Co., Inc., who has been 
confined in the Haddon Hospital, Sheri- 
den, is recovering from an operation for 
appendicitis. 

An undetermined amount of jewelry 
was stolen from the F. W: Berkeley 
jewelry store, Homestead, Pa., March 23, 
when robbers hurled a fire extinguisher 
and file through the store window. 

Miss Catherine Salmon, for many years 
employed at Max Unger’s store, Liberty 
Ave., was married recently to Howard 
E. Welt, manager of the McClure Hotel, 
Wheeling, W. Va., where they now reside. 

J. R. Pugh of Pugh Bros., Gulf Build- 
ing, has returned from a business trip 
to New York. The firm is moving their 
store in the House building, lower end 
of Smithfield St., to 409 Smithfield St., 
where an attractive new carrara glass 
front and other extensive improvements 
are being made. 

George Warren Wattles, a former 
Pittsburgh jeweler, who for many years 
was associated with the Hardy & Hayes 
Co., died April 10 at his residence, 582 
South Negley Ave. For many years he 
had served as chief clerk of personal 
property in the Allegheny County tax di- 
vision. 

Charley McKelvey of John M. Roberts 
& Son Co., Inc., who has been confined in 
a local hospital for several months, is 
making favorable progress. J. Loughrey 
Roberts of that firm has returned from 
Kentucky where he attended a recent sale 
of fine horses. Mr. Roberts has one of 
the largest private stables in the Pitts- 
burgh district. 

Recent out-of-town retail jewelers to 
call upon the local wholesale trade in- 
cluded: Harry Tannenbaum, Rogers 
Jewelry Co., Clarksburg, W. Va.; G. B. 
Darling, Darling Jewelry Co., James- 
town, N. Y.; Samuel A. Meyer, Washing- 
ton, Pa.; Mrs. R. M. Brown, Morgan- 
town, W. Va., and H. E. Frampton, 
Latrobe, Pa. 

For the second time in less than a 
month, thieves crashed a window in the 
Terheyden Co., Inc., 530 Smithfield St., 

(Please turn to page 143) 
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GRAFNER BROS. 


GENERAL LINE 
VALUE AND ASSORTMENT 


SPECIALIZING 


DIAMONDS 


818 LIBERTY AVE., PITTSBURGH 








WATCH MATERIALS 
JEWELRY SUPPLIES 
* 


We carry a complete line of 
all genuine American and 
Swiss watch materials. 
VTF—BB—KK and GS 
Watch Crystals 


LANDAW BROS. 


406-7 Clark Building Pittsburgh, Pa. 











C. F. HILLEGAS 


Expert Jewelry Engraving 
Ring Carving and Designing 


415A Clark Bidg., Pittsburgh, Pa. 


























GOLD and SILVER 


Scrap and Wastes 
PUIRCHASIEID 


Highest cash rates, by as- 
say or over the counter. 
Get cash for your scrap 
promptly. This is the only 
complete gold refinery op- 
erated in this section of 
the country. 
* 


GOLD, SILVER, PLATINUM, alloys 
and KARAT GOLDS, etc., furnished. 


VERNON-BENSHOFF CO.” 


Clark Building Pittsburgh, Pa. 
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Pittsburgh 


(From page 142) 
away with 14 pieces of inex- 
eee jowelsy valued at about $100. 
Fardy & Hayes Co., Inc., 529 Wood St., 
and the Grogan Co., Inc., 541 Wood St., 
have suffered window smashes in recent 
weeks, apparently by the same gang. 
Heeren & Co., manufacturing jewelers, 
moved April 26 to the Manufacturers 
building, Duquesne Way, where the firm 
has taken large and modern quarters on 
the sixth floor. The new facilities afford 
better light and atmosphere and consider- 
able equipment is being added to take 
care of the company’s expanding busi- 
ness. Members of the firm are Clyde G. 
Mertimer, Joseph Weckerle and Joseph 
Eister. Heeren & Co. is the third manu- 
facturing jewelry firm to take quarters in 
the Manufacturers building. 


Francis A. Keating, president of the 
Grogan Co., Inc., will sail for Europe 
during the latter part of May on a buy- 
ing expedition for the firm, the first such 
trip since 1930. He will be accompanied 
by Mrs. Keating. They plan to visit the 
art centers of Germany, Austria, Switzer- 
land, France, Italy and England. Mr. 
Keating informed your correspondent that 
the continued uptrend in business has 
greatly depleted their stocks. Despite the 
recent depression, the Grogan Co. never 
deviated from its policy of handling only 
solid gold and sterling silver merchandise. 

Newly elected officers of the Watch- 
maker’s Association of Pittsburgh are: A. 
A. Breedon, president; Edgar C. Reese, 
vice-president; August K. Schran, second 
vice-president; J. P. Sommer, secretary, 
and Guy B. Woolston, treasurer. Mr. 
Sommer reports that the association, 
which is an affiliate of the United Horo- 
logical Association of America, has pur- 
chased a slide projector. Joseph Beimel, 
technical director of the society, gave an 
illustrated lecture on hairsprings, jewels 
and mainsprings, at the April meeting, 
April 7. Slides were procured from the 
national headquarters of the association, 
in Denver, to illustrate the lecture. 


Philadelphia 
(From page 138) 


spending several weeks in the diamond 
markets of Antwerp. 


June Hamilton Rhodes of the Jewelers’ 
Publicity Committee, 22 W. 48th St., New 
York, addressed Philadelphia retail jewel- 
ers April 7 at a dinner meeting at 
Schrafft’s, 1216 Chestnut St. The jewelers 
were the guests of Wilson A. Streeter, 
president of Bailey, Banks & Biddle Co., 
Inc., 1218 Chestnut St. 


Plans of J. E. Caldwell & Co., Inc., 
Juniper and Chestnut Sts., for publiciz- 
ing commemorative jewelry in connection 
with the coronation of King George and 
Queen Elizabeth, May 12, include full- 
page advertisements: in Philadelphia pa- 
pers, tying up with @ special window dis- 
play. 

The Judge Emil Auerbach Memorial 
Trophy for the motorboat race around 
Absecon Island, Atlantic City, which will 
be run on Memorial Day, has been fin- 
ished and placed on exhibition on the 
Steel pier at the resort. This cup, which 
Measures 54 inches in height and con- 
tains 503 ounces of sterling silver, was 
made for Cooper Bros., Inc., 711 Sansom 
St, by the Keystone Silver Co., Inc., spe- 
cial order manufacturers at 733 Sansom 
St, Philadelphia. 
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PITTSBURGH SEEKS YOUR PATRONAGE 





HEEREN & COMPANY 


MANUFACTURING JEWELERS 


ANNOUNCE THEIR REMOVAL ON APRIL 26, 19937, 


TO NEW AND MORE IMPROVED QUARTERS 
SixTH FLOOR 
MANUFACTURERS BUILDING, 530 DUQUESNE Way 


PITTSBURGH, PA. 
WwW 


TELEPHONE COuRT 1076 





No. 5 of a Series of Advertisements showing recent Jewelry Store Moderniza- 
tions in the Tri-State Area of Pennsylvania, Ohio and West Virginia bv 
C. Proessler & Son Co. 





Interior view—Leroi Credit 
Jewelers, Pittsburgh, Pa. 


Investment Hint... 
Let Proessler Modernize Your Store 


Note above the modernization recently completed by C. Proessler & 
Son for Leroi Credit Jewelers, 511 East Ohio Street, N. S., Pittsburgh, 
Pa. Show Cases, Wall Cases and Credit Office all were installed by 
Proessler. A Proessler modernization is a REAL investment, because 
a modern store room is a real aid to successful merchandising. 


INCREASE YOUR PROFITS BY MODERNIZING! 


Our half century of experience in serving the jewelers of the Tri-State 
District is yours for the asking. Estimates cheerfully furnished within 
radius of 300 miles of Pittsburgh. 


Phone CEdar 1716 


C. PROESSLER & SON CO. 
|221-1227 PENNSYLVANIA AVE. PITTSBURGH, PA. 
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AY terling Sil vet 
6 STIEFF 


No. 12 Salt and Pepper Shakers, 
height 434 inches - $16.00 pair 


No. 12A Salt and Pepper Shakers, 
height 5 inches . . $19.00 pair 


These repousse Salt and Pepper 
Shakers make distinctive gifts of 
lasting beauty for weddings and 
Christmas. . . The tops and in- 
teriors of the Salt Shakers are 
gold lined to prevent corrosion. 


THE STIEFF COMPANY 


BALTIMORE. MD. 





For 40 Years 
ENGEL SERVICE 
has been at your 
Service 


Complete stocks of 
ELGIN WATCHES 
for your Graduation business 
* * * 
Immediate deliveries on 


HAMILTON WATCHES 


for zones 4 and 6 


we IEW L Ee 
INC. 


BALTIMORE, MD. 

















BALTIMORE 


Jacob M. Paul, 3310 Eastern Ave., has 
returned after a trip to New York City. 


Emanuel Kohner, member of the firm 
of Max Kohner, 104 W. Fayette St., is a 
patient at Sinai Hospital where he under- 
went an operation. 

Sidney Kosch of Spartanburg, S. C., has 
taken over the jewelry store of Holland 
Shoaf and will operate the new enter- 
prise under the name of Morris Jewelry 
Co. 


Robert Culver of the Elgin National 
Watch Co. and Ted Franklin of the Ham- 
ilton Watch Co. called on the trade here 
recently. Both salesmen reported im- 
proved business conditions. 

S. S. Kaufman of Fredericksburg, Va., 
and Floyd R. Frazee of Keyser, W. Va., 
were here recently on buying trips. Both 
jewelers told their friends that a steady 
upturn has been noted in the trade. 

Alvin J. Baum of Richmond, Va., head 


| of Baum’s, Inc., 311 E. Broad St., has re- 


turned after an extended sea and over- 
land trip. Mr. Baum went to the West 
Coast aboard the California and returned 
overland by rail. 

Sidney Selinger, 818 F St., N. W.,, 
Washington, is now on a trip to England 
where he will visit relatives. He visited 
Baltimore before leaving for Europe. Mr. 
Selinger will be in London during the 
coronation of King George VI. 

The engagement of Leon J. Engel of 
J. Engel & Co., Inc., Baltimore St. at 
Hopkins Place, and Miss Helen Bentley 
of Lowell, N. C., has been announced. 
Mr. Engel returned recently from an ex- 
tended trip to the West Indies and Cen- 
tral America. 

E. D. Sturmer of Easton, Md., and 
John Minster of Elkton, Md., Maryland 
jewelers, are making. an auto tour of 
Florida and other Southern states. They 
left Baltimore on a Merchants’ & Miners’ 
coastwise steamer and disembarked with 
their auto at Jacksonville. 

Henry Finch of Boston, Mass., secre- 
tary of the Employing Intaglio Engravers 
Association, addressed a meeting of Balti- 
more engravers at the Southern Hotel the 
night of April 19, at which engravers’ 
action for code protection was proposed 
in the event of a new N.R.A. 


Charles B. Gendell, a graduate of the 
Bowman Technical School, Lancaster, Pa., 
has bought the jewelry store of Dr. M. E. 
Watkins at Mt. Airy, Md. Mr. Gendell 
was married a few days before he took 
over the jewelry business. Dr. Watkins 
will continue his optical business at an- 
other location. 


Work on expansion of the floor space 
of the wholesale firm of J. Engel & Co. 
has been completed, giving more than 
2000 additional square feet of space. The 
firm now occupies the entire second and 
third floors of the building. New fixtures, 
cases, counters and other appurtenances 
have been installed. 


Barr Bros, Inc., of Norfolk, Va., have 
made general improvements and have 
greatly enlarged their store. The im- 
provements consist of increased floor 
space, giving the firm an L-shaped store 
with an entrance on Granby St. and one 
on Brooke St. Dick Goodman, associated 
with the company, was a recent visitor 
to Baltimore on a business trip. 


Remodeling and improvement of their 
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stores by Baltimore jewelers is steadily 
advancing, indicating that the jewelry 
trade in this city is definitely on the Way 
back. Complete remodeling of the store 
of H. J. Schwarz Co., Inc., 3314 Eastern 
Ave., is now in progress. A rapid busi- 
ness improvement during the past six 
months has caused many progressive 
jewelers to improve their store fronts 
and interiors. 


More than 100 Maryland and nearby 
jewelers, including visitors from Wij- 
mington and Washington, attended the 
April meeting of the Jewelry and Kindred 
Industries Board held at the Lord Bal- 
timore Hotel. H. J. Schwarz, president 
of the organization, presided. Plans were 
discussed for the annual convention of 
the Maryland, Delaware & District of 
Columbia Jewelers’ Association to be held 
May 9-11 in Washington, D. C. 


Five months ago the window of Carl 
Schon, Inc., dealer in rare and antique 
jewelry, 109 W. Saratoga St., was broken 
and jewelry valued at $258 stolen. Sey- 
eral days ago a man entered the Schon 





The 


Maryland, Delaware, 
District of Columbia 


Jewelers Association 
extends 


a cordial invitation to 
all jewelers in the South 
to attend their 


23rd AnnualConvention 
on May 9-10-11 


MAYFLOWER HOTEL 
WasnHincton, D. C. 


Whether a member or 
not, you are welcome— 
so come visit with us, 
meet your friends, and 
enjoy our interesting 
program. 














| 


SPECIALIZING 
ESTABLISHED 


GOOD ENGRAVING 
AT REASONABLE 


AUGUST A. SEIFERT 
ENGRAVERS 
THE MONOGRAM SHOP 
| S. Hanover St. Room 202, Piper Bidg., Baltimore, Md. 
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shop and asked that an oddly designed 
ring be appraised. John W. French and 
Edwin Smith of the Schon sales staff ex- 
amined the ring and recognized it as one 
of the rings stolen the night of Dec. 5, 
1936. Detectives traced the ring to a man 
who had sold the ring to another jeweler. 
The man was arrested, charged with 
breaking the Schon window and was held 
in $1,000 bail for grand jury action. 
After two fires within a month, M. A. 
Jahnke, Inc., reopened recently in its new 
home, 110 N. 5th St., Richmond, Va., with 
the Treasure Box, an attractive gift shop. 





GEORGIA TAXES CHAIN STORES 


ATLANTA, GA.—A chain store tax act 
now places a tax on chain stores rang- 
ing from $2 to $200 per store. The tax 
on the first store in a chain will be $2, 
that on the second will be $10, that on the 
third, $15, and $5 more will be added for 
each store until the fortieth store and all 
stores in excess of this number will be 
taxed $200. 





U. S. JEWELRY CO. | 


| J. B. Sylvan Succeeds W. P. Cart as 


WHOLESALE JEWELERS 
BALTIMORE & LIBERTY STS. 
BALTIMORE, MD. 


DISTRIBUTORS FOR 
NICHOLL ELECTRIC SHAVER 


ELGIN WATCHES 
WESTCLOCKS - INGERSOLL 
INGRAHAM - NEW HAVEN 

PLYMOUTH 
CLOCKS & WATCHES 


IMPORTERS OF 


EASTON WATCHES 




















— TRY US — 
FOR PROMPT EFFICIENT SERVICE 
J'LRY REPAIRING—DIAMOND SETTING 
ENGRAVING 


KAPLAN ENGR. & MFG. CO. 


BALTIMORE & LIBERTY STS. 
BALTIMORE, MD. 








JEWELERS’ SUPPLIES 


Genuine American Watch Material 
Complete line of all Swiss Material 
B.B. Glasses—Flexo U.B.C. 
Tools and Findings 
Westclox Products 
JOHN A. TSCHANTRE 











25 N. Liberty St. Baltimore, Md. 
STERLING SILVER ‘eA 
HOLLOWWARE ©") 





A. G. SCHULTZ CO., Inc. 


aan 423 E. LOMBARD ST. 
paAtece BALTIMORE, MD. 





Inquiries Invited 
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and the SOUTH: 


Second-Hand Watches Must Be 
Tagged Under New Maryland 
Legislation 


Battimore, Mp.—Maryland’s second- 
hand watch bill became law recently 
when Gov. Harry W. Nice affixed his 
signature to a measure, which was passed 
by the General Assembly at its recent 
session, modeled after New York State 
legislation. 

The bill was backed by the Jewelry 
and Kindred Industries Board, which is 
allied with the Baltimore Association of 
Commerce, and J. W. Mehling, secretary 
of the jewelry board, was at Annapolis 
to watch the progress of the bill through 
committee and the Assembly. 

The new law requires that the seller 
of a second-hand watch must mark such 
watches plainly with tags signifying that 
they are second-hand. Second-hand 
watches when advertised must be adver- 
tised as such and a record of each sale 
must be kept. Stiff fines of from $100 to 


$500 and jail sentences of from ten to | 


100 days are provided as punishment on 
conviction of violation. 


Head of South Carolina 
Jewelers’ Association 


CHARLESTON, S. C.—J. B. Sylvan, of 
Columbia, was elected president of the 
South Carolina Retail Jewelers’ Associ- 
ation, April 20, at the final business 
session of the 18th annual convention, at 


| the Francis Marion Hotel, to succeed W. 
| Porter Cart, of Charleston. 


He previ- 
ously had served 12 terms as president 
and represented the association last year 


| at the national convention in New York. 





Other officers elected are J. B. Folsom 
of Sumter, first vice-president; Harry 
Gall of Florence, second vice-president, 
and Rudolph J. Ortmann of Charleston, 
secretary-treasurer. 

New members of the board of direc- 
tors are Henry K. Thayer, Greenwood; 
Gaston Albea, Aiken; J. L. Farmer, 
Spartanburg; J. B. Frontis, Clinton, and 
A. T. Vaughn, Greenville. L. H. Lachi- 
cotte, Columbia, retiring secretary and 
treasurer, was elected delegate to the na- 
tional convention. 

Mr. Cart spoke at the opening ses- 
sion, as did Alvin Magnon, of Tam- 
pa, Fla., regional vice-president of 
A.N.R.J.A., and Paul Monahon, of the 
Watson Co. 

The afternoon was given over to sight- 
seeing in and around Charleston and 
many of the delegates visited historic 
Fort Sumter and Lowcountry plantations 
and gardens. 

The annual banquet was held in the 
hotel ballroom the night of April 20, 
with Mr. Magnon as the principal 
speaker. 

The following committees served dur- 
ing the convention and made reports at 
the business session: Audit, Mr. Sylvan, 
Mr. Thayer and G. B. Mosley, of 
Sumter; resolutions, Mr. Frontis, Mr. 
Folsom and Mr. Ortmann, and nominat- 
ing, Mr. Gall, W. S. Allan, of Charles- 
ton, and R. E. Cochran, of Anderson. 
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Battimore A 
Rose 


A STERLING 
REPOUSSE ROSE 
PATTERN WITH 
A DISTINCTIVE 
TRUE ROSE 
DESIGN 




















































| THROUGH. 
OUT 

: The 

- SCHOFIELD 
COMPANY 


Silversmiths 


Established 
1871 
331 Charles St. 


BALTIMORE 
MARYLAND 





SPECIAL ORDER WORK 
REPAIRING 
GOLD AND RHODIUM 
PLATING 


We specialize in College Jewelry 
—Rings, Pins, Belts and Buckles 


Jenkins 


20 W. REDWOOD STREET 
BALTIMORE, MD. 


Konner 
Uvgolasale 
104-106 WEST 


FAYETTE STREET 
BALTIMORE, MD. 


“AN INSTITUTION 
of DEPENDABILITY”’ 


ESTABLISHED 1885 


ALBERT S. SMYTH CO. 


WHOLESALE 
DIAMONDS - WATCHES 
@ JEWELRY @ 


5 HOPKINS PLACE, BALTIMORE, MD. 













































SIMON BROS. 


Watch Repairers for the better 
trade since 1910. 

References from best concerns in 
the trade. 


5 S. WABASH AVE. CHICAGO 








Wuen You THINK Or 


FINDINGS 
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‘guaran tf) Now available to Jewelers 
The original art etch membership 
plaques etched in pure bronze— 
| i richly oxidized, artistically colored. 
A good seller at $1.50 each 
Wholesale, $10.80 per dozen 
Write for folder to Art Etch Dept., 


ee 











West Coast Engravers, 729 S.W.Oak St., Porfland, Ore. 


Gucomparable 


OUR WORK COSTS NO M 
ORDINARY WORK 
BECKER-HECKMAN CO. 
28 E. Madison St. CHICAGO, ILL. 





USE —_shitu 
eI 


NEWALL 
“Quality” Findings 


Your Wholesaler has them. 








CENTRAL WATCH CO. 


WATCH REPAIRING FOR THE TRADE 
Best Workmanship at Lowest Prices 


Prompt Service 
5 South Wabash Ave. CHICAGO, ILL. 
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ie? CHROMIUM 


eae. | SILVERWARE 


Reliecd’ | Repaired - 


SWARTZ & CO. 


10 S. Wabash Ave. Chicago, Ill. 





Relined 














VALANCES 


An inexpensive 
way to improve 
SP 


WINDOWS 
Send Glass Sizes for 
Samples and Designs. 
Camden Artcraft Co. 

160 N. Wells St. 

CHICAGO 





CHICAGO: 


Max Lachman, of I. Lachman & Sons 
Co., Seattle, Wash., spent a few days here 
with friends recently enroute to Detroit. 

John Drake, H. A. Wilson Co., Inc., 
spent several days in Chicago recently 
calling on the trade and visiting their 
Chicago office. 

C. L. Stange, of the well known Stange 
Mfg. Co., St. Louis, Mo., transacted busi- 
ness here and called on friends last 
month. 

Abraham J. Quint, who operated the 
business of A. Quint & Co. for many 
years, died suddenly at his home here on 
April 3, at the age of 49. 

Herman S. Rubin, of the Arsea Sales 
Co., is again in his office in the Heyworth 
building after spending about four 
months with his family in Florida. 

Al Moss and wife and Gus Weinfeld 
and wife spent a short vacation at Mar- 
tinsville, Ind., last month to enjoy the 
baths and play golf. 

Milton Rosenberg, B. F. Hirsch, Inc., 
New York, was a visitor here last month 
visiting the trade and their Chicago rep- 
resentatives, Lewy & Goodman Co. 

Ignatius Shoen, father of Lou S. Shoen, 
representative in this territory for Bulova 
Watch Co., died at his home in the St. 
Clair Hotel here, April 19, at the age of 
88 years. 

Fern-Miller, Inc. is the name of a new 
credit jewelry store just opened at 240 
South Bordic St., in Kalamazoo, Mich. 
The proprietors are Morris Miller and 
Melvin Fernandez. 

Charles Whiting, president of Whiting 

& Davis Co., spent a few days in Chicago 
recently calling on friends in the trade 
and looking after the business of the 
Chicago office. 
' A. N. Slavick, Los Angeles, former 
president of the National Credit Jewelers 
Association, visited friends here last 
month enroute home after a _ cruise 
through the Panama Canal and to New 
York. 

S. S. Goldin, 5 S. Wabash Ave., has 
been engaged to represent the Chase 
Watch Corp., manufacturers and im- 
porters of watch movements, 68 Nassau 
St., New York, in the Chicago area. 

The offices and salesrooms of M. A. 
Mead & Co., Inc., 35 E. Wacker Drive, 
have been completely rearranged and 
furnished, making them one of the most 
attractive and efficient business places in 
the wholesale watch industry. 

Charles Burley, manager of the dia- 
mond department of Benj. Allen & Co., 
Inc., has returned to his office after 
several weeks of health seeking and vaca- 
tioning in Florida and reports complete 
recovery. 

The Gorham Mfg. Co. and _ sub- 
sidiary, the Alvin Corp., have moved 
from the Silversmith building at 10 S. 
Wabash Ave. to their new quarters in 
the silver colony on the 12th floor of the 
Merchandise Mart. ? 

H. A. Teeple, representing Hadley Co. 
with headquarters in Los Angeles, spent 
a few days with friends here last month 
and after a visit to New York and the 
factory at Providence expected to make a 
business trip through the South enroute 
home. 

George Boergerhoff, well known in the 
trade here for many years and recently 
located at Cleveland, Ohio, representing 
Ingersoll-Waterbury Co., now represents 
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the Arrow Mfg. Co., Inc., Hoboken, N, J. 
and has established headquarters jp 
Suite 1314 Heyworth Building. 

H. E. Reisch, Chicago manager for R, 
Wallaee & Sons Mfg. Co., and Mrs 
Reisch, are spending six weeks in southern 
California visiting their son, H. E,, Jr, 
who represents the company on the Coast, 
and a brother of Mr. Reisch who alge 
lives in Los Angeles. . 

A number of wholesalers last month 
attended a conference of zone distriby- 
tors conducted at the Palmer House by 
the Hamilton Watch Co. Policies and 
plans were discussed by executives of the 
company. Frank Beckwith, president of 
the company, spent several days here last 
month visiting with friends in the trade 
and attending the conference. 

Thursday night, April 1, was a 
night for the members of the Golden 
Roosters of Chicago. They met in the 
rooms of the Jewelers Club for dinner 
and a_ business session. Chanticleer 
Leonard B. Levy presided. It was de- 
cided that the annual summer golf and 
sports outing would be held at Twin 
Orchards Country Club on Wednesday, 
June 23, and elected the following can- 
didates for the “Wrecking Crew” to work 
on that day: Walter A. P. Miller of E. I. 
Du Pont de Nemours & Co.; Chester B. 
Schwartz of Louis Schwartz & Son; Rich- 
ard W. Showerman of B. A. Ballou & Co, 
Inc.; Hamilton Allen of Oneida, Ltd.; 
Edward J. Losos and Leon E. Rondenet 
of A. C. Becken Co., Inc. 

An instructive feature was furnished by 
Howard Schaeffer and his committee for 
members and guests who attended the 
regular monthly luncheon of the Chicago 
Jewelers Association at the Palmer House, 
April 15. The qualities, properties, ef- 
fects, and potential uses of liquid air 
were demonstrated. Vice-president John 
G. Leiner presided and read a message 
of greeting from President E. E. Mar- 
shall, who is in Florida. Reports of of- 
ficers and committees were made includ- 
ing that of Henry Paulson, chairman of 
the special horological convention com- 
mittee, who thanked the members fer 
their contribution to a fund for entertain- 
ing the United Horological Association 
here April 26, 27, 28. Membership of 
J. R. Wood & Sons was reinstated. 


Exhibition Spaces at NAC} Conven- 
tion Are Selling Rapidly 


Cuicaco— Nearly 100 manufacturers 
and importers will display their fall lines 
at the 1937 convention of the National 
Association of Credit Jewelers, to be held 
at Hotel Sherman, Sept. 19 to 22. Ad- 
vance registrations indicate that last 
year’s attendance record will be increased 
by more than 50 per cent, according to 
J. Frank Newman, executive secretary. 

The Sunday opening will enable the 
smaller retail jeweler who cannot leave 
his business during business days, to 
spend Sunday in Chicago at the conven- 
tion. “Elaborate plans are under way 
for decorations at the exhibition and for 
the general conduct of the convention,” 
said Mr. Newman. “At least two speak- 
ers of national and international promin- 
ence will speak, and every effort is being 
made to make this the most outstanding 
convention in the association’s history.” 
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United Horological Association Has 
Successful Three-Day Convention 
at Congress Hotel, Chicago 


Cuicaco—Popular and technical ad- 
dresses by nationally known leaders in 
the horological profession, a visit to the 
Elgio ational Watch Co.’s factory at 
Elgin, a gala dinner, entertainment and 
dance, and a large exhibition of new 
merchandise were memorable parts of 
the fourth annual conventien of the 
United Horological Association of Amer- 
ica, April 26 through 28 at the Congress 
Hotel. ; 

Reporting as executive secretary, at the 
opening session, Orville R. Hagans of 
Denver, Colo., said that every program 
passed by previous conventions is now 
available to the membership, including 
immediate delivery of the national plaque 
in four sizes, immediate delivery of ser- 
yice jacket insignia, copyrighted national 
advertising, specialty advertising such as 
counter folders and business cards, a na- 
tional employment bureau, an enlarged 
lantern slide library, and a library of 
technical drawings. 

“National Watch Inspection Week will 
be sponsored by the UHA of A annually,” 
he said. “This event for the past two 
years was found extremely profitable to 
our organizations and unorganized groups 
which participated.” 

He urged members to sell old gold 
through the organization’s cooperative 
plan. 

Frank Foegler of Cincinnati, Ohio, de- 
livered his president’s message Monday 
night, April 26, when other speakers were: 
Vice-president Thomas J. Fagan of Bos- 
ton, Mass., State Representative Thomas 
J. Lenane, who talked on “State Licensing 
for Watchmakers”; Milton Blair, vice- 
president of the J. Walter Thompson 
Agency, who spoke on advertising; Wil- 
liam D. McNeil, president of the Ameri- 
can National Retail Jewelers’ Association, 
whose theme was “Organization as It 
Applies to Our General Industry,” and 
George Engelhard, publisher of the 
National Jeweler. A smoker followed. 

Technical discussions filled the Tuesday 
morning session, with the speakers’ list 
including William H. Samelius, chairman 
of the UHA of A’s technical board and 
head of the Elgin Watchmakers’ College; 
Charles A. Braun, Edwin C. Schatt- 
schneider, and Edwin C. Freistadter, su- 
perintendent of the Waltham Watch Co. 
At 11 o'clock the meeting recessed for the 
visit to the home of Elgin watches. 

Vice-president Fagan presided at the 
Tuesday night session, which included an 
hour given over to the inspection of a 
large number of exhibits. 

“Time Inspection’ was the subject of 
talks Wednesday morning by R. V. 
Owens, general superintendent of time 
inspection for the Union Pacific Railroad, 
and F. A. Tinkler. Boston, Mass., was 
boomed as the 1938 convention city. 

Howard D. Schaeffer, vice-president of 

the Elgin National Watch Co.; Henry 
Paulson of Henry Paulson & Co., and 
W. G. Swartchild, of Swartchild & Co., 
Inc., Chicago, IIl., were among those who 
addressed a gay crowd of banqueters that 
night. Entertainers roamed, cabaret style, 
about the dining hall during the dinner, 
and an orchestra played during the 
serving of the meal and after for dancing 
after the speaking program. 

Mr. Hagans addressed the Cincinnati 
Guild April 22, and the next day the 
executive boards of the HIA and the 
UHA of A met at Hotel Sinton, Cincin- 
nati. Mr. Hagans announced that he 
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will conduct a good-will tour through 
Wyoming, Utah, Nevada, California and 
Washington prior to attending the Union 
Pacific Time Inspectors’ convention at 
Portland, Ore., June 6-8. The national 
organization plans to have its officers con- 
tact more watchmakers during the com- 


ing year. 





Practical Diamond-Grading Methods 
Will Feature Gem Conclave 
in Chicago May 10-11 


Cuicaco—All roads will lead to Chi- 
cago’s Palmer House, Sunday and Mon- 
day, May 9 and 10, when jewelers of 11 
middle western states will attend a his- 
tory-making series of gem study sessions 
arranged by the Gemological Institute of 
America and the American Gem Society. 
At least six Certified Gemologists will 
bring complete sets of laboratory equip- 
ment and most of the equipment of the 
laboratory of the Gemological Institute at 
Los Angeles will be shipped to Chicago 
for the conclave, for demonstrations of 
diamond grading, gem-testing and dis- 
cussion. 

A fortnight ago registrations totaled 
108, although original plans had been 
made for but 70 student members. Robert 
M. Shipley, president of the Institute and 
Robert Shipley, Jr., laboratory director, 
will direct the study program, assisted by 
Dr. A. J. Walcott, leader of the Chicago 
and Milwaukee Study Groups, and by 
several Certified Gemologists. 

The Sunday session will open at 10 
o’clock in the morning with registration, 
followed by a general lecture by Presi- 
dent Shipley, an open forum and a “get 
acquainted” luncheon at which members 
of the Metropolitan Chicago Chapter, of 
which Paul Juergens is president, will be 
hosts. Two hours during Sunday after- 
noon will be given over to the scientific 
guaging and grading of diamonds, and 
the balance of that session will concern 
practical methods of identifying genuine 
and synthetic stones and pearls. 

“How Gemology Is Being Used To 
Increase the Retailers’ Business” will be 
the subject of an after-dinner forum Sun- 
day night, followed by a business meet- 
ing for research and graduate members, 
Registered Jewelers and Certified Gem- 
ologists, and a demonstration of newly 
released sales promotional material. 

Much additional practical study will be 
compressed into the two sessions on Mon- 
day. A four-hour morning session start- 
ing at 8 o’clock will consist of super- 
vised individual practice in diamond grad- 
ing and members’ discussion of diamond 
grading and its standardization. . 

Four and a half hours on Monday after- 
noon will be devoted to gem-testing in- 
struments. 


PLATINUM PRICES 


Quotations for platinum metals on 
April 22: 


GN occ caceakhbunedsceetidacaneeueel $58 
Containing 5% iridium .............6. 62 
Containing 10% iridium.............. 66 
NL vanstededtéedcbabucseawacudens 135 
DOD ova cdntcwectascecinenccened 25 





Manufacturers, Wholesalers, Importers: 
—The 1937-38 edition of “The Jewelers 
Buyers Directory” is now in preparation. 
To assure your listing in this valuable 
publication, fill in and return the ques- 
tionnaire which has been mailed to you. 
If you have not received a questionnaire, 
write for one. Do not delay. 
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Where to Buy 
IMPORTED 
China and Glass 


" 





ROYAL CAULDON and COALPORT 


China and Earthenware 
ROYAL CROWN DERBY CHINA 
Service plates and short lines 


WOOD & SONS EARTHENWARE 
GIBSON & SONS TEAPOTS 


EDWARD BOOTE iikw 





SHORT LINES—SERVICE PLATES 
Dinnerware from the 


Heinrich & Co. and 


Winterling Factories 


FROM NEW YORK STOCK 


Heinrich and Winterling, Inc. 
49 W. 23rd St. 


W. 23rd ST. 
NEW YORK, N. Y. 


New York, N. Y. 





THEODORE HAVILAND 


FINE FRENCH CHINA 
BOOTHS, LTD. 

JOHN MADDOCK & SONS 
English Earthenware 
“GENUINE QUIMPERWARE” 
All in New York Stock 
THEODORE HAVILAND & CO., ine. 
26 W. 23rd St. New York 











JUSTIN THARAUD, Inc. 
129 Fifth Ave., New York, N. Y. 


MYOTT SON & CO., England 
ROYAL BAYREUTH CHINA, Bavaria 
CHATEAU CHINA, Czechoslovakia 
FRANCISCAN WARE, Gladding McBean & Co. 





Wedgwood Ware 


Bone China Dinnerware, Queensware 
Jasper and Black Basalt 
Trade-Mark WEDGWOOD 


Josiah Wedgwood & Sons, Inc. 








162 Fifth Avenue, New York City 





ROYAL DOULTON 
English Bone China and Earthenware 
THOS. WEBB & SONS 
Hand made English Crystal 
IKISH BELLEEK 
The original production 


WM. S. PITCAIRN CORPORATION 
104 Fifth Ave. New York, N. Y 


Ronen Roos 


Famous the World Over 
Available from New York Stocks 


ROSENTHAL CHINA CORP., 149 5th Ave., New York 





FINE CHINA 








CHINA AND GLASSWARE 
ESPECIALLY FOR JEWELERS 


in stock for immediate delivery. Great 
variety of patterns and designs. 
tre your urgent orders. 


PAUL A. STRAUB & CO., Inc. 
Importers, 105-107 Fifth Ave., New York 








In the Field of Advertising 
and Trade Promotion 

















The Gorham Co., Inc., Providence, 
R. L., has issued a new portfolio of news- 
paper mats to key jewelers as a means 
of inducing jewelers to use more news- 
paper space. The portfolio is so con- 
structed as to provide a handy index file, 
and 29 newspaper advertisements are re- 
produced for which the company supplies 
free newspaper mats. 

® * * 

National 4-color pages in The Saturday 
Evening Post, Life, National Geographic, 
Liberty and color newspapers and 59 


| radio stations broadcasting daily are forc- 





ing the 1937 National Pen Inspection 
Week, May 24-29, sponsored by Sheaffer, 
to new heights. Sheaffer has display 
material, instructions and free mat ser- 
vice for dealers. 

* * 

A framed painting delineating Antonio 
Stradivari and friends admiring the 
purity of form of his masterpieces is be- 
ing sent to dealers by R. Wallace & Sons 
Mfg. Co., Wallingford, Conn., for win- 
dows displaying the new Stradivari pat- 
tern in sterling. The original of the 
painting is by Oren R. Waggener. The 
display piece is accompanied by an ex- 
planatory card by Mrs. Augusta Owen 
Patterson, associate editor of Town and 
Country. 

© * * 

Gruen Watch Co. will award a Techni- 
quad watch to the driver of the inboard 
runabout first to reach New York in the 
Albany-to-New York speedboat mara- 
thon on May 16. 

* * * 


To give Ronson dealers a big sales 


- boost during June, Ronson ads aimed at 


June gift events are now appearing in 
Saturday Evening Post, Collier’s, Liberty, 
Time, Esquire, Vogue and New Yorker. 
Dealer aids include display cutouts, fold- 
ers and a newspaper mat service. 

* * «# 

“Wedding Fashions,” a style short 
filmed by Movietone News was released 
to 7000 theaters throughout the world 
last month. The film, featuring the trend 
in wedding and engagement rings, dis- 
played the rings of J. R. Wood & Sons, 
Inc., Brooklyn, jewelry manufacturers. 
W. B. Morrison, sales manager, has re- 
ceived hundreds of favorable reports 
from dealers who saw the film. 

* * * 

“A model for every room in the house” 
is the theme of an eye-appealing display 
card, lithographed in four colors, being 
sent free to dealers by the Warren Tele- 
chron Co., of Ashland, Mass., makers of 
self-starting electric clocks. 

* * * 

Elgin National Watch Co., Elgin, III, 
is offering free to. dealers 15 newspaper 
advertisements tying in ten top names in 
radio entertainment with new Elgin 
models. The company recommends that 
as often as possible each ad be run on-the 
day the featured radio star is on the air. 
The series was prepared especially for 
credit jewelers. 

a * 

A bridal display, given by Oneida, Ltd., 
Oneida, N. Y., free with every 53-piece 
set of Community Plate in the new bridal 
chest, consists of a background of white 
satin to frame the chest and an electric 
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sign flashing every three seconds the 
message, “For the Bride, Community 


Plate.” 
* * * 


The May Esquire carries an advertise. 
ment by Pierce Watch Co., 22 W. 4gu, 
St.. New York, offering ten watches 4, 
prizes to readers submitting the best ligt 
of new uses for the Pierce chronograph 
four-in-one-watch, before May 31, 1937 

* * * 


Rogers, Lunt & Bowlen Co., Inc, 
Greenfield, Mass., has announced the ap- 
pointment of J. M. Mathes, Inc., New 
York, as advertising agency. National 
magazines will form the basis of the 
company’s campaign. 

* * * 

National advertising during April, May 
and June for Holmes & Edwards Jp. 
laid consists of American, Cosmopolitan, 
Good Housekeeping, McCall’s, Tryp 
Story, Woman’s Home Companion, For- 
tune, Vogue and House Beautiful, with q 
total circulation of more than 52,000,000, 
All active patterns are shown in every 
advertisement, which feature the Lovely 
Lady pattern. 

* * * 

Upon the occasion of its 25th anni- 
versary on April 1, the Hadley Co, of 
Providence, R. I., prepared an attractive 
announcement, printed in four colors. 
“This important milestone prompts us to 
pause and exchange a word of friendly 
greeting with those whose good will and 
confidence we have enjoyed,” the mailing 
folder said in part. 

* * * 

Longines-Wittnauer’s spring and sum- 
mer advertising program, its strongest in 
71 years, includes daily spot broadcasts 
on 45 radio stations, full pages in 15 na- 
tional magazines with a circulation of 
7,000,000, feature advertisements in Sun- 
day rotogravure sections of 28 newspa- 
pers with a circulation of 8,000,000, and 
rotating displays, window signs, booklets, 
folders and newspaper mats as dealer 
aids. 

& - @ 

Handy & Harman, 82 Fulton St., New 
York, has issued a new bulletin describ- 
ing the refining facilities at its plant at 
Bridgeport, Conn. The bulletin is well il- 
lustrated and with text and photograph 
describes all the steps in recovering 
precious metals from sweeps. The com- 
pany also has completed a new bulletin 
describing its Easy-Flo brazing alloy, for 
both ferrous and non-ferrous metals. 


Where to Buy 
DOMESTIC 
China and Glass 


HAWKES CRYSTAL 
GLASSWARE 


for discriminating 


people—WRITE 


T. G. HAWKES & CO. 
CORNING, N. Y. 
N. Y. Office: 542 5th Ave. 


j LENOX CHINA 
So SERVICE PLATES 

LENOX 
LENOX, INC. 









OLD WATERFORD 





DINNERWARE 
NOVELTIES 
Made in America 
Trenton, N. Jd. 
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HOW OTHERS PROFIT 


N unusually successful gem promo- 
A tion was staged by J. B. Hudson Co., 
Minneapolis, which displayed authentic 
replicas of the Crown Jewels to be used 
in the coronation of King George VI. 
The replicas were furnished by the Re- 
tail Jewelers’ Research Group. This 
display was on a dais in the back part of 
the store, and thus brought persons in- 
terested inside. According to James D. 


Dougherty, manager, between 1500 and. 


2000 persons visited the store daily dur- 
ing the week of the promotion, and there 
was an immediately noticeable increase 
in the sale of gems. A booklet, “Fascinat- 
ing Facts About Gem Stones,”’ was made 
available to persons interested. 


H. O. P. 


Extra business can be picked up in 
May and June by a good display of per- 
fumes in the windows, on the show case 
and special newspaper advertising, finds 
William C. Lorenz of Santa Ana, Calif. 
Continuous display gets the best results, 
for an item of this nature must be kept 
before the public at all times to obtain a 
steady flow of business. Men are first 
rate perfume prospects, Mr. Lorenz finds, 
because most of them are quite helpless 
when they set out to buy something in a 
jewelry store, especially if they only wish 
to spend a comparatively small amount of 
money. Suggesting perfume is usually 
well received and results in a sale which 
might otherwise be lost to the store. 


H. O. P. 


As a part of the June promotion plans, 
the C. C. Lewis Jewelry Co., Long Beach, 
Calif. sent out a very well written letter 
to some 7500 preferred customers. In the 
letter, it is worthwhile to note the em- 
phasis placed on the “newness,” “smart- 
ness” and “beauty” of the stock. Cus- 
tomers’ acceptance is more easily gained 
through being able to back up these three 
descriptive words than from any other 
appeal. 


The letter: 


“Please pardon our enthusiasm in 
writing you about our display of 
graduation, wedding, and anniver- 
sary gifts. We are sure that when 
you see the brilliant diamond ring 
creations, smart wrist watches, many 
beautiful new silver patterns, and 
exceptional array of gifts for this 
season you, too, will be enthusiastic. 

“We do want you to come in and 
see them, and invite you to use your 
charge account for all of your gift 
needs. As a preferred customer you 
are welcome to make any purchase 
without an initial payment, arrang- 
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ing the balance to suit your own 
convenience. 

“We'll be looking forward with 
pleasure to an opportunity of serv- 
ing you again.” 


H. O. P. 


“Since June is a big bridal month, it is 
also a big wedding anniversary month, 
consequently, we suggest in our advertis- 
ing gifts for anniversaries as well as 
brides,” said J. Wurtz, of Wurtz & 
Fuchs, Hackensack, N. J. “We follow 
newspaper reports of engagements and 
coming weddings, and circularize the 
prospective newlyweds on fill-in items of 
silver, glass and china. We also circu- 
larize parents, relatives and friends of 
the prospective bride if their names and 
addresses are given, and if the address is 
not given we look it up in the directory. 
In our store displays for the month we 
feature on separate tables gifts for the 
crystal, china, silver and gold weddings.” 


4. O P. 


The May Co., Los Angeles, on the first 
of June sent to all of their charge ac- 
count patrons a little letter, upon the back 
of which was stamped “The Third Sun- 
day in June is Father’s Day.” The letter 
read: 


Dear Mrs. VanAllen: 


Are you going to celebrate Father’s 
Day? Aside from a public observ- 
ance, are you going to give father 
some special testimonial of your af- 
fection on this day? 

Of course you are—and we invite 
you to look over the enclosed list 
very carefully. You will surely find 
therein several items with which to 
surprise him on Father’s Day. Check 
over the articles that interest you and 
bring in the list next time you are 
down town. 


Enclosed in the note was a double page 
leaflet, containing a long list of items ap- 
propriate for a masculine gift, at a wide 
range of prices. In front of each item 
was a little square in which a check 
mark could be placed to denote items of 
special interest to the gift seeker. 


H.O. P. 


The Kortz Jewelry Co., 912-16th St., 
Denver, Colo., assures maximum atten- 
tion for a small single column by two- 
inch advertisement by regularly spot- 
lighting a special. Starting at the upper 
right corner of the advertisement, the 
light rays spread out to spot the fea- 
tured item in a circle occupying the upper 
left quarter of space. “Spotlight Special” 
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HARRY R. TERHUNE 
Field Editor 


draws further attention. Reverse plate 
treatment gives the advertisement page 


prominence. 
H. O. P. 


A surprise feature of the 50th anni- 
versary celebration of Maier & Berkele 
Co., Atlanta, Ga., was the installation 
of two “invisible glass” display windows, 
at a cost of approximately $1,000 apiece. 
The windows, which are the first to be 
installed in Atlanta, are still attracting a 
considerable amount of attention, and at 
least one advertisement of the company 
has consisted of an explanation of hov 
the windows are made and installed. 


H. O. P. 


Proud of their state, hundreds of na- 
tive Georgians thronged to the jewelry 
store of Claude S. Bennett, Inc., 207 
Peachtree, Atlanta, Ga., recently when 
that firm displayed the silver service of 
the United States Battleship Georgia. In 
dominant five-column newspaper adver- 
tisements, the Bennett store invited his- 
torical and school groups to visit the store 
and see the service which was presented 
to the battleship by the people of Georgia. 


H. O. P. 


J. Jessop & Sons, San Diego, Calif., ad- 
vertised: “For Mothers’ Day—let us help 
you select a well deserved gift. Jade is 
the official Mothers’ Day gem, and a 
lovely choice it is.” This firm also sug- 
gested pearls, perfume and sterling sil- 
ver. “It is a mistake to feature popular 
priced items on Mothers’ Day,” said 
Joseph Jessop. “Nothing should be too 
good for Mother on her day. We show 
jade, both green and white—bracelets, 
rings, brooches, pendants, hair ornaments, 
inlaid boxes and quaint little ornaments, 
and the novelty of the showing has 
aroused a wide interest in this beautiful 
gem.” 
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HOROLOGICAL 
DEPARTMENT 


Use in Watchmaking 
Repairing 


By JOHN J. BOWMAN 


Chairman of the Educational Committee of the Horological Institute of America 





(Continued from the March issue) 


OOLS and their uses, for shaping steel parts in re- 

pairing watches and clocks, will be the subject of the 
remaining articles in this series. 

Whatever may be said about using tools on steel, applies 
as well to using them on other materials; with the differ- 
ence however that steel is harder to cut than softer ma- 
terials; and that a few of the operations, like grinding 
and polishing, will apply only to hardened and tempered 
steel. 

The principal operations to be dealt with are: filing, 
under which head is included sawing, and lapping flat 
surfaces; then, under lathe-work will be considered: turn- 
ing, drilling, screw-cutting, grinding and polishing, and 
milling. 

What is proposed is to present a systematic outline of 
correct working principles, to serve the younger men of 
the craft as a guide for practice, and for some workmen 
to help correct faulty methods; in either case laying a 
foundation for greater success in making timepieces keep 
accurate time. For make no mistake about this: the man 
who cannot use tools skillfully, to make and alter certain 
parts of timepieces, is never successful in watch and clock 
repairing; he may be able to “make them tick” but not to 
make them keep accurate time; and it is upon the latter 
ability only, and no less, that commercial success can be 


built. 


THE RELATION BETWEEN HIGH SKILL AND 
EARNING-POWER 


‘The connection between highly developed personal skill 
and money-making success, follows a law that is the same 
in the horological field as in others. Take a musician for 
example. Anyone can draw a violin bow across the strings 


and make some sort of sounds, for which performers have 
been known to receive barrages of uneatable eggs, on up 
to a poor living, or even a little money to persuade them 
to stop playing. But a Kreisler or a Szigeti can use the 
same instruments in such a way that audiences will pay 
perhaps a thousand dollars an hour to hear them. 

If you ask, “Well, what has a thousand dollars an hour 
got to do with a watchmaker’s earnings?” the answer is 
that that exemplifies a principle; that some watchmakers 
earn two or three times as much as others; and they are 
the ones who have the skill to make a high art of their 
work, which brings them reputation and the best of the 
work; they need not do the class of work that hunts the 
cheapest price. 

The difference is that the art of a “ham” musician may 
be based upon the well-advertised “ten easy lessons,” 
whatever his talent; whereas the great master’s art is the 
outcome of a life devoted to infinite labor in learning and 
practising, without which his talents would have borne no 
good fruit. 

And so with the horologist ; the price that must be paid, 
and paid in advance for skill and success, is patient study. 

Technical articles like these in trade journals, may be 
helpful to many readers; but most of all to workmen try- 
ing to improve their ability every day as they work; and 
this is surely well worth while. Not only does increased 
skill increase one’s earnings, but there is another gain: 
the man who feels that he is on his way to betterment is 
happier in his work. So these articles are offered, to guide 
ambitious men on the way to profitable self-improvement. 


FILING 
The file, used with skill, comes nearest of all to being 
the tool for all purposes. More complicated tools are of 
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more limited use in exact proportion to their complexity. 
With the file may be produced the widest variety of 
forms, each of which would require, in mass-production, 
a separate costly more-or-less automatic machine. Gen- 
erally speaking, the more intricate the machine, the less 
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plished by following certain rules that will be seen, as 
you read, to be just plain common-sense. 

Select a file of the shape most suitable for the form 
of the work in hand, of a coarse cut for quickly roughing 
out, to be followed by a similarly shaped file of fine cut 
for finishing. 

The work should be held in any kind of bench-vise that 
will hold it firmly, without vibration under the strokes 
of the file. If the vise jaws have “checkering” on their 
faces—teeth to prevent slippage of work—these should 
be covered with sheet brass or copper, at least during the 
finish-filing, so that the work will not be marred. 

With a vise fixed at the height of an average work- 
bench, it is better to stand up while roughing out work 
with coarse files; and for any heavy work ; because greater 
power can be applied that way; the weight of the body 
can be put into the strokes. For finishing, it is generally 
better to sit down, close to the work, because not much 
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Figure 1. 


skill is needed by the operator; and the simpler the tool, 
the more skill is required of the workman. The file is 
the simplest of tools; therefore its use calls for the great- 
est skill. And to gain this skill, you must patiently prac- 
tise, upon principles that reason and experience have 
shown to be correct. 


CONCERNING SHAPES AND TYPES OF FILEs 


One might think that we should begin with a descrip- 
tion of files; of the many kinds in use. But there are so 
many of these that instead of taking up space here for 
what would practically amount to a catalog of files, | 
will suggest looking at the catalogs of watchmakers’ sup- 
ply dealers, with their pages of illustrations of files; or 
write for catalogs to: American-Swiss File Co., Elizabeth, 
N. J.; or Grobet File Corporation of America, 3 Park 
Place, New York; or Nicholson File Co., Providence, 
R. I., and use these for reference. These catalogs show 
several hundred different shapes and types of files and, in 
each, numerous different ‘‘cuts’” and sizes. 

But it may be said that all of the many shapes of files 
are just varieties more or less of the flat and the round 
file, some designed for special purposes, besides the more 
customary forms. 


Berore BEGINNING TO FILE 


The correct working-principle in filing is of course 
that of true “engineering’—to work always so as to 
economize time, tools and effort. This will all be accom- 
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force is needed then for working, and the eyes will be 
closer to the werk, and frequent measuring or comparing 
can be more conveniently done. 


THE PsycHOLoGy OF LEARNING FILING 


What prevents many men from acquiring great skill is 
that they do not think deeply enough about what they are 
trying to do. So let us do some thinking about the psychol- 
ogy of acquiring skill in general—or better say, about 
how you may acquire skill in filing, which after all is 
what you are interested in. 

Earlier, I used the master musician to illustrate the 
magic by which the mind directs human muscles in per- 
forming acts of high skill. This applies just the same to 
filing. It is by skillful human hands using simple tools 
that the greatest feats of mechanical accuracy are per- 
formed, and not by complicated machines. After the finest 
machine has done its best, for example in toolmaking, the 
short-comings of its work must be corrected by hand-skill 
in operations such as filing, lapping or scraping. 

Now, what about the psychology of learning to file? 
In this, as in anything else, the first thing necessary is to 
have a correct mental image of the thing to be done. This 
image should be of a flat surface, because in filing the 
foundation of skill is ability to file flat; curvilinear forms 
are not as difficult to file as flat forms. 

So we should say: “To file flat, think flat!” 

Once again taking an illustration from the art of the 

(Please turn te page 153) 
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Dee & Co., as manufacturers of 
precious metal alloys for jewelers, 
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ALWAYS NEED GOLD, 
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Co. where a one price policy in- 
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BACKGROUND 


Two men apply for a position. younger lacks. That is a long and 
Both seem equally qualified, successful background of experi- 
except the older man has a defi- ence. He has been proved. 
nite “something” which the He is the one you choose. 


Thirty-Nine Years of Refining Service 


has given Hagstoz a background of experience—a host of satisfied 
customers which suggest your sending your next shipment of scrap, 
sweepings and filings to 


T. B. HAGSTOZ & SON 


(ARTHUR T. HAGSTOZ) 
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709 Sansom Street, Philadelphia, Pa. 
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Know Your Merchandise 


*GEM-STONES,” by G. F. Herbert Smith, gives a clear, 
concise, but very comprehensive survey of the various 
precious and semi-precious stones used for ornamental 
purposes. Written in a most interesting and instructive 
manner by an Assistant Secretary of the British Museum 
and a world authority, it presents the history and tech- 
nology of gems, tells what they are, where they are ae 
how they are fashioned, and how they may be 
tinguished. 

It offers the jeweler and his clerks an excellent means of 
fully familiarizing themselves with this as subject, 
and provides the answers to many questions asked by cus- 
tomers. Fully indexed, it makes an excellent reference book. 


Over 300 Pages; many tables, plates, and illustrations. Price 
$3.00. Order your copy today from— 
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239 West 39th St. New York, N. Y. 











THE JEWELERS’ CIRCULAR-KEYSTONE 
for May, 1937 




















Steel and Its Use 
(From page 151) 

musician, I remember the answer of Galli Curci, the 
soprano, who earned as high as $4,000 for a single con- 
cert, to a question: “How do you produce such glorious 
tones?” She said: “Before every note I sing, I consciously 
create in mind an image of that tone in full perfection; 
then try to sing it to conform to that image.” So the 
ideal of a perfectly flat surface must be held in mind, and 
realized as closely as possible, in learning to file flat. This 
brings up a question about the actual shape of what are 


called “flat” files. 
“Fiat” Fires Are Nor Fiat! 


Hold a flat file so that you can look along its edge, 
from one end of it. Its cutting surface will then be seen 

















to keep its position for the next forward stroke. Use 
‘nearly the full length of the file for the strokes; avoid 
short “chopping” movements; lift file from work only 
when necessary to examine or measure the work. The 
right hand is mostly used to propel the file; the left hand 
to guide it, and to press it into the metal; but the two 
hands must of course work together, keeping the strokes 























Figure 2. 


to be slightly curved, instead of flat. Now imagine this 
curve to be a small part of the circumference of a vast 
circle, which it really is. If the file were continued all 
the way around the circle, we would have something like 
a machinist’s milling-cutter of immense diameter. The 
ideal filing action, for shaping work prior to the finishing 
touches, would work exactly like a milling cutter acts. 
This idea is illustrated in Fig. 1. At “a” is the circle, 
a small part of which is the file, and a piece of metal 
being filed flat. At “b” is shown a milling operation; 
the milling cutter advances horizontally in the direction 
of the arrows, cutting as it goes, and so producing a flat 
surface “c.” This would be ideal action for a file. Skill 
consists in moving a file over the work as nearly as pos- 
sible like the milling operation. 

The curved face of the file lessens the effect of a certain 

“rocking” motion of the file that is unavoidable, and that 
would make it impossible to do work approaching flatness 
with an actually flat file. But of course, the more skill, 
the less rocking, and the more nearly will the file move 
straight across the work. 
. To acquire mastery in the art of filing, endless practice 
is necessary, to develop a sense of touch or feeling, and the 
instinct by which the mind will guide your hands sub- 
consciously in creating, through the file, the form desired. 
Now some details of this work must be considered. 


SoME PracticAL Derails oF FILING 


The pressure of the file on the work must be exerted 
on the forward stroke; on the backward stroke, no pres- 
sure is needed, because then no cutting is to be done; but 
the file should remain in contact with the work in order 
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as horizontal as possible, and the arms must conform to 
this motion, flexibly and without stiffness. In using a 
thin file, do not let the downward pressure of the hands 
bend the file over the work; rather exert pressure the 
opposite way, to “bow” the file upward at its ends, while 
filing. 

A job of filing usually follows these two stages: rough- 
ing-out, and finishing; with a different technic for each. 


STRAIGHT-FILING, For RouGHING Out Work 


In roughing out, for bringing work nearly to final form, 
leaving enough material to remove in finishing to size, 
speed is the object; so choose the largest, coarsest file 
otherwise suitable. Look at Fig. 2; this indicates a piece 
being roughed out, the job being to file down to a flat 
surface ata....a’. Instead of filing straight across the 
piece from the beginning, quicker work may be done by 
filing across corners, until the final level is nearly 
reached (b) ; this means working on a succession of sur- 
faces of small area, into which the file bites more deeply, 
and therefore cuts faster. File off the front and back 
corners of the piece first; then the top; and so on; when- 
ever the surface being worked on becomes broader than 
the others, change to one of them. 


Cross-FILING, AND Draw-FILinc, For FINISHING 


For finishing, the two principal kinds of filing are 
“cross-filing” and “draw-filing.” These are for getting 
the work to its final form, measurements, and appearance. 
Consider a surface rough-filed flat and nearly to its finish ; 
it may seem flat, but a straight-edge applied to it would 

(Please turn to page 155) 
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(From page 99) 


wholesalers’ services to manufacturers and retailers, to 
prove that their functions cannot be eliminated, that they 
operate efficiently and economically, and to show that 
much can be accomplished by substituting intelligent co- 
operation for demoralizing competitive practices. 

This work is being furthered by officials of the associa- 
tion and through special Committees who are endeavor- 
ing to demonstrate the necessity for improving conditions 
surrounding the distribution of many lines sold through 


the wholesale trade. 


SPECIAL REPORTS 


Another exceedingly helpful type of work is the com- 
pilation of special reports dealing with specific questions 
of interest to members. Among these is the compilation of 
an annual overhead expense report which definitely estab- 
lishes the cost of distributing jewelry, and places in the 
hands of members dependable data for checking their own 
costs, determining disproportionate items of expense, and 
making adjustments and economies that tend to increase 


their net profits. 


A wide variety of subjects has been covered in other 
investigations and reports issued in recent years of which 
the following are mentioned as illustrative of the broad 
character of the association’s interests and activities :— 
compensation of salesmen, reduction of expenses, express 
charges, credit conditions, missionary salesmen, note set- 
tlements, parcel post shipments, purchase and operation of 
salesmen’s automobiles, and those of a similar nature bear- 
ing directly on problems encountered by all members. 





Tax SERVICE 


During the past few years, the association has made : 
special effort to keep members more fully advised regard- 
ing legislation to which they are subiect or which affects 
their interests. For example, through its Excise Tax 
Bulletin Service it furnished full and complete informa. 
tion regarding the excise taxes on jewelry imposed by the 
Revenue Acts of 1932, 1934 and 1935. Similarly, it jy 
distributing to members a detailed information seryicg 
about the taxes imposed by the Social Security Act, as 
well as the administrative regulations issued by Washing. 
ton authorities. 

LEGAL INFORMATION 


As another service, it has for many years furnished 
members with explanations, prepared by competent coun- 
sel, of important Court decisions affecting their rights, 
their relations with manufacturers and retailers. In re. 
cent months, it has issued a series of bulletins about the 
Robinson-Patman Act containing the views of experienced 
attorneys about the effect this extremely important law 
will have on current business practices. 


MANUFACTURERS’ POLICIES 


Believing that the ability of the wholesaler to function 
efficiently, economically and profitably, depends to a large 
degree upon the policies followed by manufacturers, the 
association has encouraged manufacturers to state their 
policies openly and frankly. This work was originally 
undertaken by the Code Authority for the Wholesale 
Jewelry Trade, but is being continued by the association. 
At the same time, it has emphasized the need for differen- 

(Please turn to page 168) 
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Steel and Its Use 
(From page 153) 
show more or less rounding near the corners, depending 
upon the skill of the workman. Now cross-filing is used, 
to level the surface. In Fig. 3, “‘a” represents a surface 
in final rough-filed state, slightly higher in center than at 
edges. With a rather fine-cut file, moving it forward 
and sidewise at the same time, cut some strokes “b” 
diagonally across the surface. Then do the same at a 
right-angle, “c,” to the first strokes made. These cross- 
strokes show exactly where the file is removing metal 
(which naturally is where the surface is highest), and 
afford a visual control over the final forming of the work. 
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Figure 3. 
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Continuing filing, alternately changing direction of 
strokes, you will see the flattened surface gradually en- 
larging until it reaches the edges, and the job is done. 
Whether to depend upon the eye to judge, or to use a 
straight-edge, or a steel square or block, may depend upon 
the size and nature of the job. 

Draw-filing is stroking a fine-cut file over the work, 
moving the file in a direction at a right-angle to the length 
of the file. The power to move the file is applied by the 
fingers holding the file right over where it is cutting, and 
not by using the file handle. It is best to use a file small 
in proportion to the work, because a heavy file would 
interfere with sensitive “feel” in controlling the motion. 
Draw-filing may be used to give the work a beautiful 
finish; or for final correction of form, even after cross- 
filing. A variety of draw-filing is, when the form of work 
permits, to lay the work itself on a file, and rub it back 
and forth on the file. The fingers “cushion” the work so 
that the flatness of the file is reproduced on it. The curve 
on the face of a standard flat file is too slight to show up 
in a short piece rubbed on it, so it will be made just flat. 
But special files, made exactly flat, for this purpose espe- 
cially, may be bought; they would be advisable if one had 
very long pieces to treat this way, or perhaps if one had 
a great deal of such work to do. Whenever the shape 
of work allows, advantage should be taken of this rub- 
filing for a finishing touch, as it is the quickest way to 
obtain a truly flat surface. In doing it, fine corrections 
of measurement or “level” may be made by pressing 
harder on one end or the other of the work. 

: On a piece that has projections that would prevent lay- 
ing it on a file to flatten a portion of it, this may be laid 
on a cork held in the vise, and so filed; the cushioning 
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effect of the cork will press the work against the file, and 
help produce a truly flat surface. . 


Fitinc Pins 


Filing a wire held in a pin-vise, to make hairspring stud 
and collet pins, regulator pins, guard pins, and the like, 
seems difficult for some workmen, who get them of a 
form that causes the pins to loosen in their seats while 
in use, which may cause escapement and timing faults. 
A filed pin may even at a glance seem to be round and 
true, and yet be slightly oval, which will be sure to cause 
trouble eventually, even though it seems to fit its seat 
when first put in. So it is vitally necessary to know how 
to file pins truly round. Failure to do this is due mostly 
to: (1) improper grooving of the wood block that sup- 
ports the pin during filing; and (2) neglect of “timing” 
the movements of the pin and the file. 

The groove should be filed in the block as shown at 
“a” in Fig. 4; then the pin does not tend to crawl out 
as it turns while being filed; this working out from the 
groove prevents filing the pin round; an incorrectly filed 
groove like “b,” Fig. 4, allows the file to roll the pin 
out at times. Timing the relative motions of pin and file 
is also important. The file should move, at point of con- 
tact, just a little faster than the pin is turning; moving 
the file too fast tends to cut a “face” on the pin, giving 
it a slightly oval form, which may be almost unnoticeable 
yet would cause a faulty fit of pin in its seat. The file 
should cut only on its forward stroke; and should stop 
cutting just before the pin is turned backward. While the 
file is being drawn back before its next cutting stroke, 
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a 
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use no more pressure than just to keep it in place. After 
filing a pin nearly to size, the final work should be done 
with the blank side of a burnishing file, to give it a 
smooth surface, and to perfect its form. Pins made this 
way will not loosen from the seats into which they are 


fitted. 


Figure 5. 
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Figure 4. 


SAFE-EpGE FILEs 


It is advisable to buy flat and square files that have one 
“safe” edge. This is an edge or side without teeth, and 
ground smooth. The safe-edge is used wherever filing is 
to be done up to a shoulder; it is placed against the part 
of the work where no metal is to be removed. In some 
cases, when filing some intricate form like certain stem- 
setting parts, or a chronometer detent, the work could 

(Please turn to page 168) 
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Stamped with the K & L guarantee of Quality 


Kastenhuber & Lehrfeld 


24 JOHN ST. NEW YORK, N. Y. 
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WELCOME 
June 2 to 4. 


To a very large number of the Na- 
tional Association of Wholesale Jewel- 
ers this hotel, located in the heart of 
the largest jewelry manufacturing city 
in the world, needs no introduction. 
Here at your convention you will find 
the warmest of welcomes and the most 
cordial hospitality. 


ale 
ae i, 


We invite you particularly to 
visit the Bacchante . . the Gar- 
den Restaurant . . the Falstaff 
Room .. and the new Town 
Room. 


PROVIDENCE-BILTMORE 


PROVIDENCE, RHODE ISLAND 
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LEANING LIQUIDS—AIll of the cleaning liquids 

that I have used for clocks leave a whitish deposit on 
the work. Why is this, and how can it be avoided? 
(Question No. 5057.) 5: &. &. 


Answer—Some of the petroleum products (gasoline, 
naphtha, etc.) that are used for cleaning clocks, some- 
times evaporate leaving a deposit of matter of whitish 
appearance on the work. Generally this can be removed 
by rubbing the plates with a clean rag. When the white 
film is around the pivot holes, and cannot be removed 
with a rag, this seems to be due to some effect that certain 
oils have on lacquer, on clocks with sheet-brass plates— 
generally clocks not of the higher grades. In these cases, 
the lacquer just around the pivot holes turns white. If 
you consider it worth while, you could remove the white 
film by rubbing it with a rag wet with alcohol; if you 
do this, be sure to rub the pivot hole out well with peg- 
wood dipped in alcohol, after treating the plate, to avoid 
any chance of diluted lacquer drying in the hole. To make 
the finest job of cleaning very high-grade clocks with 
unlacquered polished plates and trains, these parts should 
be cleaned in the same way that watches are cleaned— 
instead of with nothing but benzine, gasoline or naphtha. 


ARBON TETRACHLORIDE—Please let us know 
if carbon tetrachloride, a solution used by dry clean- 
ers, can be used in a watch cleaning machine? Are the 
fumes poisonous? (Question No. 5058.) = W. J., Inc. 
Answer—How suitable carbon tetrachloride would be 
for rinsing watch parts after using cleaning solution in a 
machine, would depend upon what solution is used prior 
to rinsing. The manufacturers of solutions indicate in 
the directions for their use, what they recommend for 
rinsing. Some of them do recommend carbon tetrachlo- 
ride. This is of course a matter of the chemistry of the 
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WORKSHOP WOES ¢€ QUIEIRIIES 


solution; and you had better follow the advice of the 
maker of your solution; or, if you make your own solu- 
tions, simply try the carbon tetrachloride and see how it 
works. 

As to whether fumes from carbon tetrachloride are 
poisonous to breathe, we will say that under conditions 
as used for cleaning watches, they are not. In other 
words, in an average shop, with proper ventilation, these 
fumes are of no danger to health. That is not to say that 
it would be harmless to breathe these fumes for long 
periods of time in a closed room; but it is understood 
that in this, as in using any other volatile chemical, ordi- 
nary good sense must be followed in avoiding unnecessary : 
exposure to the fumes; the more fresh air one breathes, 
the better, at all times. 


LOCK WEIGHT—(a) Why is the weight of a regu- 
lator clock generally hung on a pulley? What would 
happen if the pulley were taken out and the weight hung 
directly to the barrel? (b) If the balance of a watch 
should change its motion and take shorter motions, 
wouldn’t it gain time? Our watchmaker argues that it 


would not. (Question No. 5059.) K. N.L..: 


Answer—(a) The reason a pulley is used for the cord 
in suspending the weights in some clocks, is so that a 
shorter case may be used for the clock. The effect of 
using a movable pulley is to reduce the “travel” of the 
weight to one-half the distance it would have to go with- 
out the pulley arrangement. ‘Then it follows that im 
order to get the same power as if the weight could travel 
twice as far, the weight with the pulley arrangement must 
be twice as heavy as if no pulley had been used. So, if 
you take the pulley out and use the same weight, it will 
exert twice the power the clock was designed for original- 
ly. The pendulum will travel farther each beat, than 
before; and generally the clock would go slower. If the 
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pound that absorbs tarn- 
ish-causing gases of the 
air. Stops labor and ex- 
pense of polishing silver. 
for at least 3 months with- Keeps silver looking most 
out repolishing, by using _ » salable every minute. 50c. 
Silver Sentry. Not a waihd is} From jobbers or direct. 


SILVER f] SENTRY 





Keep your silver bright, 
shining, free of tarnish, 














QUARTETTE 
OF STANDARD BOOKS 


OPHTHALMIC LENSES 


By Emsley and Swaine, distinguished English authorities. 


Dealing with theory and shop practice; 318 pages, 
numerous diagrams and useful tables; price $6.00. 


PRINCIPLES AND PRACTICE OF 
PERIMETRY 
(Third edition, thoroughly revised) 
By Luther C. Peters 


A favorite text book for years; 280 pages, with dia- 
grams and colored plates; price, $4.50. 


RECENT ADVANCES IN 
OPHTHALMOLOGY 
By W. Stewart Duke-Elder 


Telling of research work in Ophthalmology and as- 
sociated sciences; hence it has much of at least indirect 
interest to optometrists; 434 pages, well illustrated; 
price, $4.00. 


OPHTHALMOSCOPY, RETINOSCOPY 
AND REFRACTION 


By W. A. Fisher 
290 pages, profusely illustrated; price, $3.75 


Order from 
THE OPTICAL JOURNAL & REVIEW 
239 W. 39th St., New York 
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dulum goes far enough to rebound, it would go faster 
instead of slower. Another effect is of course that the 
weight will reach the bottom of the case and the clock 
will stop after it has run only half as long as it was 
originally designed to run. 

(b) If the motion of the balance wheel of a watch is 
shortened to less distance of travel at each beat, than the 
normal distance, each of these short beats will be made 
in less time than is taken to make longer journeys, and 
since more beats will be made per minute, the watch 
should run faster. It will run faster, unless it has been 
“adjusted to isochronism.” If it is so adjusted, when the 
balance for any reason makes shorter journeys, it will 
also travel at a slower speed, so that it will take just as 
long to make the shorter as it does to make the longer 
journeys. ‘Thus a watch adjusted to isochronism will 
keep time whether its balance is making longer or shorter 
arcs of motion than normal. When longer journeys are 
made, its speeds increases. An isochronally adjusted 
watch of usual “train”—18,000 beats per hour—makes 
five beats per second; each beat is made in one-fifth sec- 
ond, whether the balance travels a normal distance, or 
a longer, or a shorter distance. 


VERCOILS—I wish to know how to bend overcoils 
on hairsprings without removing the bluing from 
the steel; or how to restore the bluing after it has been 
removed. Also how to produce a frosted surface on brass 
parts of watches? (Question No. 5060.) D. B. H. 
Answer—The fact that your method removes bluing 
from hairspring steel during bending for overcoiling, in- 
dicates that you follow some improper method in doing 
this work. First of all, the tweezers used in overcoiling 
must be of the kind and grade especially made for that 
work. Ask your dealer for tweezers of “Dumont” make, 
or of some other make of exactly the same grade and fin- 
ish. One characteristic of all makes of tweezers suitable 
for this work is that they are not nickel plated; the sur- 
faces are left natural steel, line-finished, and the steel, 
and the workmanship, is of a grade that makes the work- 
ing-tips “stay opposite” each other during use, with 
a firmer “feel” than ordinary tweezers have. A way to 
put this into words might be to say that these high-grade 
tweezers have not that tendency to act like scissors, that 
less well-made tweezers sometimes have. The points 
must be kept in the same condition as when new, by re- 
grinding when necessary. For raising the overcoil above 
the other coils, the bend at that point must be made with 
special tweezers with concave-convex matched points, and 
not with regular points. Finally, success depends upon 
skill that only practice will develop. The frosted or 
matted surface, prior to gilding, for brass parts of watches, 
is produced either by use of a revolving steel-wire brush 
in a jeweler’s lathe, or by sand-blasting. All of the equip- 
ment for this is described in catalogs of manufacturers 
and dealers whose addresses may be found in the adver- 
tising columns of THE JEWELERS’ CiRCULAR-KEYSTONE. 


LOCK—A customer of mine has a clock on which he 

would like to have information as to its age, and 
about its maker. The clock is a “grandfather” type, in 
walnut case 734 feet high, with brass calendar dial, hour 
and half-hour strike, and bears the name “Benj. N. Mor- 
tis” on the dial at figure 6. (Question No. 5061.) J. D. 
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Answer—This is a case in which a special local search 
must be made for historical data about the maker and the 
age of the clock. This is because the name of the maker 
does not appear in any of our lists of about 50,000 former 
clockmakers. In such cases, we are always glad to inves- 
tigate whatever sources of information we may be able 
to uncover, if we are given some clue where to search; 
and often we do find the desired facts. What we need 
first is an idea of where the clock was made; for this, the 
owner may be able, from family history, to tell where 
the first owner lived; then we may be able to locate there 
some local antiquarian, or we may know of a nearby 
historical association, from whom the information may be 
obtained. So if you will write us whatever you are able 
to find out, as suggested, to give us something to start 
with, we will follow through with our customary efforts, 
and report the results to you. : 


ATCH—I have in my shop a watch with tortoise 
shell and the name Girardius Gevene engraved on 
the movement. Can you tell me when this watch was 
made? Am enclosing photographs of the watch. (Ques- 
tion No. 5062.) C4. eh 
Answer—The photographs unfortunately are so small 
and indistinct that they really afford us no clear idea of 
details of construction of this watch. Of the name, we 
believe that what you give as the first and last name of 
the maker, is the maker’s last name, and the name of the 
city where he was located; the latter you have copied 
“Gevene” ; please look again at this and see whether it is 
not “Geneve,” which would be Geneva, Switzerland, 
spelled in the French form. This leads us to suggest that 
you may have miscopied also the maker’s name, which 
you give as “Girardius.” See whether this mightn’t be 
“Girardier”? If it is, then your watch was made by 
Charles Girardier, of Geneva, between 1780 and 1805. 
As to in which part of this period of 25 years the watch 
was made, the fact that the outer case is covered with 
tortoise shell would indicate the earlier part; even at that 
time there were very few cases covered with that material ; 
its vogue had been earlier than then. 





LD CLOCK—I am now 83 years old, and still 
working at the same bench for the past 53 years; 
and wouldn’t feel at home without THE JEWELERS’ 
Circutar-KeystTone. I have here for repairs a clock 
with wooden wheels and pinions, in an unusually fine case. 
It bears the name “Solomon Stow, Southington, Conn.” 
Can you tell me the approximate age of this clock, and 
whether it has any value as an antique? (Question 5063.) 
M. M. 


Answer—We congratulate you on your long service 
in the craft, and on your continuance of a live interest in 
its work. Answering your question about the clock, will 
say that Solomon Stow was in business as a clockmaker 
from 1828 until 1837; your clock must have been made 
during the nine years between these dates, and is therefore 
approximately 100 years old. Clocks made by Solomon 
Stow are among those more rarely met with; and, particu- 
larly since it is in an unusually fine case, it should be 
considered of exceptional interest and value among 
“Yankee” clocks. 
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Special Notices 


Payable invariably in advance. 

Rates under all headings except 
“Situations Wanted” $1.50 for first 25 
words. Additional words, 5c. a word. 

SITUATIONS WANTED 75c. for 
first 25 words. Additional words 5c. a 
word. 

Heavy type, $3.00 for first 25 words. 
Additional words, 10c. a word. 

Name, address, initials and abbrevi- 
ations count as words, and are charged 
for as part of the advertisement. 

If answers are to be forwarded, 15c. 
extra to cover postage must be en- 
closed. 

Advertising matter addressed to 
Classified advertisers will not be de- 
Hivered. 

Advertisers who are not subscribers 
should send 25c. if they desire a copy 
of the paper containing their adver- 
tisement. 

Special notice forms close 20th of 
month. 

Unless the advertiser instructs us to 
publish his name and address, all 
answers will be directed care The 
Jewelers’ Circular-Keystone. 

In answering ads, do not enclose 
original letters of recommendations, 
send duplicates. 

To avoid unnecessary correspon- 
dence mention your location in the 
advertisement. 


Jewelers’ Circular-Keystone 
239 W. 39th St., New York 








Situations Wanted. 


Under this heading, 75c. for first 25 
words, 5c. for each additional word; 
minimum charge, 75c. 





IF YOU ARE IN NEED of a watchmaker, 
jeweler or optician, write to Henry 
Paulson & Co., 37 So. Wabash Ave., 
Chicago, Il. 





YOUNG MAN, 25, wholesale, and credit 
jewelry experience eight years; refer- 
ences Al. Address ‘“‘P., 6282,” care 
Jewelers’ Circular-Keystone. 


STENOGRAPHERS, BOOKKEEPERS, 
ists, clerks furnished, no charge. 
Iton Agency, 93 Nassau St., Cort. 

7392. New York. 


YOUNG LADY desires position in order 
and repair department; many years’ ex- 
perience with jobbing jewelry line. Ad- 
dress “‘B., 6177,” care Jewelers’ Circular- 
Keystone. 


WATCHMAKER, Al mechanic, 20 years’ 
experience, desires permanent position, 
New York or vicinity; salary $30. Ad- 
dress “J., 6273,"’ care Jewelers’ Circular- 
Keystone. 


PRODUCTIVE YOUNG MAN, with thor- 
ough knowledge of selling, window trim- 
ming, and < writing; conscientious 
worker; excellent references. H. West, 
1441 York, Denver, Colo. 


CLOCKMAKER, thoroughly experienced 
on high grade, foreign and American 
clocks; willing to go anywhere; details 
on request. eorge C. Schlicke, Long 
Island, Boston Harbor, Mass. 


CREDIT STORE MANAGER capable of 
taking complete charge of all depart- 
ments, wishes to make change; now em- 
ployed; 40 years old, married and Gen- 
tile. Address ‘‘N., 6280,’’ care Jewelers’ 
Circular-Keystone. 

SALESMAN, now employed, would like 
change, selling for wholesale or manu- 
facturing watch concern; Michigan and 
surrounding territory preferred; excel- 
lent references. Address “‘B., 6263,’’ care 
Jewelers’ Circular-Keystone. 























WATCHMAKER, young man, experienced, 
school-trained, desires position; single, 
gentile; prefer East; references. Ad- 
dress “O., 6254,’”’ care Jewelers’ Circular- 
Keystone. 





DOES 20 years’ instalment jewelry experi- 
ence mean anything to you? Experience 
consists of all phases of the credit 
jewelry business. Address ‘A., 6358,” 
care Jewelers’ Circular-Keytsone. 





POSITION WANTED by experienced dia- 
mond and stone setter, also jewelry 
repairer, age 38, married; good refer- 
ence. Address “p 6255,”" care Jewelers’ 
Circular-Keystone. 

FIRST CLASS WATCHMAKER desires 
change June the first; 20 years’ experi- 
ence; married, age 40; salary to start, 
$50. Address ‘“‘L., 6250,”’ care Jewelers’ 
Circular-Keystone. 


YOUNG LADY desires position with pro- 
gressive manufacturing jeweler; fully 
capable of taking complete charge of 
office and factory. Address ‘‘F., 6247,”’ 
care Jewelers’ Circular-Keystone. 

HUB AND DIE CUTTER, reliable, wishes 
position; experienced on fine hand cut 
hubs and dies for class pins and rings. 
Address “L., 6213,” care Jewelers’ Cir- 
cular-Keystone. 


EXECUTIVE having had own business, 
also over 15 years with watch concern, 
wishes position, stock, shipping or sell- 
ing; salary secondary. Joseph Phillips, 
536-85th St., Brooklyn, N. Y 


FIRST CLASS engraver, stone setter and 
jeweler, 22 years’ experience, 42 years 
old, single ; excellent reference. Address 
“N., 6217,” care Jewelers’ Circular-Key- 
stone. 

RAILROAD WATCHMAKER wants per- 
manent position; 17 years at bench; 
capable of complicated timers; splendid 
references; $60 week or commission. 
P.O. Box 14, Columbus, Ohio. 























JEWELER, experienced pressure casting 
moulds in lead, or in flexible plastic ma- 
terial; investing, casting, installation of 
system or steady position. Address “N., 
6350,” care Jewelers’ Circular-Keystone. 





YOUNG LADY, thoroughly experienced in 
all branches, cash or credit retail 
jewelry store, have also done buying; 
excellent references. Address “A,, 
6331,” care Jewelers’ Circular-Keystone. 





THE MONTH OF MAY brings you this 
productive man who is fully equipped to 
operate a modern credit store. Address 
en 6307,” care Jewelers’ Circular-Key- 
stone. 





WATCHMAKER, age 25, department store 
experience, wishes position with reli- 
able store in a town of 75,000, Pennsyl- 
vania preferred. Address S. E. Mar- 
shall, 3190 W. 110th St., Cleveland, Ohio. 


COMPETENT MAN, 10 years’ 
with wholesale watch and Catalog con 
cern; thoroughly familiar with Ameri : 
and Swiss watches; excellent referen, 
Address “B., 6360,” care Jewelers’ Cir 
cular-Keystone. iy 


CASH JEWELERS Are you contemplate 
ing going into the instalment pb * 
My 20 years of experience in credit and 
collections and _ sales, are available, 
eu Panitt, 1815 Riverside Drive, New 

ork. 


RETAIL SALESMAN, with unusual ex. 
perience in selling diamonds, watch 
silverware and jewelry, 15 ears ~ 
trade; 33 years of age; salary tre New 
York city preferred. Address “R,, 6361,” 
care Jewelers’ Circular-Keystone 


YOUNG WOMAN BOOKKEEPER, ist, 
ten years’ varied experience with jewel- 
ry manufacturers and diamond concern: 
capable taking full charge; excellent 
references, Address ‘“A., 6262,” care 
Jewelers’ Circular-Keystone. 


FIRST CLASS WATCHMAKER desires 
permanent position; Al on American 
and Swiss watches; Oklahoma or Texas 
preferred; 25 years’ experience; best ref. 
erences. Fred Knott, 1919 Grand River 
La Plaza, Detroit, Mich. 

SALESMAN, connected for many years 
with Albert Lorsch & Co., desires pogj- 
tion as salesman, either diamonds, pre- 
cious stones, imitation or jewelry line, 
Elmer C. Van Duyne, 37 Kearny §t,, 
Newark, N. J. 


























ASSISTANT WATCHMAKER and gales- 
man, age 25, five years’ experience cash 
or credit jewelry, two years’ experience 
watch repairing; own tools; New York 
or vicinity; $20 to $25 week. Phone 
Fordham 4-7992, New York. 





YOUNG LADY, 12 years’ wholesale and 
retail experience, full charge, waiting 
on trade, take charge special orders, 
watch and jewelry repairs; stock rec- 
ords, assist with buying. Address “B, 
6332,” care Jewelers’ Circular-Keystone. 





MATERIAL MAN, thorough knowledge 
of Swiss and American materials; 1§ 
years’ experience; married, age 33; 
steady worker and capable; A-1 refer- 
ences. Address “L., 6329,” care Jewel- 
ers’ Circular-Keystone. 





INSTALMENT MAN AVAILABLE; thor- 
oughly experienced, capable salesman, 
versed on credits and collections ; a man 
who knows his business, age 35. Ad- 
dress “L., 6345,” care Jewelers’ Circu- 
lar-Keystone. 





WATCHMAKER, 15 years’ experience, de- 
sires position to take charge of rom 
department, with intention of buying; 
prefer Southern New Hampshire, Mas- 
sachusetts or Connecticut. Address “H., 
6299,” care Jewelers’ Circular-Keystone. 





YOUNG WATCHMAKER, school trained, 
two years’ experience, desires position in 
retail jewelry store; references. Write 
or wire Ken Cox, West End, North 
Carolina. 





DON’T MISS THIS if you require the 
immediate services of a _ thoroughly 
qualified salesman for a credit jewelry 
store. Address “A., 6294,” care Jewel- 
ers’ Circular-Keystone. 





SINGLE YOUNG MAN, hard worker, de- 
sires position with either jewelry firm or 
gift shop with future; six years’ experi- 
ence; best of references. Address “Y., 
6291,” care Jewelers’ Circular-Keystone. 





WATCHMAKER, best of references; per- 
manent position only; age 39; experi- 
enced on Swiss watches, capable of tak- 
ing charge of department; salary $40. 
Address “X.Y.Z., 6228,’’ care Jewelers’ 
Circular-Keystone. 

WATCHMAKER WISHES POSITION; 23 
years’ experience all grades of watches 
and clocks; Bradley trained; desires 
permanent position in South Eastern 
States; age 43; excellent reference. Ad- 
dress P. O. Box 485, Salisbury, N. C 

COMPETENT watchmaker-engraver de- 
sires permanent position with reputable 
firm; Bowman technical graduate, age 
28; best references; experience with 
first class trade. Address ‘M., 6252,” 
care Jewelers’ Circular-Keystone. : 

A-1 WATCHMAKER, stone setter, en- 
graver, 20 years at the bench; $40 per 
week; must be permanent; South 
Georgia preferred; reference. Address 
“J., 6210,” care Jewelers’ Circular-Key- 
stone. 














STORE MANAGER AVAILABLE; thor- 
oughly experienced in the instalment 
field; capable organizer and sales pro- 
moter; replies held in strict confidence. 
Address ‘‘D., 6265,’’ care Jewelers’ Cir- 
cular-Keystone. 





FIRST CLASS WATCHMAKER, 20 years’ 
experience; take charge of watch de- 
partment in cash or credit store; $40 a 
week; married and Gentile; now em- 
ployed. Address “O., 6281,” care Jewel- 
ers’ Circular-Keystone. 





SALESMAN, calling many years, and well 
acquainted with watch material job- 
bers and wholesale jewelers, Coast to 
Coast, desires affiliation ; small salary or 
drawing. Address “F., 6297,” care 
Jewelers’ Circular-Keystone. 

SOUTHERN STATES TERRITORY; 
very well known, about 25 years’ ex- 
perience, good following, wants line of 
good manufacturer; need moderate 
drawing account. Address “V., 6289, 
care Jewelers’ Circular-Keystone. 


SALESMAN, WITH CAR, wants out- 
standing line for either Metropolitan or 
New England areas; over 10 years’ ex- 
perience; unquestionable references. 
Address “Z., 6292,” care Jewelers’ Cir- 
cular-Keystone. 

WATCHMAKER, 20 years’ experience, 
wants permanent position; best refer- 
ences; married; good salesman, clock 
and light jewelry repairs; Pennsylvania 
or New York States only. Address “K., 
6211,” care Jewelers’ Circular-Keystone. 


EXPERT WATCHMAKER on Swiss or 
American watches; salesman, excellent 
appearance, seeks position with reput- 
able establishment ; salary or percentage 
basis; New England preferred. Ad- 
dress “A., 6196,” care Jewelers’ Circu- 
lar-Keystone. 

RETAIL SALESMAN now employed 
wishes relocate Metropolitan New York 
or Boston; 15 years’ experience, dia- 
monds, watches, jewelry, silverware, in 
high grade cash and credit stores; corre 
spondence invited. Address ‘‘S., 6257, 
care Jewelers’ Circular-Keystone. 

JUNIOR WATCHMAKER wants position, 
as clock repairman, jeweler, engraver 
and salesman; 22 years old, two years’ 
experience, Bradley trained; prefer 
Michigan or surrounding States. Ad- 
dress “Watchmaker,” 1532 Richmond 
Ave., Lincoln Park, Detroit, Mich. 
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Completely Revised 
and Up-to-Date 
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All Books by the 
are sold leading 
CASH Jewelers 
With Order everywhere 


An absolute necessity in tracing patterns to be matched. An excellent means of suggesting pat- 
tern names to customers. 


The illustrations are printed exact size on fine coated paper. The pattern names, printed on ledger 
paper, are arranged alphabetically under one combined index—and again according to companies 
using them. 


It is arranged in loose leaf form with a durable cowhide leather ring binder. About every two 
years revision sheets (at nominal cost) can be conveniently inserted, and the work kept up to date. 





THE JEWELER®S’ CIRCULAR-KEYSTONE 
239 West 39th St., New York, N. Y. 


Send THE STERLING FLATWARE PATTERN INDEX. Remittance $.................. is enclosed. 
We want the complete set with binder C 


We want the complete set without binder () 


rrr re Re faery here ae 


§ Without binder, $10.00 
PRICE ) with binder, $15.00 ADDRESS 
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Steel and Its Use 
(From page 155) 


hardly be done without use of the safe-edge; so it is well 
to insist on it when buying files; they are made both with 
and without it. . 

Fite HANDLES 


One of the most absurd things imaginable is using files 
without handles—and it is astonishing to see how cus- 
tomary this is. It does, in fact, indicate how many there 
are who lack knowledge of the principles upon which 
efficient, profitable work must be done, in filing. Because 
without handles on files, one sacrifices both power and 
speed in roughing out, and fine control in finishing work. 
The only exception to this is in draw-filing. The handle 
should be proportioned in size to the size of the file, and 
should fit tightly. Soft wood handles should be driven 
tight on the tang of the file; hard wood handles should 
be burnt on—by making the tang red-hot and pressing 
the handle on forcibly until it will go no further. 


SHOULD O1L Bg UsEp? 


For practically all work in our craft, oiling the work 
is not advisable in filing. Machinists sometimes use oil 
in filing broad surfaces; but nearly all work in watch and 
clock repairing is so comparatively small that oiling is 
not necessary, and indeed would have the disadvantage 
of messiness. Rather should we mention the need to 
avoid touching files or surfaces being filed, because any 
film of greasy matter from the skin tends to make a file 
slip rather than cut; a rule as to oiling in filing is that 
there should be either no oil at all, or else lots of it. 

A very important part of any discussion of filing is 
what now remains to be said—how to keep files in con- 
dition for efficient service. 


> How To Keep Fires In Goop Onpen 


A new file should be used first on brass or other soft 
metals, before using it on steel. The teeth on new files 
are very thin at the extreme points, and are likely to 
break there if used new on hard metals. Using them first 
on soft metals wears the points slightly; then they are in 


better shape to stand up without breaking under the. 


greater pressure involved in forcing them to cut steel; 
crucible steel even unhardened is much harder than most 
of the other metals used in horology. 

It is a mechanical abomination to see files kept by 
throwing them helter-skelter into a drawer, rubbing on 
each other as they are picked out or thrown back. Not 
only is this hard on files, but it means loss of time in find- 
ing the right one for use. It is well worth while to make 
strips of wood, fastened edge-up in the drawer, with a 
notch cut for each file; then arrange your files grouped as 
to shapes, sizes and “cuts.” This will prolong their useful 
life, and will save much time in picking them out. 

Finally, if a workman does everything else right, but 
does not keep his files clean, he will be only about half 
efficient in filing. A file with teeth clogged with waste 
metal and dirt will not work any faster than one nearly 
worn out. So files should be cleaned occasionally while 
working, and put away clean always. One of the un- 
avoidable troubles in filing is that metal filings stick in 
the teeth, building up into hard lumps that extend beyond 
the teeth, and keep neighboring teeth from cutting. This 


may be minimized by occasionally tapping the file on th 
bench, working-side downward; or on a block of wood 
so as not to mar the bench; but even at that, lumps will 
form. The very best way to remove them is with a piece 
of strip brass or copper, which may be mounted jn 
handle, as in Fig. 5. The end of the strip is filed of 
square; the corner all along the end is then rubbed in the 
single-cut triangular-shaped portion of the file, as shown 
in the illustration, which will form points in it that wal} 
fit the grooves of the file-teeth. This tool, pushed through 
the tooth-grooves, will clean out all metal and dirt easily 
and thoroughly, leaving the file in condition to do ifs 
most efficient work. For medium and fine-cut files, thi 
is the one best way to clean them. The steel wire b 

sold for cleaning files are good only for very coarse-cy 
files; they become more and more useless as used on fing 
and finer cut files; because the wires cannot reach down 
far enough into the angles between the teeth to clean out 
the waste and dirt therein. 


N.W.J.A. Entering 30th Year 


(From page 154) 


tials that adequately compensate its members for the! 
service they perform and enable them to secure an equit- 
able net profit. 

ADDITIONAL ASSISTANCE 


Specialized assistance is rendered in the collection of 
delinquent accounts through the association’s collection” 
bureau, which functions without fees and which has been 
unusually successful in securing remittances from debtors” 
who persistently ignored all other demands made upe 
them. , 

Aid is extended members in finding outlets for their 
surplus or slow-moving stocks. This service is of direct 
benefit not only to the individual Member by enabling 
him to quickly convert such merchandise into cash, but if 
tends to exercise a stabilizing influence as it removes the 
necessity for figuratively dumping merchandise on 
market at distress quotations, thereby intensifying com 
petitive conditions. : 

Of equal importance and value to these many broad) 
general activities is the association’s individual service 
members, a feature of the work that has recently beem 
developed and emphasizd. Constantly changing condi# 
tions produce many new and trying problems, or impart 
added significance to others not heretofore especially 
troublesome. It is the policy of the organization to ef 
courage members to regard the association as an additional 
department of their business to which such questions cafi 
be referred for special study or for investigation to deter 
mine what policies others have found successful in coping 
with them. This particular phase of the association’ 
work, while anything but spectacular, is rapidly growing 
in importance and members are with increasing frequency 
calling upon the association for assistance of this type. — 

Experience has demonstrated the sound judgment af 
wisdom of the founders of the association in making 
mutualiy helpful cooperative endeavor as well as 
general improvement of conditions the organization’ 
fundamental objectives. Moreover, it vindicates theif 
conviction that innumerable benefits can be obtained 1 
uniting with each other and pooling their experiences fe 
the advancement of their common interests. 
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